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Vision 
STATEMENT

Plan
FOUNDATION
The foundation of the overall policy direction for the ONE 
McKinney 2040 Comprehensive Plan is built upon two 
important components: 

[ Vision statement]
[a set of GuidinG PrinciPles]

The vision statement describes the future that is desired 
by the McKinney community in terms of its physical, 
social and economic conditions. It was developed by 
stakeholders and represents the goals and aspirations 
envisioned by the community. 

The guiding principles provide overall guidance across all 
plan components and explain the most important general 
principles that should be followed in order to achieve the 
vision described in the plan. Guiding principles apply at 
both the citywide and district level, and also shape more 
detailed strategies that apply to each element of the plan, 
such as mobility or community design. 

These two components serve as the foundation and 
provide the framework for the major elements of the 
plan, which include the preferred scenario, master 
thoroughfare plan, land use diagrams, and the investment 
and implementation strategies. The principles and 
policies found in each of the plan’s elements should help 
the city achieve the vision and should be consistent with 
the guiding principles.

We are ONE McKinney -
 a united community that supports 
the Diversity of its economy 

and people. We celebrate our 
natural & cultural Assets 

&  invite private developments 
that create Places of lasting 
value. Smart public & private 

Investments ensure that 
McKinney remains a top choice for 

people to live, work, play & visit 
through 2040 & beyond.

ONE McKinney

Diversity

Assets

Places

Investments



INVESTMENTS
[creatinG lastinG Value]
9| McKinney invests in public facilities, services and infrastructure that are located, timed and sized to meet the expected 
needs of current and future residents and businesses within the city. 

10| Public capital investments are made strategically, using finite funds in order to build the facilities needed to support new 
development, respond to market opportunities and create the desired community envisioned in this plan.

11| Investments in infrastructure systems, public facilities, economic incentives and community programs are made when 
the life-cycle benefits to the public outweigh the life-cycle costs, and when the areas that these investments support are 
expected to remain vital and desirable until 2040 or longer. 

PLACES
[to liVe, work, Play, and Visit]
6| Private sector development and redevelopment meet McKinney’s expectations for excellence in design and create places 
with market support and long-term economic viability. 

7| McKinney’s public spaces, including its streets, support and enhance the distinctive character of individual neighborhoods 
and business Districts while strengthening the connections throughout the city in order to unify the entire McKinney 
community. 

8| Today’s neighborhoods remain vibrant and desirable places that meet the needs of existing residents and appeal to 
future residents. 

ASSETS
[celebratinG our culture and landscaPe]
4| McKinney’s cultural and historical heritage is retained and emphasized in the historic Town Center, and is included in the 
identity of other places in McKinney so it can be shared with future generations.

5| McKinney’s natural landscape (its trees, open spaces, topography, streams, and natural areas) continues to enhance the 
character of the city and the daily experience of residents, employees and visitors throughout McKinney.

DIVERSITY
[suPPortinG our economy and PeoPle]
1| Diverse economic engines, such as the McKinney National Airport, McKinney Corporate Center, Southgate District, and 
business/entertainment corridors form the foundation of McKinney’s strong economy. As such, the City encourages new 
businesses and developments that support these economic engines,          broaden the tax base, and make the city’s economy 
more adaptable and resilient. 

2| Private development, public investments, and community engagement support the people of McKinney by making 
available housing options and neighborhood choices that are accessible, attainable and appealing to people at all stages 
of their lives.

3| City leaders and decision-makers focus attention and investment in each of the distinctive Districts throughout the city, 
so each one can appeal to its targeted market and achieve the vision described in this plan. 

Guiding
PRINCIPLES

7
6







State of
THE CITY
INTRoDuCTIoN
The City of McKinney is a unique place with a booming economy and a burgeoning residential population. An understanding 
of its socioeconomic characteristics helps frame the comprehensive planning effort in terms of the community it aims to serve. 
The following section details the state of the City in demographic terms, from its tremendous growth to the diversity of the many 
communities that comprise it.

PoPuLATIoN
McKinney’s residential population has been growing since its inception as a predominantly agricultural community in the mid-
19th century. Prior to the 1980s, however, growth was largely limited to a net gain of a couple hundred or thousand residents every 
decade. Between 1980 and 1990, however, McKinney posted a net gain of just over 5,000 people—an early sign of the unprecedented 
growth that the City would experience in the 1990s, 2000s, and 2010s. By 2010 McKinney had grown to become a community with a 
population over six times its size in 1990.

U.S. Census Bureau estimates pinned the population of McKinney at 181,220 for 2017—an increase of 38% or more than 50,000 
people since 2010. While the rate of change has dropped significantly during the 2010s thus far, McKinney continues to post similar 
growth figures in absolute terms as it was at this point in the previous decade.
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EThNICITY
McKinney is a diverse place, a description that fits its unique ethnic landscape. Sixty-three percent of the City is single-race, non-
Hispanic white. The largest ethnic minority are those of Hispanic or Latino descent, who account for roughly one-in-five McKinnians. 
Black or African American residents account for about 11% of the City while Asian Americans amount to 5% of the population. Other 
races or ethnicities or those of multiracial descent account for 1% of the City of McKinney.

houSEhoLDS AND TENuRE
There were 52,700 households in the City of McKinney in 2015, up from 44,353 just five years prior. This corresponds to an average 
annual household growth rate of 3.5%—more than double the rate of DFW (1.6%). Most of these households own the home in which 
they live, as renters only account for an estimated 30% of all households in the City. In DFW, renting households are 41% of the 
metropolitan area’s total households.

Household composition is also significantly different between the City of McKinney and the DFW area at large. The average household 
in McKinney has 2.99 persons, which is a little higher than the metropolitan area’s figure of 2.80 persons per household. Twenty-one 
percent of McKinney households are non-family households, about ten percentage points lower than the DFW average. One- and 
two-person households are also much less prevalent in McKinney, accounting for 42% of the total. In the Metroplex, one- and two-
person households make up 56% of all households in the area.

 

White*†
63%

Hispanic
20%

Black*†
11%

Asian*†
5%

Other*
1%

Decennial Population Estimates and Percent Change

Source: American Community Survey, City of McKinney, and Ricker Cunningham; Notes: *Single-race, †Non-Hispanic

Figure 2.2



EDuCATIoN AND INCoME
Incomes are generally higher in the City of McKinney than the Dallas-Fort Worth Metroplex as a whole. The median household 
income in McKinney is an estimated $81,118 compared to the DFW-wide figure of $53,600. Only 9% of McKinney households earn 
less than $25,000 while 46% have incomes exceeding $100,000; the estimates for DFW are 21% and 23%, respectively.

Education largely parallels incomes, and McKinney’s educational attainment rates tend to be higher than those for the entire 
metropolitan area. An estimated 49% of McKinnians over the age of 24 have attained a bachelor’s degree or more; in the Dallas-Fort 
Worth Metroplex, that figure is 29% of the 25-and-older resident population.

AgE
The average McKinnian is slightly younger than the average resident in the Dallas-Fort Worth Metroplex. The median age in the City 
of McKinney is an estimated 33.0 years, compared to a slightly higher figure of 33.8 years for the larger metropolitan area. Thirty-two 
percent of the City is under the age of 18, which is a little larger than that cohort’s proportion of the DFW area as a whole—30%. 
Residents 65-and-older account for 7% of the City of McKinney’s population, which falls below the DFW average of 9%.
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ExISTINg LAND uSE
Most of the developed land in the plan area lies west of State Highway 5 and south of U.S. 380. Outside of that lies a lot of 
unincorporated territory that is largely undeveloped, agricultural, or otherwise reserved for rural space. The smallest parcels and, 
thus, some of the most intense uses of land in the City lie around Downtown McKinney in the central-southeastern corner of the 
study area. With the exception of notable, commercial development along major highways and arterials, the southwestern quadrant 
of the plan area is predominantly residential with larger lot sizes than the more urbanized blocks around the downtown area. The 
graphic below depicts the existing land use inventory within the City of McKinney and its ETJ. This map is developed using the state 
codes, which are provided by the Collin Central Appraisal District for all parcels of land.



ExISTINg NATuRAL FEATuRES/ToPogRAPhY
McKinney, like much of the Dallas-Fort Worth Metroplex, is largely flat, with some gently rolling hills dispersed among the area. 
Wilson Creek and the East Fork of the Trinity River are the two major riparian corridors in the area, flowing from the northwest to the 
southeast. Tree canopy coverage and 100-year floodplains generally follow these rivers through the plan area in a diagonal direction. 
The downtown area south of U.S.380, north of El Dorado Parkway, west of State Highway 5, and east of the Central Expressway also 
contains a significant amount of urban, tree canopy coverage. Generally speaking, rural areas in the ETJ have more undeveloped 
natural assets.
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PARkS AND oPEN SPACE
The McKinney parks and recreation system encompasses 36 community parks, nine athletics facilities or fields, two disc golf 
courses, one dog park, one community center, and one complex of stand-alone trails. A series of proposed hike and bike trails 
would generally follow the East Fork of the Trinity River and Wilson Creek through the City, connecting with the street grid west of 
the Central Expressway to facilitate a multi-modal recreation and transportation system in McKinney. All of the golf courses in the 
City exist to the west of State Highway 5, particularly around the large-lot planned communities south of U.S. 380. Many residential 
developments have incorporated parks and open spaces as a component of their projects.
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The
PROCESS
INTRoDuCTIoN
Over the course of three years, City staff, industry experts, and concerned citizens have worked diligently to draft 
this plan on behalf of the people of McKinney—a task that commanded an exceptional commitment from all involved. 
Community input and the future of the City’s main east-west thoroughfare, U.S. 380, played exceptionally important 
roles in the process. The result is the City of McKinney’s first major comprehensive plan update since 2004, when a similar 
document was last drafted to guide its future development. The following sub-sections detail many of the events and 
milestones that punctuated key moments in the planning process. Most of the work, however, was conducted outside of 
these meetings as planning team members worked diligently and meticulously to constantly incorporate feedback and 
craft a plan based on the desires, needs, and hopes of community members for their city.
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CoMMuNITY STAkEhoLDERS
Community stakeholders are the residents, visitors, employees, neighborhoods, community groups, businesses, and developers 
who invest their time, money and interest in the City of McKinney. These stakeholders are the creators of the vision for McKinney.

ADVISoRY CoMMITTEE
The Comprehensive Plan Advisory Committee (CPAC) was a group of community leaders and engaged citizens appointed by the 
City Council to serve as a guiding voice for the development of the plan. The project team met with members of CPAC multiple 
times and regularly updated committee members on the Planning process as it unfolded. These meetings acted as venues for the 
collection of miscellaneous feedback on the progress of the plan and its elements as they were developed by either the planning 
team or members of the community.

CITY CouNCIL, P&Z, AND CITY STAFF
City Council, the Planning and Zoning (P&Z) Commission, and City Staff were all intimately involved in the creation of this plan, 
helping to guide it to fruition and coordinate all its moving parts. City Council and the P&Z Commission formally met over ten 
times during the planning process to approve pieces of the plan or receive updates as they happened. City staff also played an 
instrumental role behind the scenes by serving as technical advisors, event support, and providers of feedback themselves. 



STAFF WoRkINg SESSIoN (9/1/15)
In preparation of a public kick-off, the Project Team hosted a city staff working session in September 2015 to review the initial 
findings of the initial data gathering and general “state of the city.”  The purpose of this working session was to get important 
feedback on some of the community assets and challenges from staff’s perspective. This initial interaction with city staff from across 
departments helped the Project Team better understand some of the needs and opportunities in McKinney from the organization’s 
perspective. 

STAkEhoLDER INTERVIEWS (8/31/15 - 9/3/15)
Over two dozen individuals were interviewed as part of the ONE McKinney 2040 Initiative, convening stakeholders from around the 
City to discuss their diverse perspectives on the future of the community. Questions asked included “What word or phrase would 
you use to describe the most desirable future for McKinney by 2040?” and “How important is it that people have travel choices in 
addition to driving a car?” Answers were often varying, providing an impetus for the Project team to extract a consensus that would 
appease most community members and embody their ideal, shared future for McKinney.

CoMMuNITY SuMMITS (9/16/15 - 9/17/15)
Two Community Summits were held in mid-September of 2015 as public brainstorming sessions, gathering ideas about 
transportation corridors, resiliency, quality of life, fiscal stability, and key words or phrases to generally describe the City’s future. 
Planning team members prepared presentations to give an overview of the basics of a comprehensive plan and things to come in 
the process. Copious feedback showed an outstanding level of community investment and interest in the plan.

CoMMuNITY ChARRETTE (10/24/15)
A Community Charrette in late 2015 provided a structured venue for the funneling of public input into the comprehensive planning 
process, with opportunities for creative feedback such as writing and drawing. Tables were set up across the Collin College Higher 
Education Center, forming groups of participants who worked together to craft maps, answer questions, and discuss issues 
of importance to the community together. Groups then reported the results of their discussions to one another with appointed 
speakers and presenters to give an overview of the team consensus and provide context

DFW TouR (1.8.16)
In January 2016, the City Council and CPAC were able to visit a number of areas within the DFW area to help frame the planning 
process within the larger, metropolitan context. Attendees visited peer cities and sites such as Addison Circle, Lakeside DFW in 
Flower Mound, the Venue at Hometown in North Richland Hills, and Vitruvian Park in Addison. 

CoMMuNITY WoRkShoP (1/21/16)
Roughly 95 participants attended the Community Workshop in early 2016 to evaluate the merits of three alternative growth 
scenarios. These participants were then divided into 14 teams who made their way through the event workbook to collaboratively 
discuss scenario performance, responses to community issues, support for ideas proposed by community members, and important 
features for a preferred land use scenario. A reporter was then elected by team members to be the spokesperson for their group, 
presenting their findings to the entire room. The Project team took the results of these group sessions and used them to weigh the 
pros and cons of each particular growth scenario.
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CoMMuNITY oPEN houSES PART 1 (5/18/16 AND 5/19/16)
The Community Open Houses provided an opportunity to see the vision for the future of specific areas across McKinney. 
Approximately 100 participants attended over both nights and were able to discuss key components of the ONE McKinney 2040 
Comprehensive Plan. There was an area dedicated to citywide topics such as foundational policy direction and mobility. Members 
of the project team were available to answer questions and collect feedback.

TxDoT FEASIbILITY STuDIES (2015-2018)
The Texas Department of Transportation (TxDOT) conducted two feasibility studies as part of its analysis of potential new 
alignments for U.S. 380 through Collin County. The first of these studies took place between 2015 and 2016, ultimately 
recommending that freeway improvements be considered for the existing alignment. The ongoing second study began in 
2017, prompting a pause in the development of the ONE McKinney 2040 Plan as the planning team weighed the potential 
impacts of a new alignment on land use and the City’s transportation system. Planning resumed in 2018 after TxDOT 
released a series of draft alignments for public consideration and comment. TxDOT held three public meetings in McKinney, 
Princeton, and Prosper during the spring of 2018, offering residents an opportunity to provide input on alignment options 
and corridor improvements.

CoMMuNITY oPEN houSES PART 2 (6/14/18 AND 8/9/18)
The comprehensive planning process resumed its momentum in mid-2018, continuing to plan for the future while keeping an eye 
out for new developments from TxDOT or elsewhere. The first of two Open Houses on June 14, 2018 served as a catch-up event 
for community members and those interested in guiding the plan around the proposed alternative alignments for U.S. 380. About 
50 attendees interacted with exhibits on the preferred scenario, market conditions, and transportation infrastructure in McKinney.
The final Open House was held August 9, 2018. This event, which took place at the McKinney Performing Arts Center, gave citizens 
one last update before the document moved to the end of the planning process and entered the finalization, adoption, and 
implementation stages.

oThER ENgAgEMENT ACTIVITIES 
Although there were a number of outreach events held specifically for the ONE McKinney 2040 Comprehensive Plan Initiative, the 
planning team also recognized the importance of engaging with the community at other events in the City. Throughout the planning 
process, in addition to the dedicated outreach events, members of the planning team also attended, spoke and engaged with the 
public at community events such as the State of the City, Oktoberfest, PRIDE neighborhood meetings, presentations to the Chamber 
of Commerce and Leadership McKinney groups, and presentation to other various boards and commissions meetings. Even in these 
settings, the planning team encouraged interactive discussions by using visual preference surveys, keypad polling, and comment 
boards. 

PLAN ADoPTIoN (10/2/18)
On October 2nd, 2018, the ONE McKinney 2040 Plan was officially adopted by City Council, solidifying years of work and community 
support to guide growth in the coming decades. The second, critical piece to the planning puzzle, implementation, will be the key 
focus for City staff over the next few years, organizing policies, programs, and people to inch closer towards the ambitious objectives 
laid out in this plan.
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 Vision Framework

Fall
2016

September 19
City Council Work Session

August 31
Advisory Committee Meeting

Summer
2016

Vision Framework

June 16
MEDC Board Meeting

June 20
City Council Work Session

June 23
MCDC Board Meeting

July 25
City Council Work Session

July 26
MCVB Board Meeting

August 15
City Council Work Session

August 23
Planning & Zoning
Commission Meeting

Spring
2016

Vision Framework

April 11
Joint City Council /
CPAC Meeting

May 18 & 19
Community Open Houses

June 6
Joint City Council / CPAC Meeting

April 28
P.R.I.D.E. Neighborhood Meeting

Winter
2015

Community Wide Vision

November 5
State of the City Booth

November 16
Joint City Council / P&Z Meeting
Project Update

December 9
Joint City Council / CPAC Workshop

January 4 
City Council Work Session

January 8
Joint City Council / CPAC DFW Tour

February 18
Advisory Committee
Meeting

January 28
P.R.I.D.E. Neighborhood Meeting

January 21
Community Workshop

December 3
Leadership McKinney

February 5
Chamber of Commerce 
Meeting

Summer
2015

Project Initiation

June 16
City Council Meeting
Budget and Scope Approval

August 18
City Council Meeting
Advisory Committee
Appointed

August 3
City Council Meeting
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Public Outreach Summary
ONE McKinney 2040

Planning & Zoning Commission Meeting

 Vision Framework

Fall
2016

September 19
City Council Work Session

September 23 - 25
Oktoberfest Booth

August 31
Advisory Committee Meeting

July 25
City Council Work Session

July 26
MCVB Board Meeting

August 15
City Council Work Session

August 23
Planning & Zoning
Commission Meeting

Winter
2017

 Crafting the Plan

January 22
City Council Work Session

February 13
Planning & Zoning 
Commission Meeting

February 19
City Council Work 
Session

Winter
2016

 Crafting the Plan

November 4
State of the City Booth

January 5
Leadership McKinney

February 16
P.R.I.D.E. Neighborhood Meeting

February 27
Joint City Council / McKinney 
ISD Meeting

January 23
City Council Work Session

February 7
City Council Meeting

February 20
City Council Work Session

Crafting the Plan

Spring
2017

May 18
P.R.I.D.E. Neighborhood Meeting

May 2
City Council Meeting

Summer 
2018

 Crafting the Plan

August 20
City Council Work Session

August 28
Planning & Zoning 
Commission Work Session

July 30
Advisory Committee
Meeting

August 9
Community Open 
House #3

August 29
McKinney Economic 
Development Corporation

 Implementation & Adoption

Fall
2018

September 11
Planning & Zoning 
Commission Meeting

October 2
City Council 
Meeting

Crafting the Plan

Spring
2018

June 14
Community Open 
House #2

April 11
Information 
Meeting

April 26
Advisory Committee
Meeting

June 6
Advisory Committee
Meeting

September 26
Planning & Zoning 
Commission Meeting



Market
SUPPORT
PSYChogRAPhICS
Psychographics is a term used to describe the characteristics 
of people and neighborhoods which, instead of being purely 
demographic (age, race, income, etc), speak more to attitudes, 
interests, opinions, and lifestyles. Tapestry is a leading system 
for categorizing day- and night-time populations into one of 
67 distinct lifestyle segments based on these factors. Many 
commercial retail developers rely on psychographics to 
measure a market’s depth for certain consumer preferences and 
its propensity to spend across specific set of retail categories. 
Similarly, a growing number of residential developers are 
interested in an area’s psychographic profile because it can serve 
to eliminate some of the uncertainty associated with delivering 
unproven product types to a market. 

Tapestry organizes the segments into “LifeMode” groups, which 
represent markets that share common experiences or significant 
demographic traits, and “Urbanization” groups, markets that 
share a common locale. 

McKinney’s psychographic profile is dominated by upper class 
lifestyle segments, indicating high incomes, high disposable 
retail spending and a predominant desire for suburban living.  
While the City’s top segments (e.g., Boomburbs, Up and Coming 
Families, Soccer Moms, Professional Pride) reinforce the affluent, 
family-oriented lifestyle that has characterized McKinney 
throughout its history, the highest-growth segments over the 
past few years have been those which bring more social and 
economic diversity to McKinney’s profile.  These high-growth 
segments include:

Barrios Urbanos – family-centric, predominately Hispanic, 
multi-generational, primarily blue collar employment.

Enterprising Professionals – well-educated, mobile, 
ethnically diverse, higher-density housing.

Retirement Communities – many live alone, over half are 
renters, primarily middle-income, higher-density housing.

Given its lifestyle segment characteristics, and the fact that the it 
is surrounded by attractive exurban neighborhoods, where single 
family housing dominates development growth, McKinney is 
poised to compete for residential diversity – providing housing 
products with high demand that are not being provided in the 
market (e.g., smaller lot single family, paired homes, townhomes, 
rowhouses, patio homes, condominiums, lofts, apartments, etc.).

Detailed descriptions of the most prevalent lifestyle groups 
(psychographic segments) in the City are presented in Appendix D.

Figure 2.7 City of McKinney Psychographic Overview

Tapestry Segment
2018 

Households
% of Total 

Households
U.S. 

Index=100*

Boomburbs 23,513 37.9% 2,247

Up and Coming Families 13,438 21.6% 892

Soccer Moms 5,479 8.8% 304

Professional Pride 3,969 6.4% 395

Middleburg 2,216 3.6% 124

Bright Young Professionals 2,198 3.5% 158

Enterprising Professionals 2,127 3.4% 240

Barrios Urbanos 1,629 2.6% 252

Retirement Communities 1,170 1.9% 156

Fresh Ambitions 1,020 1.6% 258
Total Above Segments 56,759 91.4% --

Total Trade Area 62,076 100.0% --

Life Mode Group
2018 

Households
% of Total 

Households
U.S. 

Index=100*

Affluent Estates 28,379 45.7% 461

Ethnic Enclaves 15,825 25.5% 360

Family Landscapes 7,695 12.4% 166

Middle Ground 2,691 4.3% 40

Upscale Avenues 2,127 3.4% 61
Total Above Groups 56,717 91.4% --

Total Trade Area 62,076 100.0% --

Urbanization Group
2018 

Households
% of Total 

Households
U.S. 

Index=100*

Suburban Periphery 49,709 80.1% 252

Urban Periphery 5,378 8.7% 52

Semirural 2,980 4.8% 51

Metro Cities 2,967 4.8% 26

Principal Urban Center 1,020 1.6% 23
Total Above Groups 62,054 100.0% --

Total Trade Area 62,076 100.0% --
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Industry
TRENDS
Understanding current and anticipated trends in real estate development and the conditions that drive them, are essential for any 
long-term civic planning initiative. With this information, communities like McKinney will be better able to plan for appropriate 
levels of capital investment, and work more effectively with their “delivery system”   to ensure product types mirror the preferences 
of local consumers.

To this end, several imminent and ongoing trends that will impact development and influence its character are presented in the 
narrative below.  Each one should be consider in the context of later discussions regarding place-types and centers of investment 
activity. Ultimately, this plan and the initiatives identified to advance its objectives is intended to provide a path toward a community 
that is uniquely McKinney, reflecting its past and supporting its future. 

LEADINg TRENDS 
The real estate industry, like the energy, finance and technology industries, is often characterized as a series of cycles, each one 
driven by a variety of “moving parts” such as: availability of capital for investment, supply conditions, demographic and social 
preferences, local policies and regulations, and capacity of individual markets to accommodate development. Its complexity, 
and their inability to control impactful outside forces, has historically led many in the industry to take a more commodity-driven 
approach to investment and development. In other words, they have relied too heavily on internal drivers they could influence, 
rather than spending equal time considering the preferences of their consumers, much less the sustainability of their products. 
Post Great Recession, some have begun to adopt an increasingly “outward looking” approach, with greater attention and more 
deliberate efforts to deliver uses in formats that more closely reflect what employees, residents, and consumers desire from the 
environments where they work, live and shop.   

INVESToR DISCIPLINE
Unlike the behavior that followed nearly every other boom – bust episode of the last several decades, real estate investors today 
are taking a more “defensive posture” that has translated into somewhat “greater discipline” in investment and development. 
Previously, these individuals and groups have exhibited what is known as a “late-cycle optimism” that resulted in over-leveraged 
portfolios and over-developed markets. 

