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Brand        Marketing
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How You Share It (promotion,
being seen by buyers)

BRAND 
Who You Are/Personality
(story, vibe, promise)

MARKETING
How You Share It (promotion,
being seen by buyers)

BRANDING =

Recognition 

 

MARKETING =

Action



why branding matterswhy branding matters

Stand out from the crowdStand out from the crowdStand out from the crowd

Build trustBuild trustBuild trust

Be rememberedBe rememberedBe remembered
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brands & taglinesbrands & taglines

Clothing, Jewelry,

Charter School,

Recording Studio, Bible

Study, Clinic, Sports

Media, Skincare
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ands
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Create your
branding kit
with ChatGPT

Create your

branding kit

with ChatGPT

Instructions + 

Beginner-friendly prompts

learn how!
learn how!





free tools to build your brandfree tools to build your brand

Canva Canva Canva 💥💥💥 Hatchful Hatchful Hatchful

Coolors Coolors Coolors 💥💥💥 Color Hunt Color Hunt Color Hunt      

Google Fonts Google Fonts Google Fonts 💥💥💥 Fontjoy Fontjoy Fontjoy   

Namelix Namelix Namelix 💥💥💥 Looka Looka Looka

Unsplash Unsplash Unsplash 💥💥💥 Favicon.io Favicon.io Favicon.io



let do something fun!let do something fun!



marketing your brandmarketing your brand

Your brand is your toolboxYour brand is your toolboxYour brand is your toolbox

Every flyer, post, or ad shouldEvery flyer, post, or ad shouldEvery flyer, post, or ad should

look and sound like YOUlook and sound like YOUlook and sound like YOU

Consistency = recognitionConsistency = recognitionConsistency = recognition



BE KNOWNBE KNOWN
MARKETING =

sHOWING YOUR

BEST AND TELLING

YOUR STORY

EVERYWHERE ! EVERYWHERE ! 

Flyers/BUSINESS CARDSFlyers/BUSINESS CARDSFlyers/BUSINESS CARDS

Word of mouthWord of mouthWord of mouth

Social media (SUPERVISED)Social media (SUPERVISED)Social media (SUPERVISED)

School/community eventsSchool/community eventsSchool/community events

Team-ups with peersTeam-ups with peersTeam-ups with peers

FAMILY & CHURCHFAMILY & CHURCHFAMILY & CHURCH

IF THERE ISN’T AIF THERE ISN’T AIF THERE ISN’T A
SPACE - BUILD ITSPACE - BUILD ITSPACE - BUILD IT



Clothing:Clothing: Wear your designs and post pics. Wear your designs and post pics.

Jewelry: Jewelry: Gift to a friend and they promote.Gift to a friend and they promote.

Charter School: Charter School: Host a sports day at a park.Host a sports day at a park.

Recording Studio:Recording Studio: Free sample track offer. Free sample track offer.

Bible Study:Bible Study: Share daily devotionals with invite. Share daily devotionals with invite.

Clinic: Clinic: Share simple health tips on posters.Share simple health tips on posters.

Sports Media:Sports Media: Start a podcast or YouTube. Start a podcast or YouTube.

Skincare:Skincare: Samples traded for reviews/photos. Samples traded for reviews/photos.

  All free, just using creativity and hustle.All free, just using creativity and hustle.

ZERO-BUDGET

MARKETING

You don’t

need
money to

start!

You don’t

need
money to

start!





just for 
you at

PNPcares.org

just for 

you at

PNPcares.org

resources

let’s go!
let’s go!



a. m. a.
ask me

anything

a. m. a.
ask me

anything Chantelle Kadala, CMO
SAY MORE SERVICES
www.SayMoreServices.com

TEXT OR EMAIL: 916-712-6285 
contactkadala@gmail.com

McKinney Economic Development Corp
 UNIQUEMCKINNEY.COM

WHEN VIEWING AS A PDF YOU CAN CLICK

THE UNDERLINED LINKS ON YOUR PHONE

OR COMPUTER TO VISIT A WEBPAGE, SEND

AN EMAIL, OR CALL.

https://www.saymoreservices.com/
tel:916-712-6285
mailto:contactkadala@gmail.com
mailto:contactkadala@gmail.com
https://uniquemckinney.com/innovation-fund/

