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ITSALLIN
THE DETAILS

YOUTH-LED STORYTELLING

MEDIA-
MAKING

MATTERS

Youth-led storytelling strengthens

connection, affirms identity, and
creates  space for  dialogue—
outcomes directly aligned with
mental health equity goals related to

belonging and community cohesion.
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For decades, young people N

were treated primarily as |
media consumers. >y
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Movies were made for them.
Music was marketed to them.

Advertising targeted their
attention.

Youth watched, listened,
reacted—but rarely
controlled the story.

That dynamic has changed.

Today, young people are not
just consuming mediaq; they
are creating it.

And that shift is reshaping
culture, community, and
civic life.



The turning point came in 2001 when
cameras moved into our pockets.

The World’s Fourth Industrial Revolution
put storytelling power in our hands and
transformed media production from
something reserved for corporations
and studios into something accessible
to almost everyone.

With a phone and an internet
connection, young people can now
document their lives, share their

perspectives, and reach audiences far
beyond their immediate communities.

Turning

Point

This shift did more than change technology
—it changed who gets to be seen and heard.

Youth media making matters because stories
shape readlity. The images we see influence how
we understand the world, how we interpret
events, and how we see ourselves within society.

When young people are limited to consuming
stories created by others, their experiences are
often misrepresented, oversimplified, or erased.

When they become creators, they gain the
power to challenge stereotypes, expand
narratives, and reflect their lives with honesty
and complexity.
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Across the country and around the world,
young people are using media to speak
out on issues that affect them directly—
education, climate change, gun violence,
racial  justice, mental health, and
community safety.

Videos recorded on phones have sparked
national conversations, documented
injustice, and mobilized movements.
These are not just moments of expression;
they are acts of civic participation.

This is where film media literacy becomes
essential.

Filmm Media Literacy teaches young people F' :
how to understand the psychological WA\ ~ ! .

impact of images, recognize
manipulation, and make conscious
creative choices.

When vyouth learn how camera
angles, music, editing, and framing
influence meaning, they begin to tell
stories more thoughtfully.

They learn that every creative
decision communicates something
about power, identity, and values.
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a factor in how people look at

themselves and what they use fo %
reflect themselves. The control of Qs
Images is a major factor in world power.

— Jjohn henrik clarke
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Democracy isn't just about voting—it's about
who gets to tell the story.

When you understand how images work,
you can stop being shaped by media and
start shaping it.

Learning to create and question images
gives you power to speak, connect, and help
bouild a more honest future.

Equally important, youth media making
fosters community connection.

Collaborative storyteling requires listening,
teamwork, and shared purpose.

Creative work that is thoughtful,
nuanced, or community-centered
may struggle to compete with
content designed to provoke
instant reaction.

The digital landscape still presents
challenges.
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While young people have more access
than ever before, Vvisibility is often
governed by algorithms that reward
attention rather than substance.

Whether working on a short film,
podcast, or a social media campaign,
young people learn how to
communicate across differences and
build collective narratives.

These skills extend beyond media
production; they prepare youth for
leadership in education, the workforce,
and civic life.

These realities make film media literacy
education even more critical.

Youth must understand not only how to
create content, but how platforms
shape what gets seen.



UNDERSTANDING
THE MISSION >

Film Media Literacy Education
equips young people to
navigate these systems with
awareness.

It encourages youth to ask: Who
controls this platform?

What kinds of stories does it
reward?

How can | use these tools
without being shaped by them?

These questions empower
youth to remain authors of their
narratives rather than products
of digital systems.
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Atits core, the shift fromm consumers to
creators is about agency.

When young people gain the skills to
analyze and produce media, they gain
the ability to participate more fully in
society.

They become storytellers,
documentarians, artists, and
advocates.

They learn that their perspectives
matter—not because they go viral, but
lbecause they are real.

In a world saturated with images,
youth media makers play a vital role in
shaping what comes next.

By telling authentic stories, challenging
dominant narratives, and creating with
intention, young people are not just
changing media—they are shaping the
future.