Additional caution is being driven by concern regarding national public policies that have led to greater divisions between income 
groups and how they might affect local markets. As reported in the ULI report, “The long-term strength of the U.S. economy has 
historically been a reflection of the stability and growth among individuals and families in middle income categories.” Upward 
mobility in both the blue-collar and white-collar sectors traditionally fueled housing demand, consumer spending, and office sector 
growth. Growing income-inequality, wage stagnation, and regional economic disparities are trends being monitored as possible 
“threats” to demand.

EMPLoYMENT SPACE AND PRoDuCTIVITY
Nearly every major real estate category experienced significant changes in its product inventories following the Great Recession, 
with the most noteworthy realized by the commercial office and retail industries. Circumstances that prompted these changes have 
largely been attributed to demographic shifts, evolving consumer expectations, the “re-urbanization” of America, and growth in 
technological infrastructure; rather than portfolio performance, lending practices, and monetary policies. For instance, in 1980 office 
buildings were built to provide 250 square feet of space per employee. In 2017, several new office developments were constructed 
to provide 100 square feet per employee, and with significantly more space for collaboration. This change is largely seen as an 
outgrowth of pressure from non-Baby Boomer generations for flexible work schedules which allow employees to divide their time 
between home and work. In reality, it was also a function of more energy efficient construction practices and willingness of multiple 
companies to share space. 



Consumer preferences are also impacting retail space design, which is becoming more urbanized, regardless of whether it is located 
in an urban or suburban environment. Smaller retail spaces are being made possible by stronger connections to industrial facilities 
that are now housing inventories previously found in stores, as well as distribution centers that are making “just-in-time” deliveries 
of commercial products possible. 

At a macro level, and with several years of production behind them, developers and employers are now evaluating the impact 
of these format changes on employee productivity and output levels. They are finding that in goods-producing sectors such as 
construction and manufacturing are benefiting less from evolutions in work space design, than those in service sectors are benefiting 
from technological advances. With a nearly diminished void in the employee-work connection, the traditional “work day” has all 
but been eliminated and totaled hours worked has increased. Buildings that foster “wellness” (i.e., on-site fitness facilities, fresh air 
circulation, and healthy food offerings) are also producing higher productivity and satisfaction levels among employees which is 
translating into higher levels of output.  

gENERATIoNAL PRIoRITIES

Much has been written about the working and living priorities of Millennials, among the most noteworthy being the fact that 67% 
percent of Millennials believe they will be in a new job in a new city within five years of starting their current one. This reality, for 
many in other generational groups, is seen as a lack of commitment and consistency, and a loss of investment in human capital. 
Perhaps in conflict with this perception is the fact that Millennials are credited with making today’s society more mindful of the 
environment and value of community assets such as historic structures, community gathering places, and natural and man-made 
open spaces. 

The next generation, referred to as Generation Z, is considered somewhat similar to Millennials with regard to social sensitivity, 
mobility, and technological connectedness; but differ in key ways that could reveal itself in yet another shift in real estate product 
types. Gen Z’s, having observed the impact economic conditions have had on Millennials’ ability to live independently of their 
parents; acquire, much less pay-off student loans; or find fulfillment in their careers, appears to be manifesting in a cohort that 
seeks order, structure and predictability. Considered in concert with their obvious technical prowess, this group could either tamp 
down current forces that are shaping these spaces, or drive adaptations in a new direction. In terms of their influence on retail 
development, most industry experts intend to deliver “more of the same,” with an emphasis on experience and social interaction. 
Forward thinking municipalities, and representatives of their development delivery systems, would be well-advised to find ways to 
create environments that leverage this understanding, while continuing to pursue greater sustainability, and preservation of their 
historic and valued assets.

booMERS’ NEW REALITY

By 2030, 75.5 million Americans will be over the age of 65. While much has been written about their impact on the labor force, health 
care, and retirement benefits, little has been discussed about their impact on real estate. At one time, because Baby Boomers 
possessed the majority of the country’s disposable income, they were thought to be well on their way to retiring by the age of 
55. This presumption was disproven during the latter part of the last decade when lending and banking practices devastated the 
earnings and savings of individuals in this group and others; and their ongoing presence in the workplace may have caused some 
property owners to delay adapting their properties for the emerging workforce. The “hangover affect” of the Great Recession 
will likely continue to affect retirement rates among the youngest Boomers who are approaching 60; but so too will advances in 
technology that make it possible to work remotely, while staying connected. 

Financial realities which have caused Boomers to adjust their retirement plans, are not only evident in the evolution of non-residential 
property types over the last decade, but residential property types, as well. Their desire to live in smaller, more maintenance-free 
communities, is as much a function of the fact that with more hours spent at work, Boomers have less time for leisure, as the need 
to rebuild their retirement resources. While this group alone may not have been sufficient for developers to risk adapting existing 
spaces, older individuals in combination with Gen X’ers and some Millennials who desired similar spaces, yet for different reasons, 
made town center, lifestyle center and mixed-use development a more feasible alternative to traditional housing types.
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Whereas the pace with which smaller products and maintenance-free communities have been delivered is different in every market; 
what remains an ongoing challenge in nearly every market is the ability of homeowners to sell over-sized and over-priced homes in 
suburban locations. A residential broker interviewed for the Emerging Trends publication was reported as saying, “Boomers bought 
and now price their homes based on size. Gen X’ers and Millennials, buy based on the qualities of the house.” Understanding these 
preferences is critical for communities to understand, so as to avoid over-building of obsolete product types. 

SECoNDARY MARkETS
The cyclical nature of real estate is both a curse and a blessing. The curse, which often results in overbuilding, is often realized 
first, by lenders, then developers, and then consumers. The blessing, which is perspective, while realized second, often occurs 
to representatives of the delivery system in a similar order. Following the Great Recession, Real Capital Analytics CPPI, a national 
analytics group that predicts real estate activity, reported that activity and the value of assets in primary markets started returning to 
pre-Recession levels in early 2014. Comparatively, using these same matrices, secondary markets like Tulsa, San Antonio, and Salt 
Lake City, did not realize their recovery until early 2016. Additionally, while activity in primary markets has accelerated, albeit at rates 
more modest than in previous decades, activity in secondary markets has remained steady. 

With a relatively shared belief that there are no obvious “crises” on the horizon, many in real estate are looking to secondary markets 
for long-term investment opportunities. According to ULI, values in secondary markets are expected to increase by nearly 12 percent 
over the near-term, primarily because of their expected stability, while values in primary markets are expected decline by 6 percent 
(on average) as a circumstance of heightened activity and greater competition.  

While McKinney is obviously a component of the larger Dallas-Fort Worth metro area, given its location on the fringe and proximity 
to smaller markets beyond, it has the potential to position and market itself as a secondary market within a primary market. 

CoST MATRICES oF hoMEbuILDINg

Productivity levels among employees, as measured by the value of goods produced per job, have declined across nearly every 
industry group in recent years, with the greatest declines realized by the construction industry. An analysis of U.S. worker output 
relative to employment growth between 2009 and 2017 showed that the construction industry generated among the lowest levels 
of output at 0.1%, compared to employment growth of 1.55%. Contributing factors were led by the lack of “applicable automation 
and stream of technology.”

Equity in homebuilding is a function of land, labor, lumber and lending. Forces which impact a somewhat fragile balance among 
these dynamics include outdated local policies and regulations, inexperience among developers and builders, and limited 
awareness about how to translate market preferences into feasible product types and formats. Inequities in construction practices 
are an additional factor that until recently, seemed unsolvable. The idea of off-site construction and greater use of robotics, two 
solutions which could lower delivery costs, goals among those in the industry for many decades that are just now being realized. 
These, and other positive influences including: a greater acceptance of manufactured (or pre-fab) home construction units, the use 
of tablets to immediately communicate changes in construction documents, and better monitoring of on-site progress by drones, 
are generating savings that could either result in greater housing affordability, or new and different formats more in-line with growing 
lifestyle preferences. While advances will help with some aspects of the cost of homebuilding; they will not necessarily affect the cost 
of “dirt,” or the ability to assemble significant acreages. While both are essential components to “narrowing the delta” between the 
cost of delivery, and the buyer’s ability to pay; communities should reconsider their role in ensuring a healthy residential market, in 
ways similar to those practiced when fostering healthy non-residential markets.  

ChANgINg FACE oF RETAIL

As one expert put it, “Retail is in the midst of an identity crisis.” Among the mixed-messages contributing to angst in the industry are 
forecasts in annual retail sales of 4.0 to 4.5 percent, yet limited new construction. Another is increasing obsolescence among existing 
formats, yet a desire by the largest age cohorts for “main-street” shopping experiences. Industry representatives are reportedly 
reconsidering both their on-line, and on-street presence. They are working to understand how technology and intimacy can co-exist, 
and what should become of existing inventories that support neither. Whereas their planning will eventually evolve into product 
development, forward thinking communities that value a retail presence, will create or encourage environments that support an 
industry that will never cease to change. 
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The market supply and demand portion of the planning process, summarized here, focused on identifying and quantifying market 
opportunities within the City of McKinney (the City) and larger representative trade areas, for a range of real estate products. The 
purpose of the market analysis in the context of a community planning effort such as this is fourfold:

• To provide a “reality check” for the conceptual planning effort; 

• To ensure that recommendations are grounded in market and economic reality;

• To set the stage for implementation; and

• To provide an accurate and independent “story” to tell potential development and investor audiences, the entities that will 
ultimately implement the community’s vision.

The analysis showed that there is both short-term and long-term market demand in the surrounding trade area(s), and that with 
strategic public and private investment and supportive policies, the City could be successfully positioned to capitalize on select 
niche and destination opportunities.

TRADE AREA DEFINITIoN
The City has the potential to support the development of a variety of product types, so broad trade areas were defined for each of the 
major land use types (residential, retail, office, and industrial). A trade area is the geography from which projects in a certain location 
will draw and compete for the majority of their residents, customers, or tenants.  Several factors are used to define the boundaries 
of a trade area, some unique to the specific use or product type, and others more universally applicable. The most common are:

• Physical Barriers – presence of certain physical improvements including highways, arterials, and significant structures, all 
of which influence driving and shopping patterns; also the availability, condition, and capacity of infrastructure; 

• Location of Possible Competition – inventory of potentially competitive projects which can diminish a venture’s potential 
market share, and be an indicator of market acceptance; 

• Proximity to Population, Employment and/or Activity Centers – concentrations of neighborhoods, employment centers, 
service providers, and commercial entertainment venues which attract target markets that will support development and 
redevelopment;  

• Zoning – regulatory designations which will influence investment decisions; 

• Market Factors – conditions which will set sale and lease prices, influence capital flows, suggest excesses and voids, and 
ultimately impact potential project values; and 

• Drive Times, Spending and Commuting Patterns – consumer habits and biases which can inform the project’s potential for 
success. 

Based on consideration of these factors, McKinney’s trade areas were determined to include most of Collin County and portions of 
Hunt County.  These trade areas encompass all or a portion of the North DFW suburbs of Frisco, Plano, Allen, McKinney, Fairview, 
Melissa, Anna, Prosper, and Wylie.

An analysis of the current performance of real estate products within an overall market, as well as competitive projects within a 
trade area, provides an indication of whether a property or area may be ready for new development and/or redevelopment.  It also 
helps to identify potential gaps in the market—niches that new development and/or redevelopment could fill.   In order to identify 
potential future market opportunities given the City’s competitive position and prevailing market conditions, market demand 
estimates were prepared for residential, retail, office, and industrial land uses over the next 22 years (2018 to 2040). The information 
that follows presents a summary of demand conditions for competitive land uses within McKinney’s respective trade areas.

Market
SUPPLY & DEMAND



RESIDENTIAL DEMAND
McKinney’s residential trade area was determined to 
include all of Collin County, extending into Western Hunt 
County (see Figure 2.8).

Demand for residential units in McKinney is a function of 
projected household growth across the McKinney Trade 
Area. In other words, McKinney will compete with other 
locations in the Trade Area as a potential home for newly 
formed households, whether they arise through natural 
increase or net in-migration. 

The 2018 base of 324,400 trade area households is 
expected to grow at approximately 2.3 percent annually 
to 539,600 households by 2040—an addition of 215,200 
units. Applying a 1 percent factor to account for a vacancy/
turnover buffer, demolition, and a modest amount of 
second-home purchase activity, results in an adjusted 22-
year demand for approximately 216,300 units for the Trade Area.  Based on current and anticipated home ownership and rental 
rates, there should be demand for approximately 60,200 additional rental units and 156,100 additional ownership housing units by 
2040 in the McKinney Trade Area. 

This total demand for units is further allocated into approximate income-qualified rent and home price groups. The analysis assumes 
a moderate increase in household incomes over time (using constant 2018 dollars). In other words, new households are expected to 
be somewhat more affluent than existing households. Figure 2.9 summarizes these demand estimates.

Source: NCTCOG; U.S. Census; ESRI; and Ricker|Cunningham.

Figure 2.9 Residential Demand for New Units. McKinney Trade Area

Households
2018 - 324,400
2028 - 408,823
2040 - 539,610

Household 
Growth          (2018-

40)

- 215,210 Adjust for      
2nd homes, 
demolition, 

0.50%

Adjusted Unit 
Requirement 216,286 % Rental 28.00%

Trade Area Demand from New Households (22-yr)
Annual Household 
Income Range (2018 
dollars)

 Approximate 
Rent Range

 Supportable 
Home Price 
Range

Current 
Households in 
Income Bracket 

Total 
Units

Estimated % 
Rental

 Total 
Rental 

Units

Total 
Ownership 

Units

Up to $15K Up to $375 Up to $75K 6% 12,977 90% 11,679 1,298

$15-25K $375 - $625 $75 to $100K 5% 10,814 90% 9,733 1,081

$25-35K $625 - $875 $100 to $150K 7% 12,977 80% 10,382 2,595

$35-50K $875 - $1,000 $150 to $200K 11% 21,629 60% 12,977 8,651

$50-75K $1,000+ $200 to $250K 16% 32,443 15% 4,866 27,576

$75-100K $1,000+ $250 to $350K 13% 28,117 12% 3,374 24,743

$100-150K $1,000+ $350 to $500K 21% 45,420 10% 4,542 40,878
$150K and up $1,000+ $500K and up 21% 51,909 5% 2,595 49,313

Totals 100% 216,286 28% 60,149 156,137

Residential Demand Analysis
McKinney Trade Area 2.34%

Annual 
Growth Rate22-yr Demand Estimates

Esri, HERE, Garmin, © OpenStreetMap contributors, and the GIS user community

Figure 2.8 McKinney Residential Trade Area
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Figure 2.10 shows reasonable attainable demand for single-family detached units in the trade area for households earning at 
least $15,000 per year. This analysis assumes that detached single-family homes will account for approximately 75 percent of all 
ownership demand, with the balance coming in the form of attached products (condominium, townhome, rowhome, loft, duplex, 
triplex, quadraplex, etc.); therefore, over the next 22 years, the Trade Area could support approximately 116,100 new single-family 
detached units. 

Generally speaking, infill neighborhood areas are more suitable for attached ownership housing, particularly near a downtown 
or central business district.  Neighborhoods in and around Downtown McKinney, which include significant areas of detached 
residential development and vacant or underutilized land, would be potential candidates for this type of infill housing. Over the 
next 22 years, the Trade Area could support approximately 38,700 new single-family attached units.

Source: NCTCOG; U.S. Census; ESRI; and Ricker|Cunningham.

Source: NCTCOG; U.S. Census; ESRI; and Ricker|Cunningham.

Figure 2.10 Single-Family Detached Demand. McKinney Trade Area

Figure 2.11 Single-Family Attached Demand. McKinney Trade Area

Annual Household 
Income Range

 Approximate 
Home Price Range

Trade Area                
For-Sale Demand 

(Incomes $15K+)

Estimated % 
Single Family 

Detached

Single Family 
Detached 

Demand

$15-25K $75 to $100K 1,081 75% 811

$25-35K $100 to $150K 2,595 75% 1,947

$35-50K $150 to $200K 8,651 75% 6,489

$50-75K $200 to $250K 27,576 75% 20,682

$75-100K $250 to $350K 24,743 75% 18,557

$100-150K $350 to $500K 40,878 75% 30,659

$150K and up $500K and up 49,313 75% 36,985

154,839 75% 116,129Totals

Annual Household 
Income Range

 Approximate 
Home Price Range

Trade Area          
For-Sale Demand 

(Incomes $15K+)

Estimated % 
Single Family 

Attached

Single Family 
Attached 
Demand

$15-25K $75 to $100K 1,081 25% 270

$25-35K $100 to $150K 2,595 25% 649

$35-50K $150 to $200K 8,651 25% 2,163

$50-75K $200 to $250K 27,576 25% 6,894

$75-100K $250 to $350K 24,743 25% 6,186

$100-150K $350 to $500K 40,878 25% 10,220

$150K and up $500K and up 49,313 25% 12,328

154,839 25% 38,710Totals

Note: Assumes Townhome/Condo development stabilizes at 25% of all ownership demand



Figure 2.12 shows projected rental apartment demand for the trade area of 48,500 new units by 2040 (for households earning over 
$15,000). 

As with attached ownership housing, new apartments 
could be created by redesigning existing commercial 
space, built on smaller scattered-site underutilized 
lots, or developed on larger underutilized tracts as 
part of a residential mix. 

Source: NCTCOG; U.S. Census; ESRI; and Ricker|Cunningham.

Figure 2.12 Rental Apartment Demand. McKinney Trade Area
Annual 
Household 
Income Range

 Approximate 
Rent Range

Trade Area 
Rental Demand 

(Incomes $15K+)

$15-25K $375 - $625 9,733

$25-35K $625 - $875 10,382

$35-50K $875 - $1,000 12,977

$50-75K $1,000+ 4,866

$75-100K $1,000+ 3,374

$100-150K $1,000+ 4,542

$150K and up $1,000+ 2,595

48,470Totals
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RETAIL DEMAND
McKinney’s retail trade area was determined 
to include most of Collin County and 
extending into Grayson County.

Future demand for retail space (including 
restaurant, entertainment, service, etc.) is 
deter¬mined by the potential level of retail 
expenditures in a given trade area from two 
sources: those dollars spent by trade area 
residents outside the trade area (leakage) 
and those generated by new household 
growth. Figure 2.13 summarizes the cal-
culations of both of these sources of retail 
demand. For each major category, current 
household retail expenditures (demand) are 
compared to current retail sales (supply) in 
the McKinney Retail Trade Area to determine 
if there is a retail surplus (supply exceeds de-
mand) or leakage (demand exceeds supply). 
Figure 2.13 shows that leakage exists in all of 
the major retail categories.

Projected demand from new household formation over the next 22 years is determined by multiplying growth in households with 
that portion of household income typically spent on general retail and service purchases. Figure 2.13 also shows the level of demand 
by retail category that will be generated by new household formation.

As shown, there is considerable leakage in the Trade Area for all retail categories. The level of leakage estimated in current retail 
categories is approximately $2.6 billion in retail spending, which could potentially support an additional 6.7 million square feet 
of space. This indicates a substantial void or gap in the current market for all retail store types. An additional $2.7 billion in retail 
spending is anticipated from new household growth. Together, current leakage and future household spending could potentially 
support a total of 13.3 million square feet of new retail space over the next 22 years. 

Retail Category

Estimated 2018 
Household           

Retail Demand

Estimated 2018 
Retail Sales 

(Supply) 

Estimated               
2018 Retail              

Void (Leakage)

Estimated 
Retail 

Sales/s.f.

New Retail             
Space Needed        

to Recapture            
Void/Leakage

Annual    
Household      

Growth Rate          
(2018-2040)

Net New 
Household 

Retail Demand

New Retail          
Space Needed      
for Household 

Growth

Furniture & Home Furnishings $144,921,751 $60,514,288 $84,407,463 $300 281,358 2.34% $96,142,411 320,475

Electronics & Appliance $123,889,571 $27,287,813 $96,601,758 $325 297,236 2.34% $82,189,471 252,891

Bldg Materials, Garden Equipment $668,733,046 $171,512,640 $497,220,406 $400 1,243,051 2.34% $443,643,601 1,109,109

Food & Beverage (Grocery) $707,482,633 $237,726,308 $469,756,325 $475 988,961 2.34% $469,350,430 988,106

Health & Personal Care $315,733,760 $110,787,045 $204,946,716 $425 482,228 2.34% $209,460,656 492,849

Clothing and  Accessories $338,420,091 $48,666,297 $289,753,794 $325 891,550 2.34% $224,510,975 690,803

Sporting Goods,Hobby, Book, Music $134,044,167 $35,176,940 $98,867,227 $325 304,207 2.34% $88,926,122 273,619

General Merchandise $747,770,962 $388,298,413 $359,472,549 $400 898,681 2.34% $496,078,075 1,240,195

Miscellaneous Stores $166,212,449 $34,839,863 $131,372,586 $300 437,909 2.34% $110,266,854 367,556

Foodservice & Drinking Places $679,263,714 $284,407,840 $394,855,874 $475 831,276 2.34% $450,629,742 948,694

Total $4,026,472,144 $1,399,217,447 $2,627,254,696 6,656,456 $2,671,198,337 6,684,297

Source: The Retail Coach; Urban Land Institute; and Ricker|Cunningham.

Figure 2.13 Retail Demand. McKinney Trade Area

Esri, HERE, Garmin, © OpenStreetMap contributors, and the GIS user community

Figure 2.4 McKinney Retail Trade Area



Industry Category
Estimated 2018 

Employees

Estimated 
Growth Rate 

2018-2040

Estimated 
2040 

Employees

Estimated 
New 

Employees

Estimated             
% in Office 

Space

Estimated Net 
New Office 
Employees

Sq Ft per 
Office 

Employee

Natural Resources, Mining and Construction 24,200 2.8% 44,429 20,229 40% 8,091 180

Manufacturing 25,600 1.1% 32,566 6,966 5% 348 180

Trade, Transportation and Utilities 75,100 2.1% 118,633 43,533 10% 4,353 180

Information 16,200 2.1% 25,591 9,391 80% 7,513 180

Financial Activities 44,900 2.5% 77,299 32,399 90% 29,159 180

Professional and Business Services 80,900 2.6% 142,295 61,395 80% 49,116 180

Educational and Health Services 91,500 2.6% 160,940 69,440 20% 13,888 180

Leisure and Hospitality 50,600 2.4% 85,261 34,661 10% 3,466 180

Other Services (includes Self-Employed) 20,600 2.3% 33,973 13,373 30% 4,012 180

Government 8,500 2.1% 13,427 4,927 30% 1,478 180

Totals 438,100 2.4% 734,413 296,313 41% 121,425 180

Source: NCTCOG; U.S. Census; Bureau of Labor Statistics; and Ricker|Cunningham.

Figure 2.15 Office Demand. McKinney Trade Area

oFFICE DEMAND

McKinney’s office trade area was determined to include 
most of Collin County and extending into Grayson 
County (see Figure 2.14).

Demand for new office space is derived from two 
primary sources: expansion of existing industry and 
the relocation of new companies into the market. 
Employment projections by industry classification for 
the McKinney Trade Area were used to estimate demand 
over the next 22 years. As shown in Figure 2.15, applying 
current growth rate estimates by industry category nets 
an overall 2.4% sustained annual employment growth 
rate, resulting in demand for approximately 121,400 
new office employees over the next 22 years. Assuming 
differing levels of office space needed across various 
industry categories, the analysis revealed demand for 
over 21.8 million square feet of new office space over 
this period.

Esri, HERE, Garmin, © OpenStreetMap contributors, and the GIS user community

Figure 2.14 McKinney Office Trade Area
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Figure 2.17 Industrial Demand. McKinney Trade Area

Source: NCTCOG; U.S. Census; Bureau of Labor Statistics; and Ricker|Cunningham.

Industry Category
Estimated 2018 

Employees

Estimated 
Growth Rate 

2018-2040

Estimated 
2040 

Employees

Estimated 
New 

Employees

Estimated % 
in Industrial 

Space

Estimated Net 
New Industrial 

Employees

Sq Ft per 
Industrial 
Employee

Natural Resources, Mining and Construction 24,200 2.8% 44,429 20,229 20% 4,046 600

Manufacturing 25,600 1.1% 32,566 6,966 80% 5,573 400

Trade, Transportation and Utilities 75,100 2.1% 118,633 43,533 60% 26,120 600

Information 16,200 2.1% 25,591 9,391 20% 1,878 400

Financial Activities 44,900 2.5% 77,299 32,399 15% 4,860 400

Professional and Business Services 80,900 2.6% 142,295 61,395 15% 9,209 400

Educational and Health Services 91,500 2.6% 160,940 69,440 20% 13,888 400

Leisure and Hospitality 50,600 2.4% 85,261 34,661 5% 1,733 400

Other Services (includes Self-Employed) 20,600 2.3% 33,973 13,373 30% 4,012 400

Government 8,500 2.1% 13,427 4,927 20% 985 600

Totals 438,100 2.4% 734,413 296,313 24% 72,304 486

INDuSTRIAL DEMAND

McKinney’s industrial trade area was determined to 
include most of Collin County and extending into 
Grayson County (see Figure 2.16).

