Enfield Fairtrade Steering Group meeting 16/12/20 (by zoom)

Present: Bill Linton (BL), Martin Hamblin (MH), Vicki Pite (VP) Melanie Smith (MS) Cllr Dinah Barry (DB) Cllr Lindsay Rawlings (LR)

Apologies: None received

Minutes 19/11/2020
Minutes agreed with one correction: date wrong. 

Matters arising from Minutes 19/11/2020
1. Bank signatories documentation
The form for new signatories has been sent, thanks to Martin for doing the leg work. 
2. Flagship employer 
VP met Principal Capel Manor. Positive response and confident fulfils the criteria. Need to follow up with formal approach.  
Winchmore Hill Brickworks also suggested; VP is in contact with their CEO Tony Yianni and will email him. 									    				Action: VP
MS has not yet heard back from Christian Action Housing (carried over until VP approached Capel Manor and Winchmore Brickworks.										Action MS					
3. FT use in council buildings
VP wrote to the councillors that sponsored the FT motion with link to https://www.fairtrade.org.uk/wp-content/uploads/2020/11/National_Purchasing_Guide_2021-update.pdf
Follow up requesting MEQ										Action VP
DB and LR also to follow up in 121s. Also agreed at an earlier meeting that “Council be informed of FT fortnight dates and request to support and broadcast … e.g. FT ribbon on website, footer on outgoing emails” also from previous “We have 5 banners left from last year which could be placed on prominent buildings in the borough: Civic Centre? Dugdale?							Action DB LR
4. Other matters arising
· EnCAF leaflet to highlight FT fortnight…several different drafts now, one based on imagery, other words. Aiming for a hybrid that might gain purchase. At next ENCAF mtg 21 Dec 7pm Psychological Barriers of Climate Change Dr Hayley Pinto. We hope this will inform the leaflet design. (Aside – useful advice given)
The theme for FT Fortnight is  CHOOSE THE WORLD YOU WANT THIS FAIRTRADE FORTNIGHT…related to climate emergency. Should  be emphasised in leaflet and make sign up easier across the board . 									Action VP 				
· Motion announced on FT Foundation website, Facebook and FT Enfield Website by BL Thanks! 
· Inform School Governors and include in agenda at one of their regular meetings. VP to speak to Cllr Rick Jewell and Enquire about Food supply chain from Rick Jewell				Action VP 
· Elsynge House MS reported positive response, but busy time and likely, as part of corporate chain, to have to seek approval.  Follow up after Xmas						Action MS
NB 
I’ve reconfigured the notes about FT fortnight and separated it out from Achieving Fair Trade Community (aka Fairtrade Town) Status as I found I was confused. Forgive me if I’m teaching you to suck eggs, but I’ve also included relevant stuff from the FT Foundation website to help our focus. 
FT fortnight is an important launchpad for achieving FT Community (aka Town) status but latter is our long term priority. 
		
Fairtrade Fortnight (Feb 22 to Mar 7):
Link here re amplification of theme and potential actions
Fairtrade Fortnight | Fairtrade Foundation
Link here for resources Search Results | Fairtrade Foundation and Resources Library | Fairtrade Foundation and Search Results | Fairtrade Foundation
1. Campaign underway nationally, easier to approach individuals, organisations, social media, news media, schools etc with concrete ideas / proposals now stuff online
Advertising / Promotion
· Fair Trade Foundation has a published a time line of what to do when to promote FT Fortnight. Prompt steering group of which action when.  						Action MS
· We have 5 banners left from last year which can either be hung on MS's churches as before, or on prominent buildings in the borough								Action MS
· Post on all the FB pages we habituate every day (and other social media).
Do the FT Foundation provide add-ons to one's FB photo? NT deputed (in her absence) to find out.												Action All
· Flood social media: Instagram, Twitter, FB Digital-and-Social-media-guide_final.pdf (fairtrade.org.uk)												Action All
· Article for Dispatches, on line example: Talking to your local media Archives | Fairtrade Foundation 												Action BL 
· Webinar. Francis has offered potential webinar dates and will post on EV and Globalnet 21
· Feb 23rd, Feb 25th or March 2nd at 11.00am or 7.00pm. 
· Suggest Thursday Feb 25th 7pm 
· FT foundation organises speakers. Fairtrade Foundation 				Action VP
· Speak to Friends of Parks (Toni Guiver and Carole Stanley) 			Action DB and VP
· Carole has offered to organise a stall at litter pick 
· Approach FB administrators 
· Enfield Voices (Francis Sealey)
· Globalnet 21 (Francis Sealey)
· Love your Doorstep (Emma Rigby)
· Enfield Matters (Joy Cowley Smith)
· Sustainable Enfield (Hannah Newton and Nia Stevens)
· Zebras (Jamie Ashton)
· Friends of Parks (Carole Stanley)
· Enfield Stand up to Racism (Lynda Brennan)
· XR Enfield (Aurora Yaacov)
· Friends who like Enfield Council (Doris Jiagge)
· EnCAF
· Enfield Charities Networking Group (Jamie Ashton and Harriet Piercy)		Action VP
· Retailers
· Virtual supermarket sweep of big four retailers to affirm they already comply by selling goods in all four “product ranges” 							Action BL
· “Supermarket Sweep” survey of small local Coop, Waitrose, Tesco, Sainsbury’s etc. Likely to be >4 products (from different ranges)  Survey Monkey to collate ?? If >4 then ask them to display poster. Complete and print as attached. 					Action All
· Ditto independent supermarkets. 							Action All
· Publish Photos of people with FT goods. 						Action All
· Schools (timing as appropriate to circumstances) NB Half Term Monday 15 to Friday 19 February 2021
· Enfield Town schools partnership, as appropriate under circumstances
· FT will organise speakers for them Fairtrade Foundation
· And there’s a whole page on resources for schools Fairtrade Fortnight 2021 | Fairtrade Schools
· Approach schools linked with churches that are already signed up to FT e.g. to do an assembly; link for speakers Fairtrade Foundation 					Action MS
· Faith Groups (timing as appropriate to circumstances)
· SACRE 											Action Mark
· Faith Forum										Action MS
· Quakers (DB has contacted will chase) 						Action DB
· Christ Church 										Action LR
· MS to send details of process for registering. 
· St Lukes										Action VP
· List existing or historic sign ups (schools, businesses, shops etc)				Action BL
· Political parties
· Promote amongst political parties, councillors and local MPs		Action LR, DB, VP, BL
· Run a stall (TBD)
Encourage sign ups to Climate Coalition Declaration 						Action all
Declaration | The Time Is Now
Dedicate an EnCAF forum to Fairtrade fortnight							Action VP
Competition? Youtube film on FT 									TBD

