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CLOTHING, JEWELRY,
CHARTER SCHOOL,
RECORDING STUDIO, BIBLE
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MEDIA, SKINCARE has to be there overnight.

Walmart

Save money. Live better.
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I'm a teen starting my first business selling handmade jewelry. Create a

simple brand kit.

That's exciting—congratulations on starting your first business! g A brand kit will help your jewelry line
look professional and consistent, whether on social media, packaging, or a website. Since you're just starting

out, I'll keep it simple and easy to use.

# Simple Brand Kit for Your Handmade Jewelry Business

1. Brand Name & Tagline

* Name ldea: Shine & Thread (you can swap with your own chosen name}

* Tagline: Handmade jewelry that tells your story.

2. Logo
* Simple Logo Concept:

* A minimalist wordmark using your brand name in a clean font.

* Add a small icon (like a star, thread, or gem shape) above or beside the name.

* Free tools: Canva, Looka, or Hatchful can help you create one fast.

3. Colors

Choose 3—4 colors you'll always use:

Main Color: Soft gold (#D4AF37) — represents jewelry & elegance
Accent Color: Blush pink (#FADADD) - youthful & trendy

MNeutral Base: Warm beige (#F5F5DC) — background and packaging
Optional Contrast: Deep teal (#006D77) — adds |, iern pop

4. Fonts

Use two consistent fonts:
* Heading / Logo: Playfair Display (classic, stylish)
* Body / Captions: Montserrat or Lato (simple and easy to read)

5. Photography Style
» Lighting: Bright, natural light {(near a window)
* Backgrounds: Neutral (beige, white, or marble) to keep jewelry the focus

* Style: Mix close-ups of jewelry details + lifestyle shots of people wearing them

6. Social Media Aesthetic
* Filters/Editing: Keep photos bright, soft, and consistent
* Content mix:
* 40% Product close-ups
* 30% Lifestyle/people wearnng jewelry
» 20% Behind-the-scenes (making jewelry)
* 10% Fun quotes/brand personality posts

7. Packaging
* Simple Options: Kraft jewelry boxes or organza bags
* Add your logo as a sticker or thank-you card

* |Include a handwritten note for a personal touch

& With this mini brand kit, you'll look polished and professional from day one.
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LET DO SOMETHING FUN
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QD YOUR BRAND IS YOUR TOOLBOX

% EVERY FLYER, POST, OR AD SHOULD
LOOK AND SOUND LIKE YOU

Qs CONSISTENCY = RECOGNITION
SN
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SHOWING YOUR
BEST AND TELLING
YOUR STORY

EVERYWHEREQ)

FLYERS/BUSINESS CARDS
WORD OF MOUTH
SOCIAL MEDIA (SUPERVISED)
SCHOOL/COMMUNITY EVENTS
TEAM-UPS WITH PEERS

FAMILY & CHURCH

IF THERE ISN‘T A
SPACE - BUILD IT




ZER O-B ”p GE r Clothing: Wear your designs and post pics.
MARKETING
Recording Studio: Free sample track offer.

YOU DON 'T Bible Study: Share daily devotionals with invite.

Clinic: Share simple health tips on posters.

Jewelry: Gift to a friend and they promote.

Charter School: Host a sports day at a park.

Sports Media: Start a podcast or YouTube.
Skincare: Samples traded for reviews/photos.

MONEY TO
START! ANHECRUSRUSIIYICHEUVILYATIGNIUSU €S




_
C h a t a P I P2 4-Step Zero-Budget Marketing Plan
For Teen Entrepreneurs Starting Their Handmade Jewelry Business

Step 1: Word-of-Mouth Starter Pack (15 min/week)

. . . ) = Tell friends, family, and teachers you started a jewelry business,
Create a simple 4 step, zero budget, beginner friendly marketing plan AN GREY OGO Pleias A — poel s Wil aski

for this brand that can be executed in less than an hour per week. - Keep a smaill “lookbook” {printout or phone album) with photos.
= Ask happy customers to tell one friend about you,

Minimize use of social media as appropriate for entrepreneurs in thier

early teens. Why this works: People buy from people they know. Word-of-mouth is the #1 free marketing channel for

Step 2: Simple Display & Community Presence (10 min/week)

. g 5 . . . . N - A . - Create a small display trayfbox at school, chureh, or community events,
Gotit @8 — let's keep this super simple, beginner-friendly, and zero-budget while minimizing heavy social Ak sl dhona okl an Daeva:oards o il sl

media use (since you're balancing school, life, and your new business). Here's a 4-step plan you can do in -Uza Canva's fres templates to print business cards.

less than 1 hour per week: Why this works: You'll get in front of peaple where you already are, without needing constant onlin

Step 3: One Smart Digital Home (20 min/week)
- Create one simple online home: Instagram or free Canva webasite.

. *': 4-StEp Begin ner Marketing Plan fﬂr Yﬂu r JE‘WE'Iry Brand - Post once a week (new design, behind-the-scenes, or customer pic).

- Bio: “Handmade Jewelry | DM to arder.”

StEFI 1: Word-of-Mouth Starter Pack (15 miHUtEwa'EEk} Why this works: People expect at least one digital spot to find you, but you don't need to |

Tell friends, family, and teachers you started a jewelry business.

Wear your own pieces often — people will ask! Step 4: Personal Touch Follow-Up (10 min/week)
- 5end a thank-you message after each purchase.

Keep a small “lookbook™ {(printout or phone album) with photos of your top pieces to show anyone - Offer small incentives: “Bring a friend and you both get $1 off.”

. = Keep a list of buyers and reach out with new designs.
interested. pali uyer r i ig

[ walued, corme ba :._ W TR TR s

Ask happy customers to tell one friend about you.

® Why this works: People buy from people they know. Word-of-mouth is the #1 free marketing channel for Weekly Time Budget

" busi Ward-of-Mauth 15 min
NEW TEEN DUSINESSES. Digplay/Community Presence 10 min
One Digital Post 20 min
Customer Follow-Ups 10 min
Total 55 min/waek

Step 2: Simple Display & Community Presence (10 minutes/week)

* Make a low-cost display at school, church, or cormunity events (just a small tray or box).

* Ask local shops (like a coffee shop, library, or bou.que) if you can leave a few business cards or a small
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Chantelle Kadala, CMO

www.SayMoreServices.com

916-7/12-6285

WHEN VIEWING AS A PDF YOU CAN CLICK contactkadala@gmail.com
THE UNDERLINED LINKS ON YOUR PHONE
OR COMPUTER TO VISIT A WEBPAGE, SEND

AN EMAIL, OR CALL. UNIQUEMCKINNEY.COM



https://www.saymoreservices.com/
tel:916-712-6285
mailto:contactkadala@gmail.com
mailto:contactkadala@gmail.com
https://uniquemckinney.com/innovation-fund/