Demand for new industrial space is derived from two 
primary sources: expansion of existing industry and 
the relocation of new companies into the market. 
Employment projections by industry classification for 
the McKinney Trade Area were used to estimate demand 
over the next 22 years. As shown in Figure 2.17, applying 
current growth rate estimates by industry category nets 
an overall 2.4% sustained annual employment growth 
rate, resulting in demand for approximately 72,300 new 
industrial employees over the next 22 years. Assuming 
differing levels of industrial space needed across various 
industry categories, the analysis revealed demand for 
over 35.1 million square feet of new industrial space 
over this period. 

Esri, HERE, Garmin, © OpenStreetMap contributors, and the GIS user community

Figure 2.16 McKinney Industrial Trade Area
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McKinney
SHARE
A number of factors influence an area’s ability to capture investment dollars. These can be categorized as top-down considerations, 
bottom-up considerations, external considerations, and others. Some of these the public sector (or stakeholder entities) can control, 
and others they cannot. 

ToP DoWN CoNSIDERATIoNS
• Demand for certain land uses
• Demographic and psychographic conditions which support certain product types
• Untapped market niches (product voids)
• Competitive projects (proposed, planned and under construction)

boTToM uP CoNSIDERATIoNS
• Physical capacity of the community / individual parcels to accommodate market-supported product types – fewer physical 
constraints
• Vision and desire for certain uses and product types
• Size of parcels, parcel ownership (public and private), owner investment objectives

ExTERNAL CoNSIDERATIoNS
• Delivery system – who are the area’s builders / developers, what are they willing and able to offer
• Financing markets – availability of capital with reasonable funding terms for certain product types
• Market forces beyond those currently in the market (e.g., migration to Metroplex by an estimated 80,000 persons annually over 
the next decade who do not represent the existing profile of residents and consumers) 

oThER CoNSIDERATIoNS
• Available resources to position and promote investment in the community
• Public support for a long-term vision
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Trade Area Demand

Land Use Type (2018 to 2040) Low High Low High

Low-Density 116,100 20% 25% 23,220 29,025
Medium-Density 38,700 20% 25% 7,740 9,675
High-Density 48,500 20% 25% 9,700 12,125

Residential Subtotal 203,300 40,660 50,825

Retail/Service/Restaurant 13,300,000 40% 50% 5,320,000 6,650,000
Office 21,800,000 40% 50% 8,720,000 10,900,000
Industrial 35,200,000 15% 25% 5,280,000 8,800,000

Non-Residential Subtotal 70,300,000 19,320,000 26,350,000

Non-Residential (Sq Ft):

Market Share Absorption (Units/Sq Ft)

City of McKinney

Residential (Units):

Based on the market analysis summarized herein, the land uses in Figure 2.18 are supportable within the larger respective trade 
areas and specifically in McKinney. Ideally, a mix of uses will be configured in a manner that encourages synergy and an integration of 
activities and product types. When effectively integrated, these multi-use developments yield higher values over a sustained period 
of time. Rather than addressing the needs and interests of single markets, collectively, the land uses tend to become destinations and 
draw on the interest of individuals beyond their respective trade areas. Beyond its land uses, successful development in McKinney 
will depend on a commitment to quality over quantity as reflected in a unified program of urban design elements, including signage, 
gathering places, and landscaped features as well as appropriate transitions between uses, access to and preservation of natural 
amenities, and improvements constructed at a suitable scale. 

The City is well-positioned to compete for market share with attainable capture rates ranging from 20% to 50% depending on the 
land use/product type. McKinney’s anticipated residential market share is similar to its historical share of growth in the Trade Area, 
although it is expected that the City could capture a higher share of housing products that represent alternatives to single family 
detached units.  McKinney’s position as an emerging regional center for both shopping and employment will support higher than 
typical market shares for retail, office and industrial space.    

Actual investment levels will be dictated by numerous factors, including the physical capacity of the area to accommodate 
development, the desires of property owners, the community’s vision, and the City’s ability to position itself and its assets and ready 
the environment for investment. Figure 2.18 summarizes potential market demand for various land uses in the City over the next 22 
years. 

Figure 2.18 McKinney Market Share Summary

Source: Ricker|Cunningham.







Land Use &
DEVELOPMENT
oVERVIEW

The One McKinney 2040 Land Use and 

Development Component is intended to provide 

direction related to desired development patterns 

around the City, and to inform decisions related 

to the timing and phasing of future infrastructure 

investments in the City.  The component is built 

upon a series of districts, each district focuses on 

an existing built or natural community asset.  The 

benefit of the district approach is that it creates a 

series of unique community districts, each with a 

distinct purpose, focus and market.  This approach 

helps to prevent developments and uses that are 

redundant, and that ultimately could compete 

with each other for the same businesses.  

Each district consists of a series of place-types.  

Place types identify a predominate land use, 

as well as supporting uses allowed within each 

type.  This approach provides flexibility in the 

zoning process by allowing market forces to drive 

locations of supporting land uses.  Additionally, 

place-types are allocated in each district with 

an additional level of flexibility so that transition 

zones between the place-types to shift to 

better accommodate increasing or decreasing 

demand in specific product types.  These unique 

approaches to McKinney’s Land Use element 

provide flexibility for the City to take advantage 

of changing market trends while protecting the 

community from potential incompatibilities 

between development types.
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QuALITY oF LIFE
exPand uPon the excePtional quality of life in mckinney in a manner that:

• Creates distinctive destinations that attract people and encourage social interaction;
• Incorporates natural assets in the open space system, and utilizes that system to connect the individual districts;
• Uses design themes to establish unique identities for new districts; 
• Encourages gateways at entrances and identity features to the City and districts to build community character and 

support wayfinding;
• Enhances McKinney’s strong system of parks and recreational facilities for residents of all ages; and
• Expands the trail system so residents, employees and visitors can use it for travel, exercise, and enjoyment.

hISToRIC PRESERVATIoN
continue mckinney’s culture of historic PreserVation in a manner that:

• Celebrates McKinney’s history by retaining and explaining its historic assets; 
• Protects and enhances those assets, which represent distinctive elements of the City’s historic, architectural and 

cultural heritage;
• Ensures the harmonious, orderly and efficient growth and development of the City;
• Stabilizes and improves the values of historic properties.
• Continue promoting McKinney’s Historic Town Center as a unique place to visit, live, and work;
• Encourage infill development that enhances and is consistent with the historic nature, character, and architecture 

within the Historic Town Center; and
• Promote and encourage unique development and architecture that incorporates McKinney’s historic character in 

appropriate areas throughout the city.

ATTRACTIoN oF MARkET AND INDuSTRY PREFERENCES
lay the foundation for a stronG and resilient economy that:

• Is well-equipped to weather regional, national, and global market fluctuations;
• Captures a sizable share of the growth currently being directed toward secondary real estate markets;
• Appeals to the preferences of burgeoning Millennials and Generation Z;
• Positions McKinney as a leading voice in the Dallas-Fort Worth Metroplex economic development community; and
• Retains and enhances the City’s stock of high-quality jobs in growing industries.

DEVELoPMENT IMPLICATIoNS
establish a land-use and deVeloPment Pattern that:

• Creates unique districts that capitalize and enhance existing assets in the community; 
• Offers a variety development types and patterns within the individual districts to allow multiple experiences around 

the community;
• Encourages a balance of land uses to serve the needs of citizens and visitors, and to ensure a diverse economic base;
• Respects the community’s unique environmental features and supports innovative design;
• Establishes transitions between land uses to encourage compatibility, while providing flexibility to respond to real 

estate market trends; and
• Provides new neighborhoods that offer more housing choices to McKinney residents. 

Intended
OUTCOMES



Strategic
DIRECTION
PREFERRED SCENARIo

The Preferred Scenario, has been developed based on numerous 
interactive work sessions with the community, Advisory Committee, 
City Council, and City Staff. It is the graphic depiction as it would exist 
if the vision and guiding principles are realized. As with the vision and 
guiding principles, the preferred scenario provides additional guidance 
for investors and decision-makers. By illustrating the general geographic 
development pattern the community hopes to achieve, the preferred 
scenario establishes the basic framework that is detailed in the strategies 
for individual areas.

The Preferred Scenario graphically depicts 17 unique Districts in McKinney, 
each with an opportunity to attract the different Psychographic Segments 
that will be attracted to live and work in McKinney in the future. The 
Preferred Scenario also identifies the different placetypes that reflect the 
type of built environment that is expected to locate in each District. The 
placetypes abbreviated with bold letters indicate the placetypes that will 
form the basic character envisioned for each District.

The following sections of this report further define the placetypes 
envisioned to occur in McKinney by 2040, and provide more detail related to 
the specific market, land use, infrastructure and implementation strategies 
envisioned for each District.  Together, these materials should be used by 
the City to guide future decisions on proposed zoning, development and 
redevelopment applications and development standards.  The placetype 
descriptions, corresponding map colors and representative pictures on 
the next few pages are provided to clarify the various placetypes identified 
on the Preferred Scenario for future land use.

40
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uRbAN LIVINg
Urban Living areas support a mix housing options in a walkable development pattern. Urban neighborhoods are relatively compact and easy to get 
around by car, bike or walking. They may contain one or more of the following housing types: small lot, single-family detached, townhomes, duplexes, 
condominiums, or apartments.  The design and scale of the development in an urban neighborhood encourages active living, with a complete and 
comprehensive network of walkable streets. Although minimal, urban residential neighborhoods provide a small amount of local retail and services 
that serves the smaller and low intensity neighborhood.

Placetypes for
McKINNEY’s FUTURE
Placetypes represent the various categories of land use permitted in the city.  Placetypes are assigned to general areas of the City that are expected to 
exhibit characteristics similar to those outlined below and consistent with the overarching policies and land planning policies which have been developed. 
The Preferred Scenario builds upon 14 different placetypes which are identified and described on the following pages.

ESTATE RESIDENTIAL
Predominately single-family housing on the urban fringe in large lot development. Unlike rural living, home sites are located in platted subdivision 
that has water service, but may have septic wastewater treatment. Residential uses oriented interior to the site and may or may not have farm and 
livestock restrictions. Lot sizes in the Estate Residential Place Type range from ½ acre to 2 acre lots.
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SubuRbAN LIVINg
Suburban Living areas are found in close proximity to neighborhood commercial and commercial centers, and provide rooftops necessary to support 
the commercial and professional office uses within the corridors.  These neighborhoods are generally formed as subdivisions. Residential uses 
oriented interior to the site are typically buffered from surrounding development by transitional uses or landscaped areas.  Lot sizes in a Suburban 
Living areas typically less than ½ acre.

RuRAL LIVINg
Rural Living areas are characterized by very large lots, abundant open space, pastoral views, and a high-degree of separation between buildings. The 
lots are typically larger than 2 acres and residential home sites are located randomly throughout the countryside, which helps to maintain the rural 
character, scale, and scenic values of the surrounding area. This Place Type is associated with either farmland or pastureland.



TRANSIT READY DEVELoPMENT
Transit Ready Developments (TRD) are regional-serving areas of economic, entertainment, and community activity.  The size of TRD makes it an 
employment center and shopping destination for surrounding areas. Its focus on being a transit hub makes it a regional destination. The design and 
scale of the development in a TRD area encourages active living, with a comprehensive and interconnected network of walkable streets.

ENTERTAINMENT CENTER
Entertainment centers are emerging commercial centers planned or developed with large-scale master plans.  These centers include a horizontal mix 
of uses including destination retail, restaurants, employment opportunities, and commercial uses that serve a regional scale. These centers typically 
include a variety of housing types, though not always. The master plan for a regional entertainment center reinforces the interdependence of uses in 
the development, even though the uses are typically designed as separate pods or neighborhoods. The regional entertainment center may have a 
traditional shopping mall, event center or lifestyle area as an anchor of the Place Type.
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CoMMERCIAL CENTER
A Commercial Center is characterized by big box stores or multi-tenant commercial uses. They are typically located at high volume intersections and 
sometimes along both sides of a highway or arterial. Commercial Centers are accessible primarily by one mode of travel, the automobile. Buildings 
are typically set back from the road behind large surface parking lots, with little or no connectivity between adjacent businesses. 

MIxED-uSE CENTER
A Mixed-Use Center offers people the ability to live, shop, work, and play in one community.  They include a mixture of housing types and multiple 
residential housing choices within close proximity to the goods and services residents need on a daily basis. This Place Type typically includes a 
higher intensity of uses developed in an urbane style that are supported by nodes of activity.  The design and scale of development in a mixed-use 
center encourages active living, with a complete and comprehensive network of walkable streets.



PRoFESSIoNAL CAMPuS
The Professional Campus Place Type generally provides office jobs and keeps people in the city during normal work hours. A Professional Campus 
is typically well-landscaped and provides opportunities for a number of employment uses such a corporate headquarters, institutional facilities and 
medical campuses.  They typically locate near major transportation corridors and may include office parks or technology centers.

AVIATIoN
The Aviation Place Type emphasizes employment types and uses that are related aviation. Proximity to airports is essential for the purpose of 
transportation needs and logistics. Aviation uses can range in scale and intensity and can vary in employment types. Large buildings and hangars may 
be seen in Aviation areas, but also small shops and aviation office services.
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MANuFACTuRINg & WAREhouSE
Manufacturing and Warehouse areas provide basic jobs and keep people in the city during different working hours. The employee per square foot 
of building space is usually low in these areas due to the large buildings that are needed for storage and logistics.  They typically locate near major 
transportation corridors (e.g., highways and railways) and may include manufacturing centers, warehousing, or logistic hubs. 

EMPLoYMENT MIx
Employment Mix includes professional and service uses typically on smaller sized parcels with lower intensities than business campuses. This type of 
development may support a variety of occupations including offices, research and development facilities, medical clinics, and business incubators. 
These uses are typically located with access to arterial thoroughfares, and street frontage of the businesses are appealing and have an increased level 
of aesthetics and landscaping.



hISToRIC ToWN CENTER (hTC)
Town centers are locally serving areas of economic, entertainment, and community activity.  The size of a town center makes it an employment center 
and shopping destination for surrounding mixed-use or urban neighborhoods. The design and scale of the development in a town center encourages 
active living, with a comprehensive and interconnected network of walkable streets. 

The Historic Town Center is a group of sub-placetypes that are located solely within the Town Center District. There are three in total: Town Center - 
Downtown, Town Center - Mix, and Town Center - Residential. These sub-placetypes were created in order to better describe the nuances of the Historic 
Town Center—from bustling McKinney Square to the quiet residential streets that surround it—and plan and preserve the area’s assets appropriately.

Historic Town Center (HTC) - Downtown
Historic Town Center - Downtown is the sub-placetype that represents downtown: the city’s historic seat of government, commerce, and community 
activity. The size of downtown also makes it a major destination for shopping and entertainment for the surrounding neighborhoods, city, and region. 
The design and scale of development encourages active living and a mix of uses within a comprehensive and interconnected network of walkable 
streets. In addition to its role as the community’s traditional center of business and social life, downtown is also home to a burgeoning residential 
population. Residences are often intermingled within larger structures, and buildings typically stand two or more stories tall with condominiums or 
apartments over storefronts.

NEIghboRhooD CoMMERCIAL
Neighborhood Commercial development is typically characterized as small, freestanding buildings containing one or more businesses. Unlike larger 
shopping centers that may attract regional commercial sites primarily provide services for the surrounding neighborhoods and city. Business types may 
include restaurants, local retail, medical offices, banks, and other services.
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Historic Town Center (HTC) - Mix
Historic Town Center - Mix represents a transitional area between the relatively intense use of land downtown and along the highway corridors and the 
surrounding, urban neighborhoods. These areas display an intermediate density in both residential and commercial offerings that transition from an 
urban to suburban development pattern as development approaches the HTC – Residential sub-placetype. Commercial buildings tend to be multi-
tenant. Residential structures are typically compact. While less dense than HTC - Downtown, streets and sidewalks are still navigable on foot and scaled 
to the pedestrian experience.

Historic Town Center (HTC) - Residential
The Historic Town Center - Residential sub-placetype describes the established urban neighborhoods surrounding downtown. Medium-lot, single-
family detached homes are the predominant use of land in this placetype. Attached residential structures, including townhomes, patio-homes, and 
duplexes, are less common but still a presence. Many of the community’s oldest and most historic homes are found here, requiring a layer of municipal 
protection so as to maintain their integrity and historic character.
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In evaluating development proposals, capital investments and requests for financial participation in projects, the City should 
determine that a project meets the majority of the following criteria in order for it to be considered compatible with this Land 
Use Diagram.  

The project should:

1. Help McKinney achieve the Comprehensive Plan’s Vision and Guiding Principles; 

2. Advance the District’s intent;

3. Demonstrate compatibility with the District’s identity and brand; 

4. Include uses compatible with the Land Use Diagram;

5. Leverage and protect natural and built amenities and infrastructure;

6. Strengthen or create connections to activity centers within and beyond the District;

7. Create a positive fiscal impact for the City through the timeframe of the Plan (2040);

8. Demonstrate that the project’s travel demand estimates can be accommodated by the planned transportation network;

9. Demonstrate that the project’s demand on other public infrastructure can be accommodated by planned facilities;

10. Demonstrate that the life-cycle costs to the public of constructing, maintaining and operating infrastructure included in 
the project is consistent with this plan’s fiscal responsibility policies.

Citywide Decision
MAKING CRITERIA

Projects proposing placetypes other than those shown in the Land Use Diagram may be deemed consistent with this plan if they 
meet a majority of the decision-making criteria identified above.
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oVERVIEW 
The OneMcKinney2040 Mobility Component identifies the long-range planning vision and tools to provide the City with guidance 
for making smart, strategic transportation investments in alignment with the development goals of the community. The City’s 
thoroughfares and local streets provide a structural network that is essential to the community’s daily life and commerce. To date, 
these facilities have primarily been developed to support vehicular travel, and appropriate connectivity for vehicles remains a 
central objective of this plan. However, a complete mobility network should consider the needs of all transportation users in the 
community and create multi-modal connectivity that supports the City’s goals for not only efficient travel, but also health, safety, 
quality of life, economic vitality, and community character.

The Dallas-Fort Worth region, and in particular Collin County, is anticipating continued growth in population, housing, and 
employment, and it will be critical to provide the necessary transportation infrastructure to support this growth. Those who live, 
work or travel in McKinney understand the everyday challenges that occur when trying to get from one place to another. The existing 
auto-oriented development pattern creates long distances between trip destinations and often leads to area highways and arterials 
becoming congested during peak travel periods. Additionally, there are currently few alternative transportation options available to 
those seeking other modes of traveling in the McKinney area. Recent regional planning efforts have recognized that additional major 
highway routes are needed to support future growth and vehicular trip demand throughout Collin County. When these lanes are 
added to accommodate growing travel demand, it will be important to consider ways to ensure that the benefits from these system 
improvements are not short-lived with area roads becoming congested once again. These efforts should include strategies to reduce 
travel times, shorten trip distances, and provide more viable multi-modal options. 

Many of the strategies and tools outlined in this Mobility component are intended to support connectivity and efficiency across 
the City’s entire transportation network in conjunction with regional transportation plans. However, transportation improvements 
should also be planned with a regional mindset and implemented at the corridor and neighborhood level to best complement varying 
land uses. The OneMcKinney2040 Future Land Use district strategy will support the creation of a diverse mix of neighborhood types 
and activity centers across the City. The mobility strategy supports this approach by encouraging the City to consider the unique 
transportation needs of varied development contexts. Future transportation investment decisions should take a balanced approach 
that considers the relationship between transportation and land use, incorporates new transportation trends and technology, and 
meets the desires of the community, including changing preferences for transportation mode choices. This forward-thinking, multi-
modal approach to connectivity will not only help movement within the area but will continue to make McKinney a desirable place 
to live, work, and play.

Mobility
STRATEGY
INTENDED ouTCoMES

Develop a safe and efficient transportation network that:

• Manages traffic flow and maintains an appropriate level of service for all modes of transportation and users;

• Addresses regional and local needs by creating a connected and integrated transportation system; 

• Contributes to the context and character of the area it serves;

• Promotes opportunities for desired economic growth and development; and

• Promotes mode choice (transit, biking, walking, etc.) to reduce dependency on a single mode of travel.



MASTER ThoRoughFARE PLAN

McKinney’s Master Thoroughfare Plan (MTP) is the foundation 
of the community’s transportation policy direction and 
provides a long-term vision of the major street network 
necessary to meet future travel needs. The MTP is the tool 
that enables the City to preserve future roadway corridors 
and to protect or acquire the necessary right-of-way to 
improve the local transportation system. The Thoroughfare 
Plan includes information for each thoroughfare in the city 
related to roadway classification, right-of-way requirements, 
the number of through travel lanes, and other basic design 
criteria, which can include options for multi-modal facilities.

McKinney’s thoroughfare system is comprised of a variety of 
streets with standard functional classifications. The overall 
system is designed to maintain a balance between mobility 
(the through movement of trips) and access to destinations. 
McKinney’s functional classification system is structured in a 
hierarchical manner, with the goal of providing a balanced 
network with appropriate roadway capacity, access, and 
efficiency. 

LoCAL NETWoRk

McKinney’s local network is comprised of collectors, 
residential streets, and alleys to support trip movements 
between destinations and the thoroughfare network. 
Collector streets collect and distribute traffic between 
residential streets, other collector streets, and the arterial 
network. These facilities support connectivity within and 
between neighborhoods and other developed areas. 
Collectors must balance providing access to destinations 
with traffic circulation, and are not intended to carry 
significant through trips compared to arterials. Residential 
streets provide the most direct access to adjacent land uses, 
are designed for the lowest traffic speeds and volumes, and 
are used for the beginning and ends of many trips. Alleys 
may supplement the local street network in both commercial 
and residential areas to provide rear access to properties, 
garages, loading areas, or off-street parking.

Function &
FOUNDATION



57
56

Chapter Four - Mobility

Recommended practices for improving transportation, 
access, and mobility with connectivity of the collector and 
local street network in developing areas of the City, includes 
the following principles:

• Collector streets should offer easy access to and 
from various neighborhoods and non-residential 
developments in order to reduce the need to access 
arterial roadways.

• Local and collector streets should serve principally to 
provide neighborhood connections within and between 
subdivisions.

• Utilize sound street design principles (context-sensitive 
design, complete streets) to establish a roadway network 
that moves vehicular traffic with a high-quality level of 
service while offering safe mobility opportunities for 
pedestrians and bicyclists.

• Roadways should be planned to maximize specific 
characters or amenities within a particular district.

Collector and residential streets should provide access to 
residential property, small commercial areas and community 
amenities such as schools, parks and churches. This should 
be further supplemented with adequate and convenient 
trail, bicycle, and pedestrian accommodations. Planning 
of collectors and residential streets should consider the 
circulation and accessibility to destinations, and incorporate 
frequent intersections and short block lengths to make travel 
routes more efficient and improve walkability. 

Additionally, The local street network shall aim to create 
an integrated street system within the arterial network that 
provides an overall connectivity strategy to encourage a 
mix lot types, preserve and enhance natural features, and 
create viewsheds to natural features, amenities, landmark 
buildings, or other important features. This network shall 
promote linkages between streets, alleys, and trails should 
be purposeful and enhance connectivity for pedestrians and 
bicyclists. 



SAFETY

The function of roadways and efficient movement of traffic 
must also be balanced with providing a safe environment for 
all transportation system users, including those that are most 
vulnerable such as pedestrians and bicyclists. McKinney can 
make advances toward safer mobility by evaluating and 
implementing effective transportation design and policies 
that promote the effective function of roadways for everyone 
using them.

Intersection design is a critical component of a City’s 
approach to transportation safety. Street intersections can 
be the most challenging aspect of street design due to the 
need to provide appropriate through capacity for traffic while 
also minimizing the number of conflicts between drivers, 
pedestrians, and bicyclists. When designed appropriately, 
intersections can find a successful balance between reducing 
delay, reducing crashes, and creating a predictable space 
for roadway crossings of all users. Existing accident-prone 
locations can be improved through a variety of techniques, 
including improved signal timing, signage, or high-visibility 
crossings. Intersection design in developing areas should 
also account for future land uses and intended modes of 
travel. For example, in urban and mixed-use areas where high 
pedestrian activity is expected, intersections should be as 
compact as possible to reduce pedestrian crossing distances 
and create increased visibility. Roundabouts may also be a 
suitable intersection design alternative in a variety of land 
use contexts. Modern roundabout design provides a variety 
of benefits over traditional intersections by encouraging 
slower speeds through the intersection while also allowing 
continuous traffic flow. This design alternative also provides 
unique opportunities for intersection aesthetics through the 
use of landscaping or pavement materials. McKinney should 
consider adopting a Roundabout first policy as part of the 
Engineering Design Manual.