Achieving Fair Trade status for Enfield 
Link Applying for Fairtrade Town Status | Fairtrade Foundation

See above under retailers, schools and faith groups for what we are planning to do and below detailed requirements. 
Retailers

 (
What counts as a ‘Fairtrade product range’? A range of products is a number of different items of the same general kind such as: 
tea (including green tea and herbal teas), 
coffee (including roast and ground, decaff and regular), 
drinking chocolate, sugar, chocolate bars & chocolate confectionery, 
oils (including olive oil and nut oils), 
cotton (including cotton t-shirts, socks, trousers and bags),
tropical fruit (including bananas, pineapples and mangoes), 
citrus fruit (including clementines and satsumas), 
dried fruit, 
fruit juice, 
nuts, 
cereal bars, 
biscuits, 
sweets, 
cakes, 
wine (including red, white, rose and sparkling), 
spirits (including rum and even vodka), 
beer & ales, 
cosmetics (including body scrubs, body butters, shower gel and soap), 
rice, 
pasta, 
vegetables, 
beans & pulses, 
vegetables 
gold 
The Fairtrade range is constantly growing, as are the different products within each range. Is the range on shelves near you growing too? www.fairtrade. org.uk/products
)









Target 

Continue rising at one retail outlet per 10,000 population. The catering outlet target is always half that of the retail target rounded up to the nearest whole number.

Schools 

Faith Groups

• Encourage schools, universities, churches and synagogues to take their commitment further by working towards Fairtrade status. 
Other



Next meeting
13 January 2021 6pm
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TOP TIPS FOR A SUCCESSFUL APPLICATION

® Goal 1: include a copy of the exact wording of the motion passed by your council.

® Goal 2: include addresses of all shops, supermarkets and cafes that sell Fairtrade products and confirm
that they sell at least four products with the FAIRTRADE Mark.

* Goal 3: state the total number of schools, universities and faith cornmunities in the area and indicate
which of these support Fairtrade. Please include details of how those that are listed support Fairtrade
e.g. whether schools and churches have achieved Fairtrade status and if not, what products they supply
and Fairtrade activities they undertake. Also list workplaces and other community organisations that are
using Fairtrade products for their staff. Include the number of employees for any flagship employer.

® Goal 4: as your campaign progresses record all media coverage and keep copies where applicable.
Send a full list of events and media coverage with dates achieved, along with any copies of press
articles or details of social media with your application.

® Goal 5: include a list of steering group members, their roles, membership of other groups and contact
details so that we can keep in touch with the group.




image2.png
Goal 2 - Getting Fairtrade products into shops and cafés |
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m Goal 2

At least four Fairtrade
product ranges are readily
available in the area’s retail
outlets (shops, supermarkets,
newsagents, petrol stations)
and two products served in
local catering outlets (cafés,
restaurants, pubs).
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Greater than 150,000 up to and including 160,000
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Goal 3 - Making Fairtrade a part of the community |
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3. Primary and secondary schools

* Teachers and pupils learn about Fairtrade leading
to Fairtrade products being used whenever
possible in school (staff room, canteen, tuck
shop). Suggested target: 30% of schools.




image8.png
2. Places of worship

* Places of worship representing the religious
make-up of the community promote Fairtrade to
worshippers and use Fairtrade when refreshments
are served. Suggested target: 50% of churches
and a representative number of other faith groups.
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1. Workplaces

* Local workplaces that cannot support the
campaign by selling Fairtrade products get
involved by making Fairtrade products available to
staff and clients.

* A flagship employer is required for populations
over 100,000 people and a recommended asset
for any Fairtrade Town (see page 26).
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4. Universities and colleges

* Students and staff promote Fairtrade and
Fairtrade products are available in campus cafes,
shops and vending machines.

5. Other community organisations

* Clubs, societies, voluntary organisations and
interest groups support Fairtrade and choose
Fairtrade when refreshments are served.