Traffic safety in residential areas can be improved with 
the combination of implementing appropriate residential 
collector design and connectivity, along with the effective 
use of traffic calming measures as needed. Collector streets 
should be designed using a maximum target speed of 30 miles 
per hour, in order to encourage drivers to operate at intended 
safe speeds. Designing roadways for lower travel speeds can 
be achieved through a variety of design techniques including 
narrower lane widths, roadside landscaping, and other traffic 
calming techniques, which have the benefit of improving the 
level of comfort for bicyclists and pedestrians. Traffic calming 
is intended to mitigate cut-through traffic and speeding 

through a variety of physical and non-physical techniques 
aimed at slowing down vehicle traffic. As speeding and 
vehicular volume increases, walking and bicycling in 
residential areas can become an uncomfortable activity. 
Traffic calming techniques seek to reduce the impacts of 
excessive traffic volumes and speed, and address concerns 
about safety, noise, and quality of life by slowing down or 
“calming” motor vehicles.

bICYCLE AND PEDESTRIAN NETWoRk 
The use of sidewalks and trails promotes bicycle and 
pedestrian modes and facilitates transportation choices 
that benefits personal health, reduces traffic congestion, 
and air pollution, and enhances quality of life by creating 
opportunities for cost savings and social interaction. 
Throughout the City, the primary facilities for bicycles and 
pedestrians include off-street trails and sidewalks. McKinney 
has pro-actively planned and implemented a variety of trail 
and bikeway routes connecting parks, neighborhoods, and 
community destinations. Much of the current network has 
been implemented in the southwest portion of the City, with 
the Wilson Creek trail corridor as a highlight of the City’s trail 
system. McKinney expanded its vision for additional trail and 
bikeway connectivity for the growing community with the 
adoption of the 2017 Parks, Recreation, Open Space, Trails 
and Streetscape Master Plan. 

This plan envisions a network of dedicated facilities separated 
from moving traffic to accommodate active transportation 
users of all ages and abilities. Providing an interconnected 
system of separated and protected bike facilities can appeal 
to a broader range of people and can contribute to increases 
in bicycling volumes. The planned trail and side path 
system will include spine trails that connect through parks, 
floodplain and creek corridors, and other open space areas. 
Arterial trails and sidepaths will supplement this network 
with shared-use paths designed adjacent to roadway 
alignments. Additionally, neighborhood connector bikeways 
will provide connections between trails, neighborhoods, and 
other destinations with a variety of on-street bicycle facilities 
on low-stress collectors and local streets. The Parks Plan 
includes recommended locations for each of these facility 
types throughout the City and ETJ. Guidance also includes 
design best practices for width of facilities, crossings, and 
signage.
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DESIgN AND CoNTExT

Complete Streets is a concept that supports the idea that 
streets should be designed for everyone, with safe access 
for pedestrians, bicyclists, motorists, and transit riders 
of all ages and abilities. There is no single design for a 
Complete Street. Each one is unique and should relate to 
the surrounding community context. This design process 
is known as context-sensitive design and is focused on 
determining the most appropriate street cross section by 
taking into account not only the functional class of the road, 
but also the character of the surrounding development, 
future goals for each corridor, and the existing or future need 
for different modes of transportation. Each district identified 
in the City’s Comprehensive Plan will have different land use, 
multi-modal, and urban design character priorities. These 
priorities can be reflected in adapting typical street design 
to better accommodate transportation goals at a local 
level. It is important to note that not every mode will need 
to be integrated into every street design to be considered 
a “Complete Street,” but the thoroughfare design process 
should consider the needs of all roadways users to increase 
options for safe, alternative modes of travel appropriate for 
the local context.

FuNCTIoNAL CLASSIFICATIoN SYSTEM

The City’s thoroughfare network is made up of five general 
classifications of roadways: Freeways and Major Regional 
Highways, Principal and Major Arterials, Minor or Greenway 
Arterials, Collectors, and Local Streets. Major highways within 
the City, such as US 75, US 380, and the Sam Rayburn Tollway, 
provide regional mobility with connectivity to surrounding 
communities and are designed to handle the highest traffic 
volumes. The City’s arterial and collector system provides 
a balance between traffic movement and access to local 
destinations, and travel is typically dependent on utilizing 
a variety of routes and roadway types. The functional 
classification helps define the role of each roadway, both 
with the level of traffic flow it should serve and the amount 
of access it provides to adjacent property. The following 
graphic summarizes the mobility/access relationship across 
the thoroughfare network.

5958
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MASTER ThoRoughFARE PLAN 

McKinney’s Master Thoroughfare Plan (MTP) locates and classifies major 
streets by needed capacity for through traffic and access to adjacent 
land uses. This tool should also reflect compatibility with each street’s 
development character with street design guidance that provides the 
ability to better integrate context-sensitive design elements and networks 
of other mode choices. The MTP map illustrates the existing and proposed 
thoroughfare system for the City and its Extraterritorial Jurisdiction(ETJ).
 

Completion of the system will occur over time as the facilities are 
warranted, either as development-initiated projects advanced as adjacent 
lands develop or as capital improvement projects to improve connectivity 
or capacity. The MTP provides generalized locations for thoroughfares. 
Alignments may shift as roads are engineered to accommodate natural 
or developmental constraints, and to meet sound engineering and urban 
planning principles.

The Master Thoroughfare Plan is comprised of a variety of standard street 
types, with the overall system designed to maintain a balance between 
mobility (the through movement of trips) and access to destinations. 
The mapped thoroughfare system is comprised of a network of regional 
highways, arterials, and town thoroughfares. This system is further 
supported by the collector and local street network which provides 
the most direct access to adjacent property and carries lower traffic 
volumes. The standards and criteria for all streets in McKinney are set 
forth in the City’s Engineering Design Standards Manual (EDM). The 
thoroughfare cross-section designs illustrated below are to be followed 
for future construction, along with the design requirements for the 
roadway classifications found in the EDM. The following summarizes the 
classification of MTP roadways:

Town Thoroughfare is the designation of roadway that provides land 
access and traffic circulation through a variety of context based design 
option within the Town Center and Mill Districts, and is not a classification 
designated for future thoroughfares.

Strategic
DIRECTION
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Part 119’
Parkway

20’
Median

P6D Principal Arterial Divided (130’)

ROW: 130’

19’
Parkway

Principal arterials have a minimum ROW width of 130 feet and an ultimate cross-section of six lanes. The pavement section consists 
of two 36-foot roadways with a 20-foot center median. The parkway area is intended to accommodate deceleration lanes into 
driveways and intersecting streets.

19’
Parkway

36’
Median

G6D Greenway Arterial Divided (140’)

ROW: 140’

19’
Parkway

G6D greenway arterials have a minimum ROW width of 140 feet with an ultimate cross section of six lanes. The pavement section 
consists of two 33-foot roadways separated  by a 36-foot center median to accomodate landscaping and trees.
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Travel
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11’
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Lane

11’
Travel
Lane

11’
Travel
Lane

11’
Travel
Lane

11’
Travel
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12’
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12’
Travel
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12’
Travel
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12’
Travel
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12’
Travel
Lane



Chapter Four - Mobility

63
62Part 1

12’
Travel
Lane

12’
Travel
Lane

12’
Travel
Lane

12’
Travel
Lane

12’
Travel
Lane

12’
Travel
Lane

16’
Parkway

20’
Median

M6D Major Arterial Divided (124’)

ROW: 124’

16’
Parkway

Major aeterials have a minimum ROW width is 124 feet, but may be increased at intersections. The pavement section 
consists of two 36-foot wide roadways with a 20-foot center median. The ultimate cross-section of a major arterial is 
six travel lanes.

18’
Parkway

20’
Median

M4D Minor Arterial Divided (100’)

ROW: 100’

18’
Parkway

Minor arterials are a secondary  thoroughfare used to move traffic. They include two 22-foot wide 
pavement sections, divided by a 20-foot wide median. The minimum ROW is 100 feet.

11’
Travel
Lane

11’
Travel
Lane

11’
Travel
Lane

11’
Travel
Lane

G4D Greenway Arterial Divided (120’)

G4D greenway arterials have a minimum ROW width of 120 feet and an ultimate cross-section of four lanes. 
The pavement section consists of two 22-foot roadways with an adjacent 8-foot bike lane and a 20-foot center 
median.

18’
Parkway

ROW: 120’

18’
Parkway

8’
Bike
Lane

8’
Bike
Lane

11’
Travel
Lane

11’
Travel
Lane

20’
Median

11’
Travel
Lane

11’
Travel
Lane
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Part 2
M4U Minor Arterial Undivided (80’)
Note: This cross section for existing conditions only

Minor arterials are a secondary thoroughfare used to move local traffic. Minor 
undivided arterials include 22-foot wide pavement sections, with no median. The 
minimum ROW width is 80 feet.

18’
Parkway

ROW: 80’

18’
Parkway

11’
Travel
Lane

11’
Travel
Lane

11’
Travel
Lane

11’
Travel
Lane

17’
Parkway

11’
Travel
Lane

14’ 
Turn
Lane

M3U Minor Arterial Undivided (70’)
Note: This cross section for existing conditions only

Minor arterials are a secondary thoroughfare used to move local 
traffic. Minor undivided arterials include 11-foot wide pavement 
sections, with  shared lane for deceleration and turning. The 
minimum ROW width is 70 feet.

ROW: 70’

17’
Parkway

11’
Travel
Lane

15’
Parkway

15’
Parkway

2’ 2’

12’
Travel Lane

12’
Travel Lane

12’
Travel Lane

M3U Minor Arterial Undivided (70’)
Note: This Cross Section is for the frontage road section

ROW: 70’

Minor arterials are a secondary  thoroughfare used to move traffic. They include 
three 12-foot wide lane sections with a 2-foot shoulder area and a 15-foot 
parkway sections on both sides. The minimum ROW is 70 feet.



Part 2
Travel demand modeling involves the forecasting of traffic 
volumes on a transportation network based on land use, 
population, and network characteristics. Forecasting 
future traffic demand on a roadway network is an essential 
element in mobility planning. This section highlights the 
travel demand modeling process implemented as part of 
this plan as a basis for recommending updates to the Master 
Thoroughfare Plan, including an overview of the modeling 
process and methodology used to develop the model.

The model used for analysis of the OneMcKinney2040 preferred scenario was adapted from the Dallas-Fort Worth Regional 
Travel Model (DFWRTM) created by the NCTCOG. The updated model incorporated demographic estimates based on the 
OneMcKinney2040 recommended land uses and analyzed potential alternatives to future US 380 limited-access roadway 
alignments, as well as alternatives to the City’s thoroughfare network. The travel demand modeling process follows the 
traditional four step gravity model, which is a nationally recognized standard in travel demand modeling.

The four steps in the gravity model include:
• Trip Generation – Estimate the number of trips that each zone will produce and attract
• Trip Distribution – Determine the number of trips from each zone that will be attracted by each of the remaining zones
• Modal Split – Determine the number of trips that will travel by each transportation mode to reach their destination
• Traffic Assignment – Estimate the route for each mode that will be used to travel from origin to destination

LEVEL oF SERVICE

The model provides the City with a useful analysis output to predict the traffic impacts of various land use decisions and what 
the thoroughfare system will need to look like to accommodate future transportation needs. Level of Service (LOS) is a tool 
that is used to quantify traffic congestion along segments of a roadway and is a key performance measure to understand how 
well a planned thoroughfare can handle expected travel demand. Roadways are designated as LOS A, B, C, D, E, or F based on 
the volume-to-capacity ratio, which compares the estimate daily volume expected on a roadway to its intended maximum 
amount of traffic a roadway can handle. LOS A represents a roadway where traffic volumes are much lower than the capacity of 
a roadway while LOS F represents a roadway where traffic volumes are greater than the capacity of roadway. LOS A roadways 
have low traffic volumes with free-flowing conditions while LOS F roadways are extremely congested with stop-and-go traffic 
conditions. The City of McKinney’s policy is to plan and design thoroughfares to function at Level of Service D or better to 
balance vehicle movement and implementation cost.

Travel
DEMAND ANALYSIS Figure 4.2
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INTENDED ouTCoMES

Promote and position McKinney for desired and quality investment through these actions: 

• Evaluate and modify existing incentive offerings in order to ensure the judicious use of municipal resources; 

• Establish proactive initiatives to better encourage property investment and reinvestment redevelopment, as well as business 
expansion and attraction.

• Leverage partnerships with organizations and institutions that support the vision expressed here.

• Protect and enhance those attributes of the community that are unique to McKinney and valued by existing and future 
populations.

• Coordinate and align efforts and messaging regarding McKinney’s Vision and Guiding Principles. 

• Amend policy, regulations, and strategic resources to ensure consistency.

• Balance flexibility and certainty when considering land use applications and product design.

oVERVIEW
The intent of this section is to provide the city with strategic initiatives in support of policies which will serve to guide growth 
and development over the near- and long-term. Generally, the recommendations which follow are intended to capitalize on 
opportunities and overcome obstacles, collectively in an effort to “ready the market for investment.” As shown in Figure 5.1 below, 
the overall framework for an effective approach to advancing economic development objectives relies on an understanding of 
market opportunities, adherence to a set of guiding principles, and ongoing community support. 

Figure 5.1: Economic Development Framework

An economic development strategy is the logical first step in the development of an integrated approach which can succeed in 
attracting new investment and reinvestment.  The ONE McKinney 2040 Comprehensive Plan establishes the policy framework to 
achieve sustained development and redevelopment over the next 20 plus years.  It’s intend is to provide the “road map” for ensuring 
the city utilizes its land use resources to strengthen and propel McKinney’s economy over the near-, mid- and long-term. 

Economic
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 ED/Market Opportunities 

Guiding Principles 

ED Priorities 
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Projects/ 
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CoNNECTIoN To ThE PLAN

As explained in Section 3 of this plan, the strategic approach to land use planning and development described herein was designed 
to ensure fiscal stability and a high quality of life for McKinney residents. As such, it is intended to assist city leaders in making 
informed decisions regarding land use and development pattern in the community. With this understanding and guidance, staff 
will not only be able to anticipate how land use decisions will impact municipal services, but their efforts to enhance its economic 
resiliency. 

The Preferred Scenario represented by combinations of land uses and development types, or placetypes, is intended to illustrate 
where and what type of investment will most effectively leverage its surrounding environment and complementary assets. Each 
one of the 14 placetypes (described in Chapter 3: Land Use and Development Strategy)establishes the types of environments within 
each districts that are consistent with the overarching policies and land planning policies developed in support of the plan. 

FISCAL STAbILITY

Among the responses to a survey of institutional real estate investors conducted by the Urban Land Institute (ULI) and reported 
on in their Emerging Trends in Real Estate, 2018, regarding community-based issues that affect their investment returns, several 
cited “fiscal health.” They explained that policy decisions regarding growth and development largely stem from conditions affecting 
their fiscal resiliency, as well as their ability to participate in, and support, desired development.  During the past three decades, 
municipalities throughout the United States have significantly increased their efforts to foster and inform real estate development, 
rather than take a wait and see approach. Among those that succeeded, most did so because they understood that, “Private 
investment follows public commitment.” To that end, they sought to understand how they could most effectively leverage their 
resources to attract new investment, encourage reinvestment, and be a productive partner to the private sector. 

Another effort by communities to foster positive partnerships with an eye towards fiscal sustainability, is hiring a resiliency officer 
tasked with establishing systems that ensure its resiliency in the wake of environmental forces, equity gaps in schools, transportation 
system deficiencies, and economic cycles. 
 
A cities resiliency rating is predicated on multiple factors, some which municipalities can control, and others which they have 
less influence over. Among those they can more directly impact is their approach to allocating and assigning land uses, and their 
response to zoning requests. The connection between a community’s land use mix, product inventories, and municipal budget 
is often overlooked, but must be understood in order to ensure informed decision-making by its leaders. This is particularly true 
for communities that are near or at buildout, but similarly important for communities planning for long-term growth and impacts 
resulting from their annexation policies and practices. 
 
Just as different land uses translate into both revenues and expenses for government entities, so too do the various product types 
among land uses. For example, multi-family rental properties, if for no other reason than the average density of this product type 
versus either a single family detached or attached unit, will impact revenues and expenses differently. Similarly, the manner in 
which different uses are organized, combined, or clustered will also impact revenues and expenses. Therefore, as important as 
local preferences are in terms of land use and product offerings, so too are the impacts these preferences have on community 
resources, their ability to maintain service levels, and provide public amenities. Land use decisions should, if possible, be made 
from a comprehensive understanding of their implications, including from a fiscal impact perspective. 



PARTNERShIPS
Economic development initiatives in the city are led by the McKinney Economic Development Corporation (MEDC). Created in 1993, 
MEDC supports the development, expansion and relocation of new and existing companies. It is an organization that partners with 
the City to create an environment in which community-oriented businesses can thrive. 

In May of 2017, MEDC commissioned assistance with preparing the McKinney – Advancing Our Vision 2022, Five-Year Strategic Plan 
(referred to as the “Strategic Plan”). This document defines their direction and priority work through 2022 in the following four 
fundamental areas – business retention and expansion, business attraction, entrepreneurship, and competitiveness. Clear tactics 
populate an action plan for each strategic initiative, along with key performance indicators. 

Particularly relevant, as it relates to the Vision and Guiding Principles of this ONE McKinney 2040 Plan, are efforts associated with 
leveraging the community’s competitive assets. Within the Strategic Plan, objectives related to “competitiveness” are described as 
follows:

“Enhance McKinney’s assets in a manner that ensures business attraction and expansion wins, let alone retain existing employers. In 
particular, the Competitiveness Initiative focuses on innovative incentive offerings and readiness of available real estate – sites and 
buildings.”

Among several tactics identified to advance this initiative are:  

1. Speculative building development 
2. Strategic site acquisition  
3. Infrastructure construction 
4. Comprehensive package of incentives 
5. Cultural readiness and professionalism 
6. Airport expansion

MEDC Vision
To make McKinney the most desirable location in North Texas for business by attracting and retaining 
companies committed to growing and investing in McKinney.

MEDC Mission
The MEDC will work to create an environment in which community-oriented businesses can thrive.  
We will do this by identifying, coordinating and realizing high-impact opportunities that promote job 
and wage growth as well as a diversified and expanding tax base.

Business Retention and Expansion Performance Indicators 
By 2022, the 5-year outcome of MEDC’s work in Business Retention and Expansion will yield:

•  25 businesses expanded
•  1,000 jobs created
•  $100m capital investment

Business Attraction
By 2022, the 5-year outcome of MEDC’s work in Business Attraction will yield:

• 70 business locations
• 5,000 jobs created
• $300m capital investment
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With an understanding of McKinney’s preferred pattern of development, and appropriateness of certain uses and products by 
geography, MEDC in partnership with the City, will be better able to identify parcels for strategic acquisition and development, and 
pro-actively plan for supporting infrastructure and other capital improvements.   

ECoNoMIC DEVELoPMENT INFRASTRuCTuRE

Successful economic development programs communicate a holistic view of their investment climate. To this end, their efforts 
to foster a favorable environment for businesses consider not only the needs of the corporation, but those of the employees, as 
well. While business siting decisions tend to place the greatest emphasis on conditions associated with supply, operational costs, 
and personnel linkages; similar consideration is given to the availability of a diverse mix of housing product types, opportunities 
for entertainment and physical activity, and access to cultural resources. As revealed in the list below, a community’s “economic 
development infrastructure” is comprised of its people, places, and policies, not just its sites and service levels. 

People – a community’s resident and non-resident employees, its labor force, and its employers

Sites and Buildings - opportunity sites and buildings which can effectively leverage public incentives for development and 
redevelopment

Housing Choices – housing products that serve a wide range of age, income and lifestyle stages

Incentives and Business Support - public programs, projects, and policies which overcome limited resources and 
facilitate private investment

Infrastructure - physical networks such as transportation (roadways, mobility, service, coordination, connections, etc.) 
and utility systems (power, water, sewer, cable, etc.) which support private investment 

Quality of Life - recreation amenities, social services, public facilities, etc., which both visitors and residents can access

Competitiveness
By 2022, the 5-year outcome of MEDC’s work in Competitiveness will yield:

• 1m SF Class A office space built
• 400,000 SF light industrial/flex building space built



CoMPETITIVE PoSITIoN

Attributes of the McKinney market that offer a competitive advantage over other North Texas communities for business development 
and private sector investment include those listed here:

• Proximity to the DFW Metroplex labor pool 

• Comparatively modest land and operating costs

• Access to area training and educational facilities

• Attractive physical setting and natural amenities

• Favorable school ratings across multiple grade levels  

• Ample and redundant power necessary for data centers

• Advantageous tax structure for business and employees 

• “Front door” to the Metroplex from points north and east

• Location within a nationally-recognized high growth market

• Central location and connectivity to other parts of the county 

 • “Unique by Nature” brand that promotes healthy, active lifestyles 

• Regional and interstate access via multiple modes of transportation

• Sizable assemblages able to accommodate master planned development

• Vacant land with visibility from and access to region-serving infrastructure 

• Unique downtown that positively contributes to the ability to attract talent 

• Presence of McKinney National Airport and proximity to DFW and Love Field

• Expanding and diverse population with significant levels of disposable income 

• Quality of life desired by highly educated and technically skilled workers seeking a live/work balance

• Strategic location in North Texas and access to the SH 121, US 75, and US 380 transportation corridors

• Strong educational programming from institutions including MISD, Collin College, UT Dallas and others
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INVESTMENT TARgETS

In addition to preparing the Five-Year Strategic Plan, MEDC also investigated the city’s potential to attract and grow certain industry 
groups. The findings of this work are documented in the McKinney Target Industries Report, dated March 17, 2017. Research and 
analyses employed to for determine McKinney’s most viable prospects for investment were almost entirely business within basic 
industry groups, In other words, industries that bring new wealth to the local economy in the form of property investment, job 
creation, payroll income and enhanced purchasing power. Since basic industries have the greatest economic impact on a local 
economy, they are often the priority targets of economic development organizations.

The process used to identify McKinney’s industry targets involved two principle steps – industry trends research, and market 
capacity analyses. The first looked at those groups that exhibited a presence and potential for growth in Collin County, the Dallas-
Fort Worth metropolitan area, state of Texas, and nation. The second investigated McKinney’s assets (or attributes) in terms of their 
ability to accommodate individual businesses and clusters¹ of businesses associated with these growing groups. Finalist industries 
are presented below by NAICS² code.

 
Computer Technology and Services

NAICS Code 334111 Electronic Computer Manufacturing
NAICS Code 334511 Search and Detection Systems and Instrument Manufacturing
NAICS Code 518210 Data Processing, Hosting and Related Services
NAICS Code 541511 Custom Computer Programming Services
NAICS Code 541512 Computer Systems Design Services

Wholesale Trade
NAICS Code 424210 Drugs and Druggists’ Sundries Merchant Wholesalers
NAICS Code 425120 Wholesale Trade Agents and Brokers

Vehicle Manufacturing / Transportation
NAICS Code 336320 Motor Vehicle Electrical and Electronic Equipment Manufacturing
NAICS Code 488190 Other Support Activities for Air Transportation 

Finance and Insurance 
NAICS Code 524114 Direct Health and Medical Insurance Carriers
NAICS Code 551112 Offices of Other Holding Companies

Professional Services
NAICS Code 541611 Administrative and General Management Consulting Services
NAICS Code 541614 Process, Physical Distribution and Logistics Consulting Services

¹Across Texas, specific regions host a unique array of advanced industries where supportive infrastructure and knowledge has developed. 
Within these workforce development regions, industries are highly concentrated, resulting in clusters of firms that lead to the creation 
and maintenance of a trained labor force from which related businesses can draw. 

 ² NAICS stands for North American Industry Classification System and is the standard used by Federal statistical agencies in classifying 
business establishments for the purpose of collecting, analyzing and publishing statistical data related to the U.S. business economy. 
NAICS replaced the Standard Industry Classification (SIC) system in 1997.



MARkET DEMAND FoRECAST

The figures presented in Figure 5.2 below, represent potential demand for certain land uses within the larger McKinney market 
(trade area) over the next 20 years, along with an attainable share (or capture rate) for the city or each land use / product type. 
While actual development totals will be influenced by numerous factors including – local policies and regulations, location and 
capacity of available sites, and the city’s approach to economic development (proactive vs. reactive); these are intended to provide 
an understanding of scale or order of magnitude. 

Figure 5.2. McKinney Trade Area Demand by Land Use and Market Share

Additional conditions which could increase these estimates include the city’s openness to consider product types that do not 
currently exist in the market, commitment by the city’s leaders to maintain a consistent commitment to the preferred development 
concept described here, and their ability to successfully position the community as a high-quality environment for sustainable 
investment.  

Industry Product Types

Business and industry targets described in the previous discussion will require a range of product types, given the diversity of 
products they produce and services they provide. One of the most significant changes realized in the real estate industry following 
the Great Recession (the period of time following the failure of multiple financial institutions during the latter part of the last decade) 
was a blurring of lines between previously autonomous product types. Among the most pronounced is the evolving employment 
space. While the extremes in this category remain relatively intact -- Class A Office buildings and raw material Manufacturing facilities 
– just about everything in between could be housed within a range of product types. What seems to be an essential strategy for 
communities, is one of flexibility. Cities with development and building codes that de-emphasize specific use categories, and instead 
focus on limiting adverse impacts from the occupant’s operations, will realize greater success and attract better business partners. 

Product (or facility) types that will support McKinney’s industry targets include:

• Value-Added Assembly and Manufacturing
• Data Center (Warehouse)
• Sales and Distribution
• Research and Development
• Office 
• North American and Regional Headquarters 

Source: Ricker|Cunningham.

Trade Area Demand
(2018 to 2040) Low High Low High

Residential (Units):
Low-Density 116,100 20% 25% 23,220 29,025
Medium-Density 38,700 20% 25% 7,740 9,675
High-Density 48,500 20% 25% 9,700 12,125

Residential Subtotal 203,300 40,660 50,825

Non-Residential (Sq Ft):
Retail/Service/Restaurant 13,300,000 40% 50% 5,320,000 6,650,000
Office 21,800,000 40% 50% 8,720,000 10,900,000
Industrial 35,200,000 15% 25% 5,280,000 8,800,000

Non-Residential Subtotal 70,300,000 19,320,000 26,350,000

Market Share Absorption (Units/Sq Ft)
Land Use Type
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PRIoRITY INITIATIVES

1. Design and development standards which emphasize quality over use or product type 

2. Protect the vision through policies and codes

3. Allow for flexibility in use designations – particularly among office and industrial uses

4. Assist with infrastructure cost financing

5. Develop consistent messaging and collateral materials that communicate vision 

6. Prepare a program to encourage a greater delivery of housing product types

7. Establish incentive protocols in advance of imminent investment 

8. Annually re-commitment to long-term vision for strategic investment areas within community

9. Partner with local, regional and state entities governmental, institutional, and private entities

10. Master plan public improvements, infrastructure, streets, etc.

11. Continually monitor product and use mix to ensure consistency with intended development patterns

12. Elevate role of fiscal analyses in land of use requests 

13. Regularly evaluate meaning of sustainability in the context of ongoing planning and development in the city and related 

impacts 

Figure 5.3 here reflects the relative weight assigned to various site criteria by relocating businesses operating within different facility 
types. McKinney’s understanding of its attributes and challenges within these criteria categories will inform their ability to attract 
investment desiring these products formats.

Figure 5.3. Facility Citing Factors

Criteria
Research & 

Development
High 

Technology
Light 

Industrial
Administrative 

Office
Corporate 

Headquarters

Labor Market 18% 14% 23% 18% 12%

Access to Markets 5% 5% 10% 6% 8%

Transportation 7% 6% 9% 6% 6%

Telecommunication 9% 9% 4% 11% 11%

Education 13% 13% 8% 8% 10%

Utilities 6% 7% 8% 4% 3%

Sites / Buildings 8% 6% 10% 12% 10%

Financial / Capital 3% 3% 3% 3% 5%

Resources n.a n.a n.a. n.a n.a.

Business Incentives 12% 19% 17% 16% 14%

Business Climate 19% 19% 8% 16% 21%

Quality- of-Life

Source: Ricker|Cunningham.n.a. = not available since negotiated on a case-by-case basis.







Fiscal
HEALTH STRATEGY
INTENDED ouTCoMES

Promote a stable and resilient fiscal health strategy for McKinney by:

1. Understanding the fiscal impacts of land use decisions;

2. Encouraging a  harmonious balance between revenue-producing and service cost-producing product types (or placetypes); 

3. Incorporating fiscal considerations into near- and long-term capital investment planning;

4. Maintaining market awareness regarding the timing and absorption among land uses and the corresponding impact on city 
service costs; and

5. Establishing policies and practices which support ongoing monitoring of, and refinements to, the city’s fiscal model to ensure 
that it remains relevant in the context of changing market conditions.

oVERVIEW
A community’s fiscal environment can be described as a three-legged stool, where the harmonious balance between nonresidential 
development, municipal services and amenities, and residential development forms the foundation of a healthy system.   The first 
leg of the stool -- nonresidential development -- provides the majority of revenues (property, sales and use taxes) that support the 
cost associated with providing municipal services.  Municipal services and amenities -- the second leg of the stool – are the things 
that attract residents and maintain their quality of life. This includes things like, roadway and utility infrastructure, parks, libraries, 
etc.  The third leg -- residential development -- generates the spending and employees that support nonresidential businesses 
and the community overall.  In order for a community to operate in a fiscally sound manner, there must be a harmonious balance 
between these 3 legs, especially through changing economic cycles. Too much reliance on any single revenue stream could put a 
community’s long term fiscal health at risk.

Over the past decade, community planning efforts have increasingly considered the impacts of land use mix on public sector 
operating revenues and expenditures.  Consideration of these fiscal implications ensures that the community vision is grounded in 
market and economic reality, and the City’s future fiscal health is maintained.  However, because large-scale community planning 
efforts require a long-term perspective, oftentimes 20 years or more, it is difficult to achieve precision in estimating municipal 
revenues and expenditures over the community’s expected buildout. As McKinney continues to evolve as a community, the City 
recognizes the need for additional revenue-generating, nonresidential development to offset the costs of providing a high level of 
service and amenities to its residents.  
 
In carrying out the ONE McKinney 2040 Comprehensive Plan Update Initiative, an analysis of potential long-term fiscal operating 
impacts was completed at a macro level to determine the Plan’s ability to generate stability between fiscal revenues and 
expenditures.  The analysis considered a 22-year market cycle (2018 to 2040) and not the City’s ultimate buildout. Considering new 
development growth only, it focused on operating revenues and expenditures to the City and how they would be affected by the 
market-supported level of development over that period. 

METhoDoLogY

General assumptions used in the fiscal analysis included: 
• The City’s current budget (2017-18) reflects a reasonable balance between revenues and expenditures.

• Future revenues (taxes and fees) are based on current (2018) market values for various development types (housing, retail, 
office, industrial, other).

• Future expenditures are based on current (2017-18) service costs per capita, including residents and employees. 



Chapter Six - Fiscal Impact Analysis

79
78

The fiscal impact analysis consisted of the following components:

• Development Program resulting from the 20-year growth projections 
• Buildout of residential (single family and multifamily) and non-residential (retail, office and industrial) land uses
• Mix of land uses
• Overall balance between residential and nonresidential development
• Development timing and absorption of uses (relates to market factors)
• Location and direction of development
• Efficiency of infrastructure to support development 
• Value of new development (on a per unit or per square foot basis)
• Considers fiscal operating revenues/expenses only (general fund) 
• Fiscal Revenue Estimates
• Tax revenues (property, sales, use)
• Franchise fees
• Licenses and permits
• Fees and charges
• Fines and forfeitures
• Other revenues
• Service Cost Estimates
• Calculated on a per capita basis, including both residents and employees
• Net Fiscal Surplus/Deficit 
• Difference between anticipated fiscal revenues and service costs

In completing the fiscal analysis, the following information was obtained and analyzed:
• Market, economic and fiscal information from City Staff;
• Secondary research related to the real estate development industry; and
• Data regarding local market conditions from area property managers, brokers, appraisers and other real estate professionals. 



Figure 6.1 summarizes the level of development that the City of McKinney could capture over the next 22 years within the surrounding 
Trade Areas identified for various land use types.

As shown, The City is well-positioned to compete for market share with attainable capture rates ranging from 20% to 50% depending 
on the land use/product type. McKinney’s anticipated residential market share is similar to its historical share of growth in the Trade 
Area, although it is expected that the City could capture a higher share of housing products that represent alternatives to single 
family detached units.  McKinney’s position as an emerging regional center for both shopping and employment will support higher 
than typical market shares for retail, office and industrial space.    

SuMMARY

Given this level of market absorption captured by the City of McKinney over the next 22 years, quantitative fiscal impacts to the City 
were then calculated, based on the following inputs:

  
Population and Employment Estimates

Population based on average household size by land use type
Employment based on square feet per employee by land use type
 

Revenue Estimates
Based on development value by land use type (property tax)
Sales tax based on dollars per square foot in taxable retail sales
Other revenues = licenses/permits, charges and fines, etc.
 

Service Cost Estimates
Service population = residents and employees
Employees assumed to have 1/3 impact of residents
Additional adjustment for employees who live in McKinney (to avoid double-counting)

 
Considering new development growth only, the anticipated 22-year land use mix appears to generate a fiscal surplus for the City in 
terms of operating revenues (Figure 6.2) and expenditures (Figure  6.3). 

Land Use Type
Trade Area 

Demand (22-yr)

Preferred 
Scenario             

Market Share
Estimated 

Absorption

Residential (Units):

Low-Density 116,100 22 22,500

Medium-Density 38,700 25 9,700

High-Density 48,500 20 9,700

Residential Total 203,300 22 44,900

Non-Residential (Sq Ft):

Retail/Service 13,300,000 50 6,650,000

Office/Employment 57,000,000 35 19,950,000

Non-Residential Total 70,300,000 38 26,600,000

Source: Ricker|Cunningham.

Figure 6.1. Potential City of McKinney Market Absorption 



Chapter Six - Fiscal Impact Analysis

81
80

In summary, the Plan’s more compact development pattern, with higher density uses in targeted investment areas, should result 
in a more attractive value-to-cost relationship for the City. It represents a balanced mix of revenue-generating and cost-producing 
land uses designed to maintain the City’s long-term fiscal health.  Lastly, this analysis can be utilized as a tool to measure impacts 
from development/redevelopment projects as they come forward.  In this way, the City will be able to “benchmark” revenue and 
expenditure impacts on a periodic basis.

Product Type
Added Taxable 

Value @ 2040
Added Property          

Tax Revenue

Residential (Units):
Low-Density $10,200,000,000 $55,100,298

Medium-Density $2,910,000,000 $15,719,791

High-Density $1,455,000,000 $7,859,895

Non-Residential (Sq Ft):
Retail/Service $1,330,000,000 $7,184,647

Employment (Office/Industrial) $3,491,250,000 $18,859,698

Property Tax* $104,724,329

Sales Tax** $16,625,000

Total Tax Revenues $121,349,329

Other Revenues*** $14,714,648

Total Revenues $136,063,977

  *Based on City .540199 property tax rate.

 **Based on estimated retail sales of $250 per square foot and 1% sales tax rate.

***Based on 2017-2018 general fund revenues from permits, fees, 
licenses, fines, etc. -- per capita of $168. Source: Ricker|Cunningham.

Source: Ricker|Cunningham.

Product Type
Added Residents 

/Employees 
Added Annual 

Service Costs*

Residents 120,150 $105,597,101
Retail Employees 4,117 $3,618,045
Office/Industrial Employees 8,645 $7,597,894

Total Service Costs $116,813,039
Total Revenues $136,063,944

Total Surplus/Deficit $19,250,937
% Surplus/Deficit 16%

Note: Service cost impacts of employees estimated at 1/3 of residents.

*Based on 2017-2018 general fund expenditures per 
capita of $879 (includes debt service).

Figure 6.3 Potential Annual Fiscal Expenditures

Figure 6.2. Potential Annual Fiscal Revenues







Public
INVESTMENTS
INTENDED ouTCoMES

Lay the foundation for smart physical and policy infrastructure that:
• Achieves the community’s shared vision while appropriately preparing for growth and other, external challenges;
• Makes a measurable difference in the quality for life of McKinney residents, workers, students, and other members of the 
community;
• Meets the needs of different neighborhoods, districts, and groups;
• Spurs and supports economic development and a financial return on investment; and 
• Expands and reinvests appropriately as the City itself expands and reinvests in the existing, developed area.

INTRoDuCTIoN

In 2040, McKinney will be leading the way in smart public investment in the DFW area. These investments will be integral in the 
creation of one-of-a-kind public assets that significantly enhance the quality of life in McKinney. From parks to educational facilities, 
the City of McKinney will set the pace for forward-thinking planning in Collin County. This section will detail the broad policy direction 
that must be taken in order to achieve this ambitious goal.

DESTINATIoN ASSETS

Public investment can take a variety of different forms, the most noticeable of which is the creation of physical, destination assets 
that serve as gathering places for the community. Examples of these assets include public squares, large structures, parks, libraries, 
and recreation centers. Destination assets are often some of the first things that come to mind when a resident, worker, or visitor 
thinks about life in the city. They are often a critical component of people’s decision to locate either themselves or their business in 
a particular place—in this case, a municipality like McKinney.

McKinney has 38 parks and trails, seven athletics complexes, two disc golf courses, and a community center. These public assets 
form the backbone of the City’s parks and recreation system and are magnets for economic development. Private sector investment 
tends to follow quality-of-life amenities that people are keen to enjoy and utilize.

Other destination assets include the public library system, which houses hundreds of thousands of media for the enjoyment and 
benefit of McKinney residents. The McKinney Independent School District is also a key piece of the landscape of public assets that 
attracts people to the City. These two systems, in addition to the parks and recreation system, will find expansion necessary in the 
near future in order to continue to sufficiently serve a growing residential population that is particularly young and family-oriented.
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LEVELS oF SERVICE

Maintaining McKinney’s famously high quality of life for residents as they experience the benefits and changes that accompany 
economic growth will be a challenge, but one that the City is well-equipped to tackle. Proactive policy tailored to a variety of different 
needs—levels of service—will provide the best path forward for the community to serve its diverse citizenry.

The Fire Department’s Community Healthcare Program, an innovative solution to the needs of residents who rely heavily on the 
Emergency Medical System (EMS), is a great example of proactive policy currently in effect. This program helps elderly and at-risk 
members of the community maintain their standard of living by providing ongoing personal care for these populations, encouraging 
them to consider options outside of the emergency room. It is a level of public service that is currently unavailable to many parts of 
Collin County outside of McKinney, a testament to the City’s excellent municipal policy and management.

While universal public services available to all qualified residents are usually the best way to craft effective and efficient government 
programs, a diversifying McKinney will require a diversified network of public policy. This network can provide tiered levels of 
service—all of which are excellent in their own right, but each of which is tailored to different clients and areas with different needs.

ADEQuACY AND TIMINg FoR ExPANSIoNS

Investment in the expansion of public services and community assets ought to be conducted with great care and forethought. 
An early expansion of municipal services to areas of the extraterritorial jurisdiction (ETJ) that are not ready or otherwise unable to 
support a return on investment for the City would be fiscally imprudent and costly to taxpayers in the existing, developed portions of 
the plan area. On the other hand, a late expansion could discourage real estate and economic development outside of the existing 
city proper by neglecting to furnish new neighborhoods, districts, and projects with necessary municipal services and amenities.

Private sector investors are often wary of projects—especially commercial development—that will not receive police and fire 
protection, transportation infrastructure, and other hallmarks of suburban life that consumers and workers have come to expect. 
Investors are also keen on locating developments close to desirable public amenities like parks, libraries, and schools. At the same 
time, however, the market must have the demand to support those private sector projects on its own before the City of McKinney 
can be expected to furnish those areas of the ETJ slated for expansion with its own investment.

REINVESTMENT IN ExISTINg SYSTEMS

Reinvestment is a critical component of this plan. This reinvestment must take place not only in the streets and physical infrastructure 
of older parts of the City, but also in the municipal goods and services being provided to those areas. Reinvestment shows an equal 
and unwavering commitment on behalf of the City to all its residents, new and old.

An example of proactive reinvestment in the existing service delivery system is the Water Service Line Replacement Project, which 
will replace over half of the City’s outdated copper lines. This amounts to a prudent use of public dollars and smart, practical policy 
that will improve the lives of most residents and businesses in the City in very real terms.

Reinvestment in public assets like parks, library facilities, and schools in need of repair should be a top priority for the City and 
its partners. These amenities bring the community together, instill a sense of purpose and place in its people, and offer many 
opportunities for the adaptive reuse or revitalization of properties in the existing City.



Public
SERVICES
WATER/WASTEWATER 
Integrated Park & Trail System
The 2004 Comprehensive Plan addressed water and wastewater services as one of several concurrent efforts to plan for McKinney’s 
increasing demand for utility services, including the Water Distribution Master Plan and the Wastewater Collection System Master 
Plan. 

The previous plan encouraged the development of a water conservation plan in order to reduce per capita water consumption and 
improve system-wide efficiency. Education efforts, in schools or through advertisements, were also listed as an effective method for 
encouraging public awareness of water resources. The plan requested that the City use local, well-adapted shrubbery, trees, and 
greenery when possible, increase lawn irrigation regulations, and adjust the water bill rate structure so as to discourage excessive 
use.

Existing System Overview
The City of McKinney municipal drinking water system is rated “superior” by the Texas Commission on Environmental Quality 
(TCEQ), the commission’s highest award. In addition, in 2017 TCEQ awarded the City with a Compliance History Rating of 0.0—a 
perfect score.

Drinking water is purchased from the North Texas Municipal Water District (NTMWD), a cooperative agency facilitating the purchase 
and distribution of much of the DFW area north and east of Dallas. NTMWD collects water from five main sources, the primary of which 
is Lavon Lake in southeastern Collin County. Lakes Texoma, Jim Chapman, and Tawakoni and the East Fork Water Reuse Project in 
western Kaufman County also provide NTMWD with the water it needs to service the McKinney community. Once purchased, the 
water is delivered and stored in the City’s ground storage tanks for personal and commercial consumption.

The McKinney Public Works Department oversees the Water Utility Division, which supervises the distribution of clean, public water 
and the collection of wastewater for local residents and businesses in the City. Over the next decade, it plans to replace around 
14,500 copper service lines in the City that contribute to an average monthly water loss of 23% in McKinney. This ambitious plan will 
ultimately replace 54% of the City’s existing service connections, necessitating a street-by-street approach that aims to complete 
each street in two weeks and approximately 1,440 copper service lines in a year.

Future Direction
Many of the recommendations from the 2004 plan are and will still be applicable to McKinney through 2040. In 2017, the Dallas-Fort 
Worth area experienced its warmest year on record, and the region experiences periodic severe droughts. These trends are likely 
to continue, complicating water issues and placing new pressures on the delivery, storage, and collection of water and wastewater 
in North Texas. The City of McKinney is known for its proactive planning, making it well-equipped to face these new and unique 
challenges with innovative policy solutions and inter-local partnerships.

The City should continue to educate the public about the importance of conserving water resources, relating the demand on long-
term supply to the expected municipal population growth, planning for changes in weather and climate, and the critical role every 
citizen plays in the future of the community. In addition to these vital public outreach efforts, the City should consider examining 
policy that could discourage the overconsumption of water, specifically with regards to irrigation, billing structures, and corporate 
and personal use. Water reuse is an increasingly popular strategy that returns treated wastewater back to the local system for 
beneficial purposes, such as irrigation or even drinking water. Green infrastructure—such as green or white roofs—could protect 
also against the heat during summer and offer the sort of pleasant, natural scenery that the City seeks to cultivate in its image. Such 
infrastructure also has the added benefit of being more environmentally efficient and using less water resources (e.g., reducing 
surface runoff, encouraging groundwater recharge). Additionally, the City should continue its efforts with its pipeline replacements 
program to identify the water and wastewater lines in the system in need of replacement first. Adequately funding replacement 
projects is a continual challenge to meet the needs of the system.
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PARkS & TRAILS
The Plans
The McKinney 2040 Plan is designed to coordinate with and reinforce the McKinney Parks, Recreation, Open Space, Trails & 
Streetscape 2017 Visioning Master Plan. The Parks Plan is intended to provide a framework for the maintenance and expansion of 
the current system of parks, trails, and recreation facilities to support and enhance the community’s high quality of life, as well as a 
framework for the development of a gateway and streetscape program. The Parks Plan recognizes that maintaining the community’s 
livability and quality of life is essential to the City’s continued development and ability to attract new residents and businesses. As 
such, the Parks Plan is an essential part of McKinney’s strategy for strategic and economic growth. The McKinney 2040 Plan guides 
development patterns in the City to ensure that new growth and development aligns with the goals and vision of the community, 
and the two plans support each other with the Parks Plan fulfilling the McKinney 2040 plan’s goals to support this growth, better 
connect various neighborhoods and districts throughout the City, leverage recreational facilities to support redevelopment, and 
enhance the community’s aesthetic character and sense of place.

Key Plan Components
The McKinney Parks, Recreation, Open Space, Trails, and Streetscape Plan is organized around several key concepts and components. 
These include the following topics.

Integrated Park & Trail System
McKinney residents place a high value on the parks, trails, and bikeways within the community. The City currently has a network of 
58.4 miles of bikeways and trails connecting neighborhoods, schools, businesses, and parks, and a park network consisting of 24 
neighborhood parks, 8 community parks, 5 special purpose parks, 3 linear parks/open spaces, and 2 regional parks. The community 
also has several large greenway systems that follow various creeks and rivers, linking greenspaces and neighborhoods together.

The vision for the parks and trails system is built around McKinney’s “String of Pearls” concept, which envisions the expansion of the 
park system northward along the City’s greenbelt corridors. The parks are the “pearls” while the trails and bikeways are the strings 
that knit everything together. This plan reinforces the ONE McKinney 2040 vision of a more connected city by linking neighborhoods 
and districts more strongly together, while also strengthening the ability of the system to serve as a viable alternative transportation 
system that connects neighborhoods, schools, retail, downtown, parks, and neighboring cities. The strategic location of new 
parks and trails throughout the City will be leveraged to provide additional value to surrounding areas, serving as anchors for new 
development and aiding in the revitalization of older areas, while beautifying the City and enhancing its imageability.

Gateways / City Portals / Streetscapes
The establishment of a system of streetscape treatments and gateway monuments and portals is a key component of the plan. 
The monumentation plan envisions a series of primary gateways into the City as well as a series of portals between districts, with 
a ring of monuments around central McKinney known as “The Four Pillars of McKinney.” The streetscape treatments will create 
a cohesive look along the City’s important corridors through the use of paving treatments, planting zones, and site furnishings. 
Together, these elements will enhance community branding and identity and strengthen the sense of place for the City’s unique 
districts and neighborhoods. 

Aquatics and Indoor Facilities
McKinney provides a high level of service to residents, including a variety of aquatics and indoor recreational facilities. The City 
is committed to maintaining existing facilities, as well as developing new facilities when necessary to keep up with continued 
population growth. Providing these services, and ensuring that they are easily accessible to all groups within the community, will 
contribute to the high quality-of-life that attracts residents and businesses to McKinney.



PubLIC SAFETY
Safety is one of the most basic human needs. Without it, other aspects of quality of life or well-being are far less important.  In 
McKinney, the safety of people, structures and outdoor areas is an important public concern. The City’s Fire Department (including 
the Office of Emergency Management) and its Police Department are charged with the primary responsibility for safety in this 
community. Their current programs, facilities and services form the foundation upon which to build the investments to meet safety 
concerns in the McKinney of 2040. 

Existing System Overview

Fire
The City of McKinney’s Fire Department “promotes and protects the health and safety of the community through dynamic programs, 
professional services and continuous quality improvements”. It had 191 full-time authorized employee positions in FY17. Staff and 
equipment are located at the Public Safety Building and at 9 fire stations throughout the City.

During FY17, the department responded to 14,033 calls for service. As Figure 7.1 shows, the vast majority of these calls were for 
rescue or Emergency Medical Service (EMS) incidents. Calls to fires were slightly more than 2% of the department’s demand.

The Department has been recognized for its best practices and has received the top Public Protection Classification (PPC) rating of 1.  
In addition to its fire protection, Fire Marshall and EMS services, the department’s Community Healthcare Program is an innovative 
approach to serving McKinney’s residents. By providing ongoing healthcare assistance to qualified residents, this program provides a 
better quality of life for the resident, reduces demands on hospital emergency rooms and uses Fire/EMS personnel more effectively.
McKinney’s nine existing fire stations are shown on Figure 7.2.  Station #9, on Summit View Road, opened in early 2018.
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¹ www.mckinneytexas.org/157/Fire; accessed 7/22/18
 ² Source: “McKinney Fire Department Annual Report 2017”

Figure 7.1
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Emergency Management
Within the Fire Department, the City of McKinney’s Office of Emergency Management has three employees located at the City’s Public 
Safety Building. The Office “supports and protects the citizens of McKinney by improving our capability to prepare for, respond to, 
recover from and mitigate against the hazards we face”.³ This office manages all of McKinney’s systems that alert residents in the 
case of an emergency.  It trains and manages the Community Emergency Response Team (CERT) and conducts a range of public 
awareness campaigns and programs to help McKinney residents address emergencies.  Information for the community addresses 
earthquakes, energy shortages, hazardous materials, pandemics/epidemics, severe weather and terrorism.

Police
The mission of the City of McKinney Police Department is “to make McKinney a safe place to live, work and visit”.  Based in the 
Public Safety Building, the department has 202 authorized sworn officer positions and 59 non-sworn civilian employees.  The Police 
Department is also accredited and recognized for its best practices.

The Police Department responds to calls, patrols, carries out other field operations, conducts investigations, provides victim 
assistance and maintains records.  It also has a range of programs that support community interaction, including education and 
awareness programs, Citizens on Patrol, Neighborhood Night Out and Neighborhood Watch.

In 2017, 261 violent crimes and 2,422 property crimes were reported in McKinney.  These levels of crime represent a rate of 14.92 
major crimes per 1,000 population.  This rate is very similar to the rate reported in 2016 and represents a decline from the rates 
reported in 2012 through 2015.  There were 78,360 calls for service in 2017, including 911 calls, non-emergency calls and officer-
initiated activities.  This level of demand represents 436 calls per 1,000 residents; it is slightly higher than calls for service in 2016.

Future Direction
As McKinney’s growth continues, new residents and businesses will continue to demand public safety services from the Police 
and Fire Departments and the Office of Emergency Management.  For Police and Emergency Management, increases in staffing to 
keep pace with population growth and changing demands will be needed.  For all these departments, continual investment will 
be necessary to keep up with changing technology for communication, response, monitoring and other activities.  For the Fire 
Department, new fire stations will also be needed to meet response time goals in the newly-developing parts of the City.

Fire Station Additions
The Fire Department’s 2017 Annual Report summarizes the plans for station expansions based on the 10-year CIP approved in 2015.  
These plans include:

• Station #10 near Trinity Falls, with design of the station to begin in 2018

• Other future sites:
 » City-owned property on Redbud Boulevard between Wilmeth Road and Bloomdale Road (adjacent to the Collin 

College Public Safety Training Facility)

 » A site in the general vicinity of the Hardin Road – Virginia Parkway intersection

 » A site in the general region of Collin McKinney Parkway/TPC in Craig Ranch.

Future capital improvement plans will be needed to meet the demands of growth between 2025 and 2040.  Planning for the location 
and design of these facilities should be based on the Preferred Scenario in this plan and the actual development that occurs in the 
years following the plan’s adoption. The scenario and the detailed plans for each of the Districts found in Chapter 8 of this document 
should be used as the basis for modeling to identify appropriate fire station locations.  Once a general area has been identified, the 
specific fire station site and design should be consistent with the Strategic Direction of the District in which it is located.

  ¹ www.mckinneytexas.org/385/About-Emergency-Management; accessed 7/22/18.
² www.mckinneytexas.org/485/Mission-Statement; accessed 7/23/18.

³Source: “McKinney Police Department UCR Activity and Crime Comparison, December 2017”.
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Urban Design Strategies for Safety
Creating a safe community is not limited only to the provision of public safety services. The design of buildings and streets can also 
contribute to the safety of the people who will live and work in McKinney in the future. The concept of ‘crime prevention through 
environmental design’ (CPTED) provides guidance for design techniques that improve personal safety.  Some of these techniques 
include the use of lighting on walkways, landscape design that creates defensible spaces and removes potential hiding places near 
doors and windows, location and sizing of windows so people inside buildings can watch activities outside and provide ‘eyes on the 
street’ for security. These and other techniques should be considered in new developments to increase security and reduce demand 
on public safety services.

Environmental Safety
The Fire Department and Office of Emergency Services are responsible for addressing hazards in McKinney. Sites with known 
environmental hazards, such as chemicals or toxic materials, should be identified and monitored. As new development occurs near 
these sites, land uses should be limited to those that do not place residents at risk. Design of nearby development should provide 
buffers or other appropriate protections, and should facilitate access by emergency personnel should an incident arise.

Natural Hazards
In recent years, the US has experiences a number of natural disasters that have damaged property and taken lives. Incidents such 
as earthquakes, tornadoes, hurricanes, wildfires and floods can quickly alter a life and a community. The preparedness programs of 
the Office of Emergency Services will be important for the safety of McKinney residents, as they help people anticipate and prepare 
for such incidents. Community design can also help reduce the impact of some of these natural disasters. Building standards that 
meet earthquake codes are essential in some parts of the country, and limitations on building on steep and unstable slopes can also 
reduce damage from landslides. Inclusion of a safe room in homes and businesses provides protection in the event of a tornado.

Predictions indicate that storm events are becoming less predictable and more intense over time. One of the major impacts of this 
trend for a city like McKinney is related to protection from flooding.  While the Federal Emergency Management Agency (FEMA) 
provides maps delineating areas of designated floodplains, many communities are finding that there are parts of the community 
beyond these federally-designated floodplains that experience severe flooding, stream bank erosion, damage to public infrastructure 
and private property, and harm to residents and first responders. As development continues near McKinney’s rivers and streams, 
design of buildings, streets and infrastructure should follow design practices such as those recommended in the integrated Storm 
Water Management program of the North Central Texas Council of Governments (iSWM). Mapping of additional flood-prone areas 
should also be considered. Taking these steps at the beginning of the development process provides more certainty to a developer 
and the ability to incorporate these floodplains into the project’s design as amenities. They also provide safety to the project’s 
ultimate residents and reduce the risks to the City’s public safety personnel.

Healthy Communities
Recent research demonstrates that the design of neighborhoods has important implications for the health and well-being of 
residents. Development within the Districts described in the ONE McKinney 2040 Plan should include features that encourage a 
healthy lifestyle. These include trails, sidewalks and parks close to home so residents can get regular exercise. Natural open spaces 
close to home, even if they are small, give residents – particularly children – benefits that improve learning, reduce stress and 
provide other health advantages. Opportunities to walk or bike instead of driving provide numerous health benefits for residents, as 
well as reductions in emission that benefit the region’s air quality.

Availability of fresh healthy food is a second component of healthy communities. By ensuring that fresh food is readily available to 
residents in all neighborhoods, the community can support the health of its residents. Community gardens, farmers markets and 
initiatives that encourage locally grown food all contribute to healthy communities.

Access to health care is a third vital component. The Fire Department’s innovative Community Healthcare Program supports this 
concern.  Initiatives that address traditionally under-served communities and environmental justice concerns also help to create a 
healthy community that improves the well-being of the people who live and work here.



PubLIC LIbRARY
The library system is one of McKinney’s public investments that contribute to the City’s reputation as a great place to live. As 
McKinney continues to grow through 2040, its libraries will continue to provide access to knowledge and services.

Existing System Overview
The City of McKinney has two library branches. The Roy and Helen Hall Memorial Library is located in downtown at 101 E. Hunt 
Street. It has approximately 33,000 square feet of space and includes collections for adults and youth, materials using diverse 
technology, community meeting rooms, a Spanish language collection, and a genealogy/regional history center. The John and Judy 
Gay Branch Library is located in Gabe Nesbitt Park at 6861 W. Eldorado Parkway. It provides adult and youth collections, particularly 
for McKinney residents west of U.S. 75.

As of 2015, the McKinney library system reported over 1.9 million customer interactions, including checking out books, using 
reference materials, attending programs and visiting the library. Over 9,000 library cards had been issued to patrons, and over 56,000 
Technology Center transactions were reported.

Three levels of service for library systems are set by the Texas State Library and Archives Commission: basic, enhanced, and exemplary. 
The “2018-2022 Long Range Plan for the McKinney Public Library System” reports that the system is currently in the Enhanced level 
of service for circulation per capita, in the Basic level of service for collection items per capita and materials expenditure per capita, 
and above the Exemplary level of service for its collection turnover rate.

Future Direction
The “2018-2022 Long Range Plan for the McKinney Public Library System” establishes goals and priorities for action and investment 
in the library system. It recommends new facilities and increases in the collections at both library branches. It also sets goals for 
increases in circulation, program attendance, and number of library card holders. Significant enhancements are proposed for 
technology, including digital resources, web presence, and innovation as technology changes.

This plan recommends expansion of library facilities to achieve a target of 0.42 square feet per capita by 2022. To reach this target, 
the library would need four branches and an outreach services vehicle. These branches are described as:

• The Roy and Helen Hall Memorial Library (existing library)

• The John and Judy Gay Branch Library (existing library with a 19,000-square-foot expansion)

• A Storefront Branch with approximately 7,000 square feet, to be located in leased space along the U.S. 380 corridor

• A secondary Storefront Branch, including a small business reference library, located in a future City Hall or Parks and 
Recreation facility

These recommended investments in the next five years will improve McKinney’s library services. By 2040, the City’s population will 
be much larger and residents will be living in neighborhoods further from the existing library branches. The four branches described 
above will be an important part of the 2040 library system. The Memorial Library will continue to be the centerpiece of the system 
and part of the appeal of downtown as a major destination. With the development anticipated in the Town Center, Mill, Oak Hollow, 
and other central districts, this central location will provide convenient library access. Continued investment in the Established 
Community means that this part of McKinney will continue to be a desirable place to live; residents here will benefit from the 
expanded Gay Branch Library.
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The ONE McKinney 2040 Plan envisions significant growth to the north and west of the existing community. Residents in districts 
such as Northridge, Medical and Scenic will benefit from the proposed 380 Corridor Storefront Branch Library. If located downtown, 
the secondary Storefront Branch will support nearby residents and businesses. If not, it should be located so it serves additional 
areas of planned growth described in this plan. This location should be coordinated with the planned expansions of the City’s parks 
and recreation system.

Between 2022 and 2040, McKinney will continue growing. If the desired 2022 library facility standard is applied to the expected 
2040 population, the City would need almost 120,000 square feet of library space by 2040. During this time, the library will need to 
monitor trends in usage to determine whether this ratio is still appropriate; changes in technology and user preferences may mean 
that the best library service in 2040 will involve a different combination of physical and online resources. New library branches 
should be located to serve developing areas of the City, with expansion coordinated to provide adequate service as growth occurs. 
This plan’s Guiding Principles, particularly those related to Assets and Investments, can also guide the location and design of new 
library facilities.

The direction established by the “2018-2022 Long Range Plan for the McKinney Public Library System” provides quality library service 
that will benefit McKinney’s future residents and businesses. This direction—which includes maximizing the use of technology, 
offering materials in multiple languages, providing assistance for small businesses and entrepreneurs, and making resources 
available at convenient locations—will help the library system contribute to the future envisioned by ONE McKinney 2040.



MCkINNEY EDuCATIoN
In Texas, cities are not responsible for education; separate Independent School Districts (ISD’s) provides the public school facilities 
and staff to educate primary and secondary students.  But the quality of individual schools, and of school districts, is often a primary 
factor in a family’s decision on where to live.  Also, the education and training students receive determine whether they will have 
the skills needed to fill the jobs available with businesses in the community.  From the dual standpoints of labor force for economic 
development and quality of life for residents, a city’s planning must consider the assets of its school districts. 

Existing System Overview
Seven ISD’s serve the City of McKinney and its ETJ.  Of these, the largest district is Frisco ISD, followed by McKinney ISD.  Exhibit 
# presents the number of schools in each of the seven districts. Figure 7.3 shows that the McKinney ISD has the largest number 
of schools located inside the City of McKinney itself.  With 20 elementary schools, 5 middle schools, 3 high schools and 2 special 
campuses, it is clearly the largest district in terms of its presence in McKinney.

These districts and their schools are shown on Figure 7.4. All of McKinney ISD’s schools are located in the City or its ETJ.  Other 
elementary schools located within the area addressed by this comprehensive plan are Lindsey Elementary School in Allen ISD; 
Comstock, Elliott and Ogle Elementary Schools in Frisco ISD; and Baker Elementary School in Prosper ISD.  Frisco ISD’s Scoggins 
Middle School is also located in McKinney.

All of these districts are rated ‘Met Standards’ for all four of the Texas Education Agency’s indices.
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Collin College is the only public college in Collin County.  It serves about 53,000 credit and continuing education students each 
year.  It offers more than 100 degrees and certificates in a wide range of disciplines.¹  Three campuses are located in McKinney.  The 
Central Park Campus is the original campus.  It provides programs in law enforcement, nursing and health sciences, and general 
education.  The Collin Higher Education Center provides a multi-institutional higher education setting for students.  Collin College’s 
partners at this center include Texas A&M University – Commerce, Texas Woman’s University, The University of Texas at Dallas, The 
University of North Texas, and Texas Tech University. A Public Safety Training Center will open in Fall 2018 for Fire Science and Law 
Enforcement programs.
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FuTuRE DIRECTIoN
Much of McKinney’s future growth is expected to include households with school-age children.  For this reason, the 
community’s success in achieving the vision of this Comprehensive Plan depends on the continued excellence of the 
schools and school districts that serve the community. Coordination with the schools is also important if the City is 
to accomplish the economic development objectives described in this Plan.  Attracting targeted businesses requires 
not only the City’s assets like the Airport and the McKinney Corporate Center; the availability of a skilled labor force is 
also essential. So the educational institutions in McKinney must also focus on educational and training programs that 
prepare McKinney residents to fill the jobs in future McKinney companies.

Future partnerships and collaboration between the City of McKinney, its ISD’s and Collin College should focus on five 
areas:

• Location of future school sites where they best serve the development pattern described by this Preferred 
Scenario and the Plan’s recommendations for the individual Districts;
• Design of school sites to be compatible with the character and intent of the District in which the site is located;
• Collaboration between City and school district staff members to monitor growth and coordinate projections 
for future population growth in the individual Districts described in this Comprehensive Plan, and in the ISD’s 
and school attendance areas as a result;
• Collaboration between the City, McKinney Economic Development Corporation, the ISD’s and Collin College 
to monitor labor force needs of area businesses and targeted industries and to ensure that the programs at the 
ISD’s and Collin College will give McKinney residents the skills they need to fill these jobs; and
• Innovation and partnership in providing other opportunities for McKinney residents to be successful – in areas 
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PREFERRED SCENARIo
The ONE McKinney Individual District Strategies component is intended 
to provide direction related to the desired development patterns for each 
district, and to inform decisions related to the timing and phasing for 
future infrastructure investments within the Districts. This component 
expands upon the Land Use and Development Strategy from chapter 3. It 
utilizes the information from the market analysis to provide a description 
and strategy that creates a unique environment that captures the purpose 
and intent of each district that will continue to attract people to McKinney 
through 2040 and beyond. 

Each District consists of an intent statement, description, market analysis, 
and strategic direction, which provides the framework for the character 
and development patterns of the district. The strategic direction provides 
a land use diagram showing the development pattern of the identified 
placetypes. The development pattern combined with the intent statement, 
psychographics, and industry trends help to characterize the types of built 
environments, amenities, public spaces, and mobility options in each 
District. Along with the strategic direction, decision making, location, and 
specific use criteria were established help to provide direction related to 
development within the District. This approach helps to provide flexibility 
to changing market demand while still providing clear direction that 
furthers the purpose and intent of each District. 

The following pages detail the individual districts and provides the Intent, 
description, market analysis, and strategic direction. 

Strategic
DIRECTION



The Preferred Scenario and associated district diagrams 
serve as a guide for future development and the general 
placetypes proposed for McKinney. A comprehensive 
plan shall not constitute zoning regulations or establish 
zoning district boundaries



FUTURE
LAND USE
CITYWIDE DECISIoN MAkINg CRITERIA
In evaluating development proposals, capital investments and requests 
for financial participation in projects, the City should determine that a 
project meets the majority of the following criteria in order for it to be 
considered compatible with this Land Use Diagram.  
The project should:

1. Help McKinney achieve the Comprehensive Plan’s Vision and 
Guiding Principles; 

2. Advance the District’s intent;

3. Demonstrate compatibility with the District’s identity and brand; 

4. Include uses compatible with the Land Use Diagram;

5. Leverage and protect natural and built amenities and infrastructure;

6. Strengthen or create connections to activity centers within and 
beyond the District;

7. Create a positive fiscal impact for the City through the timeframe 
of the Plan (2040);

8. Demonstrate that the project’s travel demand estimates can be 
accommodated by the planned transportation network;

9. Demonstrate that the project’s demand on other public 
infrastructure can be accommodated by planned facilities;

10. Demonstrate that the life-cycle costs to the public of constructing, 
maintaining and operating infrastructure included in the project is 
consistent with this plan’s fiscal responsibility policies.

Projects proposing placetypes other than those shown in the Land Use 
Diagram may be deemed consistent with this plan if they meet a majority of 
the decision-making criteria identified above.
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CITYWIDE DECISIoN MAkINg CRITERIA
In evaluating development proposals, capital investments and requests 
for financial participation in projects, the City should determine that a 
project meets the majority of the following criteria in order for it to be 
considered compatible with this Land Use Diagram.  
The project should:

1. Help McKinney achieve the Comprehensive Plan’s Vision and 
Guiding Principles; 

2. Advance the District’s intent;

3. Demonstrate compatibility with the District’s identity and brand; 

4. Include uses compatible with the Land Use Diagram;

5. Leverage and protect natural and built amenities and infrastructure;

6. Strengthen or create connections to activity centers within and 
beyond the District;

7. Create a positive fiscal impact for the City through the timeframe 
of the Plan (2040);

8. Demonstrate that the project’s travel demand estimates can be 
accommodated by the planned transportation network;

9. Demonstrate that the project’s demand on other public 
infrastructure can be accommodated by planned facilities;

10. Demonstrate that the life-cycle costs to the public of constructing, 
maintaining and operating infrastructure included in the project is 
consistent with this plan’s fiscal responsibility policies.

Projects proposing placetypes other than those shown in the Land Use 
Diagram may be deemed consistent with this plan if they meet a majority of 
the decision-making criteria identified above.



The Preferred Scenario and associated district diagrams 
serve as a guide for future development and the general 
placetypes proposed for McKinney. A comprehensive 
plan shall not constitute zoning regulations or establish 
zoning district boundaries
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CRITERIA FoR SPECIFIC uSES AND LoCATIoNS
The criteria below apply in addition to the Citywide Criteria. 

1. Neighborhood Commercial Location Criteria
a. These criteria apply to proposals for neighborhood commercial developments within areas shown as Suburban Living 

or Urban Living on the District’s Land Use Diagram.

b. Neighborhood Commercial uses are intended to serve residents and employees within an area of 2.5 mile radius. 

c. Neighborhood Commercial may be considered at intersections of two Principal, Major or Greenway Arterials.

d. Neighborhood Commercial projects should be designed with vehicular access from adjacent arterials and with non-
vehicular access to surrounding residential neighborhoods.

e. Neighborhood Commercial projects should demonstrate future market support, after considering other existing and 
previously-approved projects in the service area.

f. The design of Neighborhood Commercial projects should enhance the identity and brand of the District in which they 
are located.

2. Gateway Location Criteria
a. These criteria apply to projects and investments at locations identified as citywide or district gateways.

b. Project design should include distinctive architecture, signage or public art that communicates the arrival into McKinney 
or the District’s unique identity.

c. Gateways should include elements that communicate to people arriving on foot or by bicycle as well as in vehicles.

d. Private investment at gateways should connect to planned networks of trails and public spaces and should include 
those elements designated for the project area.

3. Urban Living Criteria
a. The Urban Living placetype includes a range of housing options that offer McKinney’s resident’s choices that are 

accessible, attainable and appealing.

b. The overall residential density of Urban Living projects should be above 12 units per acre.

c. Urban Living areas shall offer a mix of housing products and densities to avoid the over-concentration of a single 
housing product.

d. A development project within an Urban Living area is encouraged to offer a mix of housing products and densities.

e. Residential units in Urban Living projects should be designed for pedestrian appeal and community connectivity; the 
design of garages and vehicular access should be secondary to this primary design objective, and should be located at 
the rear of the buildings.  

f. Urban Living projects are encouraged to include neighborhood-serving non-residential or public uses of a design and 
scale compatible with the overall project.

g. Urban Living projects should include plazas, open spaces or other features that create gathering places and community 
identity. 

h. Urban Living projects should provide connections for pedestrians and cyclist within the project and to destinations in 
the surrounding community.  Where appropriate, locations for future public transportation stops should be included 
as well.

i. The design of Urban Living projects should create identifiable places within the project and should reinforce the identity 
and brand of the District in which they are located. 

4. Estate Residential and Suburban Living Criteria
a. Developments over 100 acres in size and within areas identified with Estate Residential or Suburban Living placetypes 

may propose a mix of these two residential placetypes within a single project.

b. The overall project density must be consistent with the placetype shown in the District Land Use Diagram.

c. The design, character and mobility components of the proposed project should provide a consistent overall community 
character and connectivity between areas of various development types.
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AGRICULTURAL LIFESTYLE DISTRICT
Intent- This District broadens the residential options for McKinney residents by retaining the choice of the rural lifestyle that exists in the area.



“A range of moderate, traditional, 
estate and rural neighborhoods”

The Agricultural Lifestyle District is intended to offer 
a choice within McKinney that achieves objectives of 
residents within the city as well as residents of the rest 
of the community.  The existing development pattern in 
this District includes working agricultural properties, rural 
residential parcels, and other residential and business 
uses that are compatible with these activities.  This is 
the part of McKinney where holdings are large enough 
to support future agricultural uses, whether traditional 
ranching or newer uses like local produce production 
and distributed energy generation.  This District makes 
these options feasible for future McKinney residents and 
investors.

At the same time, there is also a market for larger lot 
residential communities.  These may be equestrian-
oriented neighborhoods or areas of rural ‘ranchettes’. 
The Agricultural Lifestyle District makes it possible for 
McKinney to offer these residential and lifestyle choices 
in the future.

Planning for an agricultural character in this area benefits 
the residents and taxpayers of the entire McKinney 
community.  By investing in the continued success of 
agricultural businesses and lifestyles, this District makes a 
positive contribution to the overall McKinney community 
without the burden of urban-scale infrastructure 
investment by McKinney taxpayers.  This District 
establishes a policy that does not over-extend McKinney’s 
fiscal resources by expanding urban scale infrastructure 
into this area. 

The Agricultural Lifestyle District represents the planning 
area’s northeastern edge and is the second largest 
residential District. A range of moderate, traditional, estate 
and rural neighborhoods will be located in relatively 
close proximity of each other. Despite fairly easy access 
to both US Highways 380 and 75 from select locations 
within the District, employment offerings will be largely 
service and retail oriented. As a fringe location within 
the community, and given the presence of natural open 
space, existing concentrations of Rural Residential are 
expected to expand. With the completion of enhanced 
trail connections along Big Branch Creek, existing and 
future neighborhoods will be afforded connections to 
commercial nodes, thereby allowing for alternative 
modes of transportation. Mitas Hill Vineyard, located in 
the northernmost portion of the District, will continue to 
be a destination and illustration of the area’s agricultural 
roots, yet afford residents with the potential for an 
“agrihood” demonstration neighborhood for the region.

Similar to those in the Northridge District, residents of the 
Agricultural Lifestyle District can be described as family-
centric with a desire for access to recreational activities, 
both natural and manmade. Unlike the Northridge 
District, however, householders in this district fall across 
a broader spectrum of incomes, from first time home 
owners to executives. Individuals and families that choose 
this District over another residentially-dominated District 
will do so because access to employment centers outside 
of the local market will be a less important factor, while 
diversity among its residents and building stock will be a 
more important factor.

District
DESCRIPTION

Market
ANALYSIS



Identity, Amenities,
& INFRASTRUCTURE
1. Transportation, water, wastewater and stormwater infrastructure in this District should maximize compatibility with the creeks 
and related open space amenities, as well as the lower density residential context of the District. 

2. Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney Parks and 
Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and intent of this District.

1. Update the City’s infrastructure plans to ensure that they support the desired character of this District’s development.

2. Engage residents and property owners of this area to determine whether or how public amenities and initiatives (trails, community 
gardens, active recreation, business assistance and others) should be provided to support the desired character of this District.

3. Consider economic development incentives and initiatives that support the economic vitality of agricultural and related uses in 
this District.

The City of McKinney intends to consider the following major public investments to support the success of the Agricultural 
Lifestyle District.
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The graphic that follows provides a profile of the Agricultural Lifestyle District if the District develops as outlined above. These 
graphics relate to new development only.
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STRATEGIC DIRECTION

1. Estate Residential is the first of two character-
defining placetypes (CDP) in this District.  It is intended 
to provide housing for residents of McKinney that 
desire larger lot neighborhoods, and begins the 
transition between the more traditional suburban 
residential neighborhoods in McKinney and less 
intensely developed areas of Collin County. In this 
District, areas of Estate Residential predominately 
follow and maximize existing natural amenities such 
of creeks, floodplains and tree stands.  

2. Rural Residential is the second character-defining 
placetype (CDP) in this District. It is intended to provide 
a location for residents of McKinney that want larger 
parcels of land and a more country atmosphere.  This 
placetype forms a transition between McKinney and 
adjacent communities with a more rural character.

3. The Suburban Living placetype is located on 
the southern edge of this District and is intended 
to provide a transition between the low density 

placetypes that define the majority of this District and 
the traditional residential neighborhoods and non-
residential areas in the adjacent East Fork District. 
Non-residential development consistent with the 
Neighborhood Commercial placetype could be  within 
the Suburban Living areas at appropriate locations 
to offer small-scale and supporting commercial 
developments compatible with suburban residential 
neighborhoods.

4. In addition to appropriate locations within the 
Suburban Living areas, Neighborhood Commercial 
should primarily be focused around the key 
intersections indicated on the Diagram and should 
provide supporting neighborhood services 
for residents in the District. However, an over-
concentration of these uses could create problems 
with viability and community character over time. As 
such, some deference should be shown to the market 
for determining the appropriate amount and specific 
location of this placetype around these intersections.
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The Preferred Scenario and associated district 
diagrams serve as a guide for future development 
and the general placetypes proposed for McKinney. 
A comprehensive plan shall not constitute zoning 
regulations or establish zoning district boundaries.





BUSINESS & AVIATION DISTRICT
Intent - This area is a major employment center based on the distinctive asset of the McKinney National Airport.  It provides business 

locations and job opportunities related to aviation support and services as well as a range of other businesses.



DESCRIPTION
The Business & Aviation District is anchored by McKinney 

National Airport, an asset that makes McKinney unique.  

The character of this District is defined by large areas for 

aviation-related uses in the central part of the District.  This 

is the only area in McKinney, and indeed in Collin County, 

where such economic development can be attracted.  For 

this reason, encroachment by incompatible uses (such as 

suburban-style residential) is strongly discouraged.  The 

future development pattern takes advantage of the airport’s 

current level of operations, which will be even more 

important if the City chooses to expand its aviation services. 

Given the community’s desire to pursue a more diverse 

economic base and a stronger jobs-housing balance, this 

District also includes opportunities for businesses that 

may not need the airport proximity, but will be attracted 

to it because of the District’s business focus and region-

serving roadways including SH 5, SH 121, US 75, and FM 

546.  For these businesses, the Business & Aviation  District 

offers areas where the infrastructure and character will 

appeal to targeted business and industry sectors.  The 

area west of the Airport includes some existing businesses, 

such as Encore Wire, as well as undeveloped areas. The 

area also benefits from an amenity feature – the location 

of a future transit stop. This part of the District is expected 

to be desirable to a wide range of businesses.  It should 

offer locations for companies that include both an office 

and a manufacturing or distribution component. The 

buildings here should be designed with flexibility so the 

mix of these employment types can change over time in 

response to the market. Since existing neighborhoods 

are located west of this area, development must 

provide an appropriate buffer and travel patterns that 

do not reduce the livability of these neighborhoods.



MARKET ANALYSIS

Despite potential development of a transit station near 

Industrial Boulevard, the Business & Aviation District is 

the only one within the planning area where additional 

residential units are neither programmed nor encouraged. 

Rather, housing associated with future rail is being 

promoted in adjacent Districts while uses in this District are 

primarily manufacturing and warehouse facilities, along 

with light industrial and flex products - many of which will 

be able to leverage their proximity to McKinney National 

Airport. At an annual average rate of growth ranging from 

3.5% to 4.0%, the Business & Aviation District is anticipated 

to be host to the city’s largest concentration of businesses 

and industries. By 2040, this District’s employment 

base is expected to grow by 9,700, or approximately 

16% of all net new employees in the planning area. 

As reflected in the associated Diagram, lower density 

employment uses are programmed closest to the airport, 

whereas these are often the least affected by potential 

adverse impacts, and most likely to capitalize on their 

proximity. Conversely, higher profile products are envisioned 

within one of the District’s numerous employment centers 

or professional campuses. Future commercial centers are 

planned at the intersection of region-serving roadways, 

primarily serving the area’s employment population; and to 

a lesser degree, the residents of established neighborhoods.

 “Locations for companies that include 
both an office and a manufacturing or 

distribution component”
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STRATEGIC DIRECTION

1. Aviation is the first of two character-defining placetypes 
and is located immediately to the east and west of McKinney 
National Airport. The area developed with this placetype 
should be at least as large as that shown on the Land Use 
Diagram.  On the east side of the existing airport, the aviation 
placetype should extend from the airport boundary to a 
new roadway that will provide the transition between this 
placetype and the Manufacturing & Warehousing placetype 
to the east.  On the west side of the existing airport, the 
Aviation placetype should generally be located between the 
airport and Airport Drive to the west.

2. Employment Mix is the second character-defining 
placetype in this District.  It is intended to provide locations 
for businesses that provide aviation supporting services 
that desire a location with close proximity to the airport.  
On the west side of the airport, this placetype should infill 
undeveloped parcels west of Airport Drive and to the south 
of Industrial Boulevard.  Employment Mix should also occur 
in the far southeast corner of the District adjacent to the 
floodplain associated with the East Fork of the Trinity River. 
This location of Employment Mix will serve as a much needed 
transition in scale and intensity from the Manufacturing & 
Warehousing land uses to the north to the residential uses 
south in the Homestead District. 

3. Like the manufacturing and warehouse area, the 
Professional Campus locations are focused on meeting 
the needs of a particular segment of business and of these 

companies’ employees.  This part of the District should include 
a mix of supportive activities for the higher employment 
intensity found in a professional campus setting.  These 
include additional restaurants, gyms and consumer-oriented 
services, so employees working here find it a convenient and 
attractive location. Visibility along FM 546 should help these 
areas become very desirable for new and existing McKinney 
companies. The Professional Campus placetype should be 
located and oriented towards Wilson Creek to take advantage 
of the amenity that this resource offers.

4. The area east of the Airport offers locations geared toward 
Manufacturing & Warehousing businesses.  It has excellent 
transportation access (both to regional roadways and to the 
airport) and includes a development pattern that supports 
companies’ manufacturing, distribution and logistics 
activities. 

5. Commercial Centers should be located at major 
intersections in the District and are intended to provide 
supporting retail services and restaurants for the significant 
employment base that will develop in this District.

6. Any infill development that occurs within these areas 
should be consistent and/or compatible with the existing 
built conditions and/or should demonstrate compatibility 
with the placetypes and priorities shown in the Land Use 
Diagram.
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Since the focus of the district is 
exclusively non-residential and the 
discussion of psychographic groups is 
largely related to residential product 
preferences, no groups have been 
identified.

PSYChogRAPhICS INDuSTRY TRENDS

Employment Trends
- Mobile Workforce
- Office Space Contraction
- Encore Careers

Business Trends
- Logistics Sector Growth
- Texas Economic Growth
- Return to Manufacturing
- Flexible Use Space
- High-Growth High-Tech
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The Preferred Scenario and associated district 
diagrams serve as a guide for future development 
and the general placetypes proposed for McKinney. 
A comprehensive plan shall not constitute zoning 
regulations or establish zoning district boundaries.



1. Key Amenity Features in this District include a future greenbelt park on the southwestern edge of the District.  
Future development in the District should take full advantage of the unique opportunities created by this and other 
amenities.

2. Key Community Assets in this District include McKinney National Airport and the Encore Wire campus. Future 
development in the District should take full advantage of these unique economic engines by creating a compatible 
business and employment environment that provides support and ancillary services for aviation and related uses 
and industries. 

3. The District is bounded on the east and southwest by future open space areas along the East Fork of the Trinity 
River and Wilson Creek.  These natural areas should buffer the District’s employment uses from less intense uses to 
the east and south.  They also create amenities for the employees of businesses located in the District.

Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney 
Parks and Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and 
intent of this District.

The graphic that follows provides a profile of the Business & Aviation District if the District 
develops as outlined above. These graphics relate to new development only.
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The City of McKinney intends to consider the following major public investments to support the success of the 
Business & Aviation District.

1. Maintenance and enhancement of McKinney National Airport infrastructure to meet current and future customer 
demand.

2. Targeted economic development incentives for aviation-related businesses and those that benefit from Airport 
proximity.

3. Active participation in regional dialogue about funding and location of transit service in Collin County. 

4. Active participation in regional dialogue about funding and location of limited access roadways along the FM 546 
alignment and major north-south alignment as shown on the Master Thoroughfare Plan. 

5. Zoning, design guidelines, infrastructure planning and economic development programs geared to the distinct 
needs of aviation, manufacturing, warehouse, and professional businesses in their respective parts of this District.

6. Design and alignment studies for the regional roadway connecting FM 546 and SH 5

7. Trail connections from business areas to the open spaces bordering this District.

8. Partnerships with MISD, Collin College and others to ensure that McKinney residents have the skills and expertise 
to offer the District’s businesses a trained labor force.

Anticipated Public
INVESTMENTS & INITIATIVES
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COLLIN CROSSING DISTRICT
Intent - This area capitalizes on the existing business and educational opportunities created by Raytheon and the Collin 

College Central Park Campus. Residents of existing neighborhoods and the students and faculty of Collin College can 
also benefit from appropriate and convenient employment, retail and housing choices.



DESCRIPTION
The Collin Crossing District builds on two important 

existing Community Assets – the Collin College Central 

Park Campus and Raytheon’s business campus. Due 

to these assets, the character-defining placetype of 

this District is Professional Campus.  In this particular 

District, this Professional Campus placetype encourages 

job growth by companies similar to Raytheon – office, 

technology and knowledge worker employment.  

Employment Mix provides a location for businesses that 

combine the employment found in a Professional Campus 

area with some lighter manufacturing or distribution 

functions.  In this District, businesses can find locations to 

commercialize new technologies and students from the 

College can find jobs in their fields. US 75 and US 380 also 

make these desirable and visible business locations. 

A significant part of this District is already developed. 

Therefore, the businesses that locate in the remaining 

vacant areas should provide job opportunities close to 

home for District residents - an advantage that should help 

these neighborhoods remain desirable and thriving over 

time.  New areas for Urban Living uses are proposed south 

of US 380 and the  Districts northeast corner in locations 

that already have momentum for developing as such.  

Walking and biking connections should make it easy for 

people who live in these areas to reach the Collin College 

campus without driving. 

While the Collin Crossing District is not envisioned as 

a major regional commercial center, it does include a 

location for a Commercial Center at US 380 and Hardin 

Boulevard.  This center should serve residents of this 

District and areas to its north. 

Collin Crossing is envisioned as one of McKinney’s primary 

destinations for ‘Creative Class’ people and companies.  

To appeal to this group, the development quality must be 

high and the District must be a place with a memorable 

character.  High quality public improvements will establish 

desired quality levels in private investment.



MARKET ANALYSIS

Among the 17 Districts which comprise the planning area, 

this District is one of only five with a non-residential use 

as the character-defining placetype. The emphasis on non-

residential product types is supported by the fact that the 

Collin Crossing District is forecasted for the third fewest 

number of households and population totals, yet the 

fourth highest number of employees. 

New Housing planned in this District is limited to urban 

residential product types, consistent with multi-story 

market rate rental projects, but also potentially including 

row homes, townhouses, and stacked flats. Employers 

within the District will be located in a variety of building 

types ranging from mid-rise office buildings to lower impact 

industrial buildings, including flex office, light industrial, 

research and development, and incubator space, the latter 

tailored to the cost-sensitive needs of young and retired 

entrepreneurs. Commercial stores, restaurants and lodging 

facilities will be among several supportive uses primarily 

targeting the District’s daytime population. 

Whereas new housing in this District is largely limited to 

urban product types at densities higher than those found 

in most of the other Districts with any sizable concentration 

of housing, the development emphasis is on growing the 

community’s primary job base.  Among its limited number 

of residents, they primarily fall within the Millennial 

and Generation Y age cohorts. They are diverse in their 

ethnic profile, primarily single, living in one- and two-

person households, and the latter are generally unrelated 

individuals.

 “McKinney’s primary destination for 
‘Creative Class’ people and companies”
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The Preferred Scenario and associated district 
diagrams serve as a guide for future development 
and the general placetypes proposed for McKinney. 
A comprehensive plan shall not constitute zoning 
regulations or establish zoning district boundaries.



Chapter Eight - Individual District Strategies

STRATEGIC DIRECTION

1. Professional Campus is the character-defining placetype 

in this District and is predominately characterized by the 

Raytheon campus and Collin College Central Park Campus. In 

this particular District, the Professional Campus placetype is 

intended to attract companies desiring close proximity to the 

Collin County Government Center, Collin College or Raytheon. 

Design standards and technology infrastructure should be high 

to attract these employers.

2. Although not a character-defining placetype, Employment 

Mix in this District should include businesses that provide 

supporting services to Raytheon and other new corporations 

that will locate in the District that desire a location with close 

proximity to those corporations.

 

3. The Commercial Center placetype is shown at the 

intersection of US 380 and Hardin Boulevard and along US 

75 from Bloomdale Road to White Avenue. Given the District’s 

central location in McKinney along two of the community’s 

major regional arteries (US 75 and US 380), developments 

in these locations should provide major retail services and 

restaurants for the significant residential and employment 

base in this area.

4. Neighborhood Commercial in this District should be 

located along White Avenue and Hardin Road, and should 

provide smaller, neighborhood supporting businesses for the 

existing residential areas in this District, as well as the adjacent 

Medical District and Established Community to the west and 

south.

5. The Urban Living and Suburban Living placetype shown 

in this District is intended to provide housing choices for 

employees of Raytheon and for the nearby Collin County 

Government Center just north of the District. The design and 

density of Urban Living development should create a walkable, 

pedestrian-friendly environment in the public and private 

spaces between the residential structures.  This placetype 

should be located in a manner that utilizes floodplain / amenity 

areas, and existing or future commercial developments as a 

transition to existing suburban neighborhood development. 

Non-residential development consistent with the 

Neighborhood Commercial placetype could also be included 

within the Urban Living areas at appropriate locations that offer 

support and integration with urban residential development 

types. 

6. Any infill development that occurs within these areas 

should be consistent and/or compatible with the existing built 

conditions and/or should demonstrate compatibility with the 

placetypes and priorities shown in the Land Use Diagram.
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1. The Community Assets on the Diagram denote the Collin College Central Park Campus and the Raytheon campus. 
New development in this District should be focused on the synergies created by having these assets in the District. 

2. A District Identity Feature should be located at the intersection of US 380 and US 75. This feature should serve as 
a key gateway and should establish an overall character and brand for the district. More information about this and 
other gateway features can be found in the Parks and Recreation Master Plan.

3. A multi-purpose trail should be located along the floodplain area adjacent to the Urban Living placetype.  This 
trail will provide additional amenity to the future development in the area, and should provide connectivity to the 
regional system.    

4. Mobility networks in this District should focus on providing capacity to support the employment base desired in 
the area while also focusing on creating character that brands the overall Collin Crossing District.

The graphic that follows provides a profile of the Collin Crossing District if the District 
develops as outlined above. These graphics relate to new development only.
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Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney 
Parks and Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and 
intent of this District.

Identity, Amenities,
& INFRASTRUCTURE



1. Creation of a Major Gateway for McKinney at US 75 and US 380. 

2. Extension and expansion of Hardin Boulevard and Wilmeth Road. 

3. Way-finding, streetscape design and other investments that encourage non-automobile travel between Collin 
College, employment centers and neighborhoods within the District.
 
4. Partnerships between the College, MISD, the City and area employers to offer job training and placement, 
mentoring and similar opportunities for District residents and College students to find jobs with companies in the 
District. 

5. Partnerships between the College and area employers to offer support technology transfer based on Collin 
College research and development.

The City of McKinney intends to consider the following major public investments to support the success of the 
Business & Aviation District.

Anticipated Public
INVESTMENTS & INITIATIVES
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COLLIN McKINNEY 
COMMERCIAL DISTRICT

Intent - This District provides a highly desirable location for major corporations, regional retail centers and other businesses that prefer a location 
along a major regional highway and offers McKinney residents substantial job opportunities and many choices for shopping, dining and entertainment.



DESCRIPTION

MARKET ANALYSIS

The Collin McKinney Commercial District will accommodate 

the majority of new and expanding regional and national 

retail and commercial service operators. This District is 

expected to have the highest number of new jobs by 2040. 

Customers for these businesses will include employees 

in the McKinney Corporate Center, residents of the Craig 

Ranch master-planned community, and commuters using 

the Sam Rayburn Tollway for daily trips between home and 

work. The character-defining placetypes of this District are 

Mixed-Use Center and Entertainment Center. The Mixed-

Use Center and other placetypes along SH 121 continue 

the current development pattern with significant regional 

commercial, office, and vertical mixed-use opportunities.  

Professional Campus areas could accommodate major 

corporate headquarters as well. The Urban Living placetype 

provides convenient housing for people working in this 

District, commuting to other parts of the North Texas region, 

or who are looking for a more urbane residential footprint. 

Building on the success and momentum of the McKinney 

Corporate Center at Craig Ranch, the growing resident 

base within the existing Craig Ranch master-planned 

community, and its frontage along SH 121, this District will 

be McKinney’s primary target for region-serving commercial 

retail and office space. It should include supporting lodging 

and entertainment uses, surrounded by concentrations 

of residential uses at densities highest near the highway 

corridor and lowest adjacent to existing neighborhoods. 

Given the District’s extensive frontage and visibility along SH 

121, businesses and office tenants will include those able to 

support higher than market average rents and those seeking 

a high-profile regional location in a mixed-use environment. 

While maintaining a mix of uses similar to those found in 

the Honey Creek District, overall development levels 

in this District (despite a higher employee population) 

will be more modest than those found in Honey Creek, 

if for no other reason than its fewer developable acres.



 “Given the District’s extensive frontage 
and visibility along SH 121, businesses 
and office tenants will include those... 
seeking a high-profile regional location 

in a mixed-use environment”

In addition to access and visibility from SH 121, the 

future extension of Collin McKinney Parkway will further 

define this District’s identity as a regional activity center. 

Urban scale residential developments will provide 

greater diversity to the community’s residential inventory, 

while raising the District’s physical profile. The Ballfields 

at Craig Ranch, McKinney Soccer Complex at Craig 

Ranch, and TPC Golf Course will serve as amenities for 

both employers and residents of the District, as well 

as visitors to the region-serving commercial operators.

The households that will find the Collin McKinney 

Commercial District can generally be described as smaller 

households of single and married individuals, some with and 

others without children; the latter two-earner households 

employed in jobs requiring professional or semi-professional 

skills, and incomes, either earned or investment, at or 

above the regional median; and, a preference for renting 

higher-end products within urban centers, or owning either 

attached or detached housing product types, either in new 

urban centers or modest neighborhoods located on the 

fringe of the community, but in the path of development.
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LAND USE DIAGRAM
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The Preferred Scenario and associated district 
diagrams serve as a guide for future development 
and the general placetypes proposed for McKinney. 
A comprehensive plan shall not constitute zoning 
regulations or establish zoning district boundaries.



STRATEGIC DIRECTION

1. The Entertainment Center placetype is the first of two 

character-defining placetypes in this District. It is intended 

to provide a variety of regional entertainment venues that 

support the needs of residents in southwest McKinney and 

beyond.

2. The Mixed-Use Center placetype is the second character-

defining placetype in this District. As denoted on the diagram, 

Mixed-Use should be located to provide supporting retail, 

office and residential uses in a mixed-use environment and 

in synergy with the professional campus development that 

the Corporate Center provides.  The design and density of 

the Mixed-Use Center development should create a walkable, 

pedestrian-friendly environment that has strong connections 

to the key amenities in the District.

3. The Professional Campus placetype is generally in the 

location of  McKinney Corporate Center at Craig Ranch, and 

is intended to attract a variety of corporations desiring to 

take advantage of the site’s prominent location along SH 121. 

Design standards and technology infrastructure should be 

enhanced to support the needs of corporation and supporting 

businesses locating in this area.

4. The Urban Living placetype is intended to provide housing 

choices for employees of the Professional Campus and 

Entertainment Center placetypes.  The design and density 

of Urban Living development should create a walkable, 

pedestrian-friendly environment in the public and private 

spaces between the residential structures. Non-residential 

development consistent with the Neighborhood Commercial 

placetype could also be included within the Urban Living 

areas at appropriate locations that offer support and 

integration with urban residential development types.
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1. District Identity Features should be located where the District’s major roadways intersect with the regional frontage 
of SH 121. These identity features signify locations for gateways/monuments into the City of McKinney with a focus 
on creating an overall character and brand for the Collin McKinney Commercial District. More information about 
these and other gateway features can be found in the Parks and Recreation Master Plan

2. Multi-purpose trails should be located along the floodplain areas of Watters Creek, Rowlett Creek, and Cottonwood 
Creek to provide non-motorized connectivity to the rest of McKinney and to the region.   This District should also 
have additional trails connecting the various placetypes to the regional systems.

3. Transportation, water, wastewater and stormwater infrastructure in this District should maximize compatibility 
with the creeks and related open space amenities, but should also specifically support the critical mass created by 
the Professional Campus / Mixed-Use development context of the District.

4. Key Amenity Features in this district include the McKinney Soccer Complex at Craig Ranch , TPC Ranch Golf 
Course, and the Ballfields at Craig Ranch. Future development in this District should take advantage of the unique 
opportunities created by these amenity features.

The graphic that follows provides a profile of the Collin McKinney Commercial 
District if the District develops as outlined above. These graphics relate to 
new development only.
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Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney 
Parks and Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and 
intent of this District.

Identity, Amenities,
& INFRASTRUCTURE



1. Introduction of cultural venues and community amenities that diversify the entertainment mix in McKinney.

2. Design and finance of identity features at public locations within the District (i.e., creek crossings), consistent in 
design and character with those in adjacent private projects.

3. Investigate the use of special districts or other mechanisms that fund the costs associated with public improvements 
requiring higher service levels than provided citywide.

4. Consider the creation of a specific development code or other mechanism to ensure the desired development 
pattern within this District.

The City of McKinney intends to consider the following major public investments to support the success of the 
Business & Aviation District.

Anticipated Public
INVESTMENTS & INITIATIVES
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EAST FORK DISTRICT
Intent - One of the most distinctive, nature-oriented Districts, East Fork provides opportunities for people to live close to 

natural areas yet have a choice of housing and neighborhood types. Commercial and employment uses continue current 
patterns, with designs that provide compatibility and transition to the residential and natural areas of the District.



DESCRIPTION
The East Fork District (so named because the East 

Fork of the Trinity River creates its spine from south to 

north) seeks to make the river and related natural areas 

an important and distinctive amenity for the area’s 

neighborhoods and business areas. Immediately east of 

the East Fork floodplain, Urban Living placetypes offer 

choices for people who prefer an active outdoor lifestyle 

or the freedom of a low-maintenance home.  To the 

east, residential densities are reduced so they transition 

to the lower densities found in adjacent Districts.  In 

the central part of the District, these areas provide for 

Suburban Living neighborhoods and local-serving 

commercial.  Areas in the northeastern part of the District 

offer neighborhoods with larger lot Estate Residential.

Non-residential areas in the northern and southern 

portions of the East Fork District are designed to take 

advantage of regional transportation routes and continue 

existing development patterns. US 75 and State Highway 

5 in the north offer easy access for major commercial 

development, while the rail line offers transportation 

options for Employment Mix uses. US 380 provides the 

same benefits in the south.   



MARKET ANALYSIS

The East Fork District is located in the northeastern portion 

of the planning area, largely surrounded by non-residential-

dominant Districts to the west and the Agricultural Lifestyle 

District to the east. Despite its internal location within 

the community, its dominant placetypes are residential.  

With the East Fork of the Trinity River running along the 

western edge of the District, residences benefit from this 

unifying amenity and its associated open space. Additional 

attributes in the area include its access to, and frontage 

along US 380 and SH 5, which favors development of retail 

centers supporting nighttime populations in this District as 

well as the Oak Hollow and Agricultural Lifestyle Districts.   

Residential densities within the District are programmed 

at levels supporting estate and suburban product types, 

with price points concentrated in the middle and higher 

end of market averages. In the near- to mid-term, this 

District’s more urban residential products will develop near 

commercial centers.

Most households that will find this District appealing can 

generally be described as family-centric, with moderate 

to high household incomes over the regional median, 

possessing jobs in the technology sector or other fields 

requiring professional skills, and a preference for locating 

near family-oriented recreational activities.  A much 

smaller group includes individuals in the Millennial age 

cohort, most of which are single and without children, and 

have varying levels of educational attainment, yet incomes 

insufficient to live alone.

 “Placetypes offer choices for people who 
prefer an active outdoor lifestyle”
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STRATEGIC DIRECTION

1. Estate Residential is the first of two character-defining 

placetypes in this District.  It is intended to provide housing for 

residents of McKinney that desire larger lot neighborhoods. It 

begins the transition between the more traditional suburban 

residential neighborhoods in McKinney and less intensely 

developed areas of Collin County. As shown on the Diagram, 

Estate Residential uses should focus on the areas surrounding 

Fitzhugh Branch and other natural features.

2. The Suburban Living placetype is the second character-

defining placetype in this District.  It is located on the eastern 

edge of the District and is a transitional placetype between the 

denser urban residential placetype located along the East Fork 

of the Trinity River and the lower density residential placetypes 

in the Agricultural Lifestyle District. Non-residential development 

consistent with the Neighborhood Commercial placetype could 

be distributed at appropriate locations within the Suburban 

Living placetype.  

3. The Urban Living placetype is located along the East Fork of 

the Trinity River and is intended to provide an additional housing 

option for employees working in this District, the Oak Hollow 

District, and the Business & Aviation District. The design and 

density of Urban Living development should create a walkable, 

pedestrian-friendly environment in the public and private spaces 

between the residential structures. Non-residential development 

consistent with the Neighborhood Commercial placetype could 

also be included within the Urban Living areas at appropriate 

locations that offer support and integration with urban residential 

development types. 

4. The Employment Mix placetype is located along the 

highly accessible US 380 corridor and is intended to provide 

opportunities for businesses to locate along this major east/west 

corridor through Collin County. There is also space reserved for 

Employment Mix in the northern portion of the District along 

State Highway 5 and the rail line.

5. The US 380 Corridor is also an attractive location for Commercial 

Centers that will provide regional retail and services to residents 

and employees in this District, as well as those in eastern Collin 

County. US 75 and SH 5 also provide access and visibility for 

Commercial Centers. Special care should be taken to balance 

highway frontage development with the residential development 

south of SH 5. The intersection of Wilmeth Road and the future 

North-South regional highway is also a key location for this type of 

development to serve population of the surrounding residential 

placetypes as well as those in the Agricultural Lifestyle District to 

the east.

6. In addition to appropriate locations within the Suburban Living 

areas, Neighborhood Commercial should be located where 

indicated on the Diagram and is intended to provide supporting 

neighborhood services for residents in this District.
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LAND USE DIAGRAM
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The Preferred Scenario and associated district 
diagrams serve as a guide for future development 
and the general placetypes proposed for McKinney. 
A comprehensive plan shall not constitute zoning 
regulations or establish zoning district boundaries.



1. District Identity Features should be located along US 380. These identity features should focus on creating an 
overall character and brand for the East Fork District. Specifically, US 380 is the main route to and through McKinney 
from eastern Collin County and a major gateway should signify the entrance to McKinney. More information about 
this and other gateway features can be found in the Parks and Recreation Master Plan.

2. Transportation, water, wastewater and stormwater infrastructure in this District should maximize compatibility 
with the creeks and related open space amenities, and should respond to the multiple residential densities in the 
District.

3. Multi-purpose trails should be located along the floodplain areas of the East Fork of the Trinity River and its 
tributaries to provide non-motorized connectivity to the rest of McKinney and to the region.
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Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney 
Parks and Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and 
intent of this District.

Identity, Amenities,
& INFRASTRUCTURE

The graphic that follows provides a profile of the Collin McKinney Commercial 
District if the District develops as outlined above. These graphics relate to 
new development only.



1. Introduction of cultural venues and community amenities that diversify the entertainment mix in McKinney.

2. Design and finance of identity features at public locations within the District (i.e., creek crossings), consistent in 
design and character with those in adjacent private projects.

3. Investigate the use of special districts or other mechanisms that fund the costs associated with public improvements 
requiring higher service levels than provided citywide.

4. Consider the creation of a specific development code or other mechanism to ensure the desired development 
pattern within this District.

The City of McKinney intends to consider the following major public investments to support the success of the 
Business & Aviation District.

Anticipated Public
INVESTMENTS & INITIATIVES
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ESTABLISHED COMMUNITY DISTRICT
Intent - McKinney is a highly-desirable place to live, work and visit because of the strengths of the community that exists today.  

The continued success and vitality of these areas must make an important contribution to the McKinney community.



DESCRIPTION
The Established Community represents the area of McKinney that is predominately built-out. While this 

Comprehensive Plan offers strategies and a Preferred Scenario for Districts within ‘significantly undeveloped areas’, 

it also supports the continued vitality of McKinney’s existing neighborhoods. City leaders understand that the 

community’s appeal to residents, consumers, and businesses will depend on a sustained commitment to quality 

development and a diverse product mix in all of McKinney, not just the new growth areas.

The Established Community sets the standard of quality development and level of service that residents, consumers, 

and businesses have come to expect in McKinney.  The development pattern for the district is primarily composed 

of existing residential neighborhoods which is supported by the existing retail, office, and light industrial uses. The 

character-defining placetype for the Established Community District is Suburban Living. Any undeveloped land that 

remains will continue to develop in a manner that supports, promotes and enhances the existing neighborhoods. 



MARKET ANALYSIS

Opportunities within the McKinney market are limited and 

largely concentrated along the major arterials that traverse 

the District including, Eldorado Parkway, McKinney Ranch 

Parkway, Virginia Parkway, and Custer Road. There are no 

single parcels or assemblages that would allow for a new 

development project of any significant size; but rather 

single parcels, primarily in locations that would support a 

further densification of existing commercial retail centers 

and possibly low profile primary employment products.  

Leveraging the Districts location near the confluence of SH 

121 and US 75, users that cannot afford a site with frontage 

along one of these highly sought after roadways might 

consider an infill site with limited visibility, but easy access. 

Any additional residential development in the District 

should complement, rather than compete with, the 

existing single family detached inventory. Possible 

products that could effectively diversify and strengthen the 

area mix include attached products such as townhomes, 

rowhomes, and stacked flats, the latter if an appropriate 

urban environment is developed to support this format; 

and, market rate multi-family rental or other urban 

residential uses. 

Potential threats to the high quality environment that 

has been established include significant stretches of 

commercial retail development that effectively “strip” out 

the commercial corridors. While small scale commercial 

enclaves located within residential neighborhoods and 

along smaller arterials rarely experience sustained success; 

in appropriate locations, they can serve to “break-up” 

the visual clutter and monotony often associated with 

commercial thoroughfares.  

“Support the continued vitality of 
McKinney’s existing neighborhoods”
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and the general placetypes proposed for McKinney. 
A comprehensive plan shall not constitute zoning 
regulations or establish zoning district boundaries.



STRATEGIC DIRECTION
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1. Suburban Living is the character-defining placetype 

in this District. It provides significant areas for single 

family development that set the standard for McKinney’s 

reputation of high quality residential neighborhoods.  The 

residential character and branding established by the 

existing neighborhoods should be continued and promoted 

throughout the District. Any infill development that occurs 

within this District should be consistent and/or compatible 

with the existing built conditions and/or should demonstrate 

compatibility with the placetypes and priorities shown in the 

land use diagram. 

2. The other non-residential placetypes: Commercial Center, 

Professional Campus, Neighborhood Commercial,  Mixed-

Use, Employment Mix, Manufacturing and Warehousing, 

and Aviation, should be located where indicated by the 

Diagram. These non-residential placetypes are intended 

to provide retail amenities and employment opportunities 

for residents in this District and neighboring communities. 

Any infill development that occurs within this District should 

be consistent and/or compatible with the existing built 

conditions and/or should demonstrate compatibility with 

the placetypes and priorities shown in the land use diagram

3. The Urban Living Placetype is predominantly built out 

within the district and provides additional housing choice 

for residents, professionals, and employees living and 

working in this District. Any infill development that occurs 

within this District should be consistent and/or compatible 

with the existing built conditions and/or should demonstrate 

compatibility with the placetypes and priorities shown in the 

land use diagram.

Manufacturing
& Warehousing Aviation
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DEVELoPMENT PATTERN

PLACETYPES

149
148

Character
Defining
Placetype



1. A District Identify Feature should be located at the intersection of US 75 and Virginia Parkway. This feature 
should serve as a key gateway and should establish an overall character and brand for the City of McKinney. More 
information about this and other gateway features can be found in the Parks and Recreation Master Plan.

2. Key Amenity Features in this District include the Gabe Nesbitt Park and Bonnie Wenk Park along with a future 
greenbelt park south of US 380 and west of Lake Forest Drive. Future development and infill development should 
take full advantage of the unique opportunities created by these amenity features.

1. Investment to ensure that the infrastructure in the established parts of McKinney is able to provide the same 
quality of service to their residents and businesses as are available in newly-development areas.

2. Engage the residents, property owners and businesses in the implementation of this Comprehensive Plan, so 
they choose to make their own household and business investments here.

3. Develop and fund the implementation of a Community Housing Plan to address the housing needs of McKinney’s 
residents.

4. Retrofit the Established Community with routes for walking and biking that connect residents to businesses, 
shopping and other destinations where those connections do not yet exist.
 
5. Invest to meet transportation needs and reduce congestion in the Established Community with design that is 
compatible with the character of the adjacent neighborhoods and business areas. 

6. Where possible, create natural areas, community gardens, public gathering places and other amenities within the 
Established Community.

Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney 
Parks and Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and 
intent of this District.

Identity, Amenities,
& INFRASTRUCTURE

The City of McKinney intends to consider the following major public investments to support the success of the 
Business & Aviation District.

Anticipated Public
INVESTMENTS & INITIATIVES
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HOMESTEAD DISTRICT
Intent - This District provides a continued focus on the rural 

character and lifestyle that currently exists in the area today.



DESCRIPTION

MARKET ANALYSIS

This District contains agricultural uses and single family detached homes on large lots. Residents choose this area because of its 

estate and rural lot sizes and pastoral character. They travel to other parts of McKinney or the region for jobs and shopping. As 

such, the character-defining placetype of this District is Rural Residential. Much of the area is expected to remain rural through 

2040.

The Homestead District represents the planning area’s 

southeastern edge and pastoral lifestyle. As a fringe 

location within the community, and given the presence 

of natural open space and significant topographical 

features, the number of rural residential properties is 

expected to grow.  New estate and rural homes will be 

located in low-intensity environments, concentrations and 

neighborhoods, with commercial service and employment 

centers aggregated in adjacent Districts to the north and 

west (including along the future expansion of FM 546).  

Complementing rural preferences among the District’s 

residents, is the presence of the East Fork of the Trinity River 

which represents an opportunity to both leverage its visual 

appeal and provide for enhanced trail connections within 

a natural amenity. Yet significantly untested in the Dallas-

Fort Worth Metroplex, the Homestead and Agricultural 

Lifestyle Districts afford the community and region with an 

ideal setting for a demonstration conservation subdivision 

and/or “agrihood” development.

Residents of the Homestead District can be described 

as family-centric with a desire for access to recreational 

activities, both natural and manmade.  The rural lifestyle 

afforded within the District will be the primary motivator 

for the individuals and families that choose to live here.



1. Multi-purpose trails should be located along the floodplain areas of the East Fork of the Trinity River to provide 
non-motorized connectivity to the rest of McKinney and to the region.   This District should have additional trails 
connecting the adjacent neighborhoods to the regional systems.

2. Transportation, water, wastewater and stormwater infrastructure in this District should maximize compatibility 
with the East Fork of the Trinity River and related open space amenities.

3. Mobility networks in this District should focus on providing capacity to support the residential neighborhoods 
desired in the area while also focusing on creating character that brands the overall Homestead District as a rural 
area.

1. Adoption of development and design standards that retain the pastoral character of this District’s rural and estate 
neighborhoods.

2. Investment in infrastructure appropriate to support and continue rural and estate development patterns.

3. Explore the opportunities for equestrian, hiking and similar outdoor recreational activities in the East Fork 
floodplain at the southerly end of the District; including partnerships with other organizations such as MISD.
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The graphic that follows provides a profile of the Homestead Business District if the District 
develops as outlined above. These graphics relate to new development only.

Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney 
Parks and Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and 
intent of this District.

Identity, Amenities,
& INFRASTRUCTURE

The City of McKinney intends to consider the following major public investments to support the success of the 
Business & Aviation District.

Anticipated Public
INVESTMENTS & INITIATIVES
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STRATEGIC DIRECTION

1. Rural Living is the character-defining placetype in this 

District. It is intended to continue the trend of very low 

intensity residential or agricultural uses that currently 

exists in the area.

2.  The Estate Residential placetype is located adjacent 

to FM 546, and is intended to provide an appropriate 

transition in density from the non-residential uses located 

in the Business & Aviation District to the north. Adequate 

buffering from the future regional highways shown on the 

Master Thoroughfare Plan should be provided.
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LAND USE DIAGRAM
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The Preferred Scenario and associated district 
diagrams serve as a guide for future development 
and the general placetypes proposed for McKinney. 
A comprehensive plan shall not constitute zoning 
regulations or establish zoning district boundaries.





HONEY CREEK 
ENTERTAINMENT DISTRICT

Intent - This area is designated to become a major new center for activity, including shopping, entertainment, 
recreation, restaurants and other regional attractions programmed together in a mixed-use environment.



DESCRIPTION
The Honey Creek Entertainment District will be 

comprised of two character-defining areas – a mixed-use 

entertainment center and a professional campus area.  

Within the Mixed-Use entertainment center, private and 

public uses (including cultural and recreational offerings) 

appeals to a diverse range of residents and visitors. While 

many of McKinney’s current entertainment, recreational 

and cultural offerings appeal to families with children, uses 

in this District will attract young and retiring professionals 

as well as entrepreneurs. Supporting uses include retail 

stores, restaurants, office spaces and residences for 

individuals employed within the Entertainment Center 

or Professional Campus areas. Commercial uses include 

free-standing stores visible from US 75, as well as smaller 

spaces, vertically and horizontally integrated with office 

and residential uses. 

The professional campus area is centered southwest of 

the mixed-use entertainment center, near the intersection 

of US 75 and Bloomdale Road. Low- and moderate-profile 

buildings (single- and multi-tenant) will be found here 

along with corporate headquarters, all supported by local- 

and region-serving natural and built amenities. 



MARKET ANALYSIS

Retail and service tenants in the Entertainment Center 

area will draw consumers from markets beyond McKinney, 

including those in Prosper and Sherman, portions of Frisco 

and Allen, and points north to the state line. Residential 

areas will include a variety of products at densities that 

support Mixed-Use and entertainment centers. 

Businesses which locate in the Professional Campus area 

will be seeking an attractive setting with connections 

to US 380 and US 75 and proximity to the Collin County 

Government Center, Raytheon and the Baylor, Scott 

& White Medical Center. Retail stores and restaurants 

will primarily serve the area’s daytime population and 

supplement commercial developments located within the 

entertainment center.

The households that will find this district appealing can 

generally be described as smaller households of single 

and married individuals, with jobs requiring professional 

and semi-professional skills, with incomes above the 

regional median, and a preference to rent or own in either 

established neighborhoods or urban centers.

“Uses in this District will attract young 
and retiring professionals”
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and the general placetypes proposed for McKinney. 
A comprehensive plan shall not constitute zoning 
regulations or establish zoning district boundaries.



STRATEGIC DIRECTION

1. Entertainment Center is the first of two character-defining 

placetypes.  Its success is most critical to Honey Creek’s desired 

character. The primary focal point for this placetype should be 

located along Laud Howell Parkway, between Trinity Falls Parkway 

and US 75. Depending on market support,  the mixed-use placetype 

would be appropriate to locate in the northernmost areas if they are 

not supportable as entertainment center. The color gradient in the 

Entertainment Center and Mixed-Use Area on the diagram indicates 

that the darker shaded areas should have the highest intensity of 

uses, with a transition to less intense products in the lighter shaded 

areas next to adjoining single-family residential Districts. 

2. Three sides of the Entertainment Center area are bounded by 

floodplain. Future development at and around the intersection of 

US 75 and Laud Howell Parkway should integrate these natural areas 

into project design and development. Any floodplain reclamation 

or modification in this area should be designed to enhance the 

Entertainment Center placetype and its natural setting.  Due to this 

desired integration, no other placetypes should be allowed to locate 

between the Entertainment Center and the amenity zone.

3. Professional Campus is the second character-defining placetype 

in this District. It is intended to attract companies that want 

proximity to the Entertainment Center as part of their identity 

or because of their customer base.  This is a unique location for 

businesses interested in sites near natural amenities, for companies 

desiring close proximity to the Collin County Government Center, 

and for companies whose employees want nearby choices for urban 

living. Design standards and technology infrastructure should be 

enhanced to compete for these employers.

 

4. Any infill development that occurs within these areas should be 

consistent and/or compatible with the existing built conditions 

and/or should demonstrate compatibility with the placetypes and 

priorities shown in the Land Use Diagram.

5. The Urban Living placetype offers residential choices for people 

who work in the Entertainment Center or who choose to live close to 

its attractions. The design and density of Urban Living development 

should create a walkable, pedestrian-friendly environment in the 

public and private spaces between the residential structures. While 

it includes a mix of housing types, lower-density and auto-oriented 

residential uses do not take full advantage of the area’s potential 

and thus should be a minor part of the development pattern and 

should only be considered as a means by which to transition to 

existing residential uses. Accordingly, the color gradient in the 

Urban Living areas on the diagram indicates that the darker shaded 

areas should have the highest density of Urban Living uses, with a 

transition to less dense products in the lighter shaded areas next to 

adjoining single-family residential neighborhoods. 

6. The Entertainment Center and the Urban Living areas should 

share adjoining open space amenities and should be connected 

with streets and pathways that encourage walking and biking 

between the two areas.
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1. District Identify Features (including specially enhanced bridges) should establish an overall character and brand 
for the Honey Creek District. Specifically, the feature identified at US 75 and Laud Howell Parkway should serve 
as a major gateway and should focus on creating an overall character and brand for the City and / or the Honey 
Creek Entertainment District. More information about this and other gateway features can be found in the Parks and 
Recreation Master Plan.

2. The Amenity Feature on the Diagram denotes an existing lake that should be maximized as an amenity feature for 
future developments in this area.

3. Transportation, water, wastewater and stormwater infrastructure in this District should maximize compatibility 
with the creeks and related open space amenities, as well as the mixed-use development context of the District.

4. Mobility networks in this District should balance two different objectives.  The major thoroughfares must provide 
adequate capacity to meet vehicular travel demand to regional destinations.  At the same time, a network of streets 
and paths should provide convenient and inviting choices for non-auto travel between destinations within the 
District.  This balance is particularly critical in this  District because its compact, mixed-use character results in a 
high number of short trips, which will be feasible on foot or by bike if the area’s design is appropriate and appealing. 

5. The design of roadways in this District should enhance the visibility and community value of the floodplain and 
open space areas.  For example, single-loaded roadways along the District’s creeks could provide amenity value to 
those using the roads and higher property value to the properties facing the road and amenity.

The graphic that follows provides a profile of the Honey Creek Entertainment District if the 
District develops as outlined above. These graphics relate to new development only.
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Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney 
Parks and Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and 
intent of this District.

Identity, Amenities,
& INFRASTRUCTURE



1. Introduction of cultural venues and community amenities that diversify the entertainment mix in McKinney.

2. Design and finance of identity features at public locations within the District (i.e., creek crossings), consistent in 
design and character with those in adjacent private projects.

3. Investigate the use of special districts or other mechanisms that fund the costs associated with public 
improvements requiring higher service levels than provided citywide.

4. Consider the creation of a specific development code or other mechanism to ensure the desired development 
pattern within this District. 

The City of McKinney intends to consider the following major public investments to support the success of the 
Business & Aviation District.

Anticipated Public
INVESTMENTS & INITIATIVES
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MEDICAL DISTRICT
Intent - With Baylor, Scott & White Medical Center as an anchor, the Medical District provides jobs in the fast-growing health care industry, locations for 

medical facilities and their support services and housing options for the people who work in these facilities.



DESCRIPTION
The Medical District will evolve as a multi-use health 

District with a mix of medical, commercial, business, 

institutional and residential uses in a supportive built 

environment. At its center is the Baylor, Scott & White 

Medical Center.  Close to the Medical Center are areas for 

Professional Campus development.  While this placetype 

is used in many Districts, it is intended to have a specific 

medical focus here.  These areas should provide locations 

for smaller medical offices, specialty clinics, labs, health 

and wellness facilities and similar businesses that provide 

conveniently-located services to the Medical Center’s 

patients and practitioners.

A number of neighborhoods already exist in this District.  

These existing housing choices will be supplemented by 

new housing in areas that are currently undeveloped. The 

character-defining placetype of this District is Suburban 

Living.  New Suburban Living neighborhoods should add 

to McKinney’s supply of housing and should provide the 

opportunity for people who work at the Medical Center or 

nearby businesses to live close to their jobs.  Urban Living 

uses are also envisioned in this District.  These should 

appeal to the health care professionals in the early stages 

of their career.

Several large floodplain areas cross this District.  These 

areas will provide an amenity to residents and employees.  

They should include trails and facilities that support 

wellness and exercise initiatives.  Similarly, the District 

should be well-connected with mobility choices in addition 

to automobile travel.  Medical Center employees who live 

in the District should be able to get to work without adding 

vehicle trips to the major roadways that cross this District.



MARKET ANALYSIS

Capitalizing on a growing trend among medical facility 

developers and operators, the Baylor, Scott & White 

Medical Center will serve as an anchor to an environment 

of related and supporting operators and facilities, 

surrounded by enclaves of housing designed and priced 

to meet the needs of employees within multiple income 

groups and consumers of medical services who will 

benefit from their proximity.  Developments within the 

District will reflect the overall theme of “healthy living” 

with ample public improvements that promote non-

vehicular mobility and outdoor recreation.  A significant 

portion of the District’s residential base will be comprised 

of empty nesters and older individuals who have left their 

single family detached homes for a maintenance free, yet 

highly-amenitized, housing alternative. Another significant 

portion will include medical employees, both professional 

and service workers, the former either in the early years 

of their profession or still in school. Commercial stores, 

restaurants and lodging facilities will serve the District’s 

day- and nighttime populations, including residents, 

visitors and as medical service consumers and providers. 

Residential product types include urban apartments and 

independent living facilities within a compact, urbane 

setting and both attached and detached single family 

products at densities most typical of those found in 

similar suburban locations. Although the Medical District is 

located fairly close to the community’s central core, it will 

eventually become an infill location once development on 

the fringe of the community accelerates. By 2040, housing 

development within this District will be neither among the 

highest or lowest, but rather average; while non-residential 

development activity will be among the highest, compared 

to similar activity in other Districts.

The households that will find the Medical District appealing 

can generally be described as a mix of younger and older 

households, diverse in their ethnic profile and mostly one- 

or two-person. Regardless of age, residents in these groups 

are active, with advanced degrees and currently or once 

employed in professional position, and they prefer physical 

connections between residential and non-residential land 

uses.

“Suburban Living neighborhoods 
should add to McKinney’s supply 

of housing”
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LAND USE DIAGRAM
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STRATEGIC DIRECTION

1. Suburban Living is the character-defining placetype in this 

District. It is intended to provide for a variety of single-family 

housing products to support the needs of the employees at Baylor, 

Scott & White Medical Center and supporting medical facilities. 

Non-residential development consistent with the Neighborhood 

Commercial placetype could also be included within the 

Suburban Living areas at appropriate locations to offer small-

scale and supporting commercial developments compatible with 

suburban residential neighborhoods. 

2. The Professional Campus placetype is located along US 380 

in close proximity to the Baylor, Scott & White Medical Center, 

the major employer in this District.  It is intended to attract 

medical oriented businesses that would typically support major 

hospitals. Design standards and technology infrastructure should 

be enhanced to support the needs of the medical center and 

supporting businesses.

3. The Urban Living placetype is located along Wilmeth Road 

adjacent to Franklin Branch, and is intended to provide an 

additional housing choice for healthcare professionals working in 

this District.   The design and density of Urban Living development 

should create a walkable, pedestrian-friendly environment in the 

public and private spaces between the residential structures.  The 

color gradient in the Urban Living Areas on the diagram indicates 

that the darker shaded areas should have the highest density 

of Urban Living uses, with a transition to less dense products 

in the lighter shaded areas next to adjoining Suburban Living 

development. Non-residential development consistent with the 

Neighborhood Commercial placetype could also be included 

within the Urban Living areas at appropriate locations that offer 

support and integration with urban residential development 

types. 

4. In addition to appropriate locations within the Suburban Living 

areas, Neighborhood Commercial should primarily be focused 

around the key intersections indicated on the Diagram and 

should provide supporting neighborhood services for residents in 

this District. However, an over-concentration of these uses could 

create problems with viability and community character over 

time. As such, some deference should be shown to the market for 

determining the appropriate amount and specific location of this 

placetype around these intersections.

5. Any infill development that occurs within these areas should be 

consistent and/or compatible with the existing built conditions 

and/or should demonstrate compatibility with the placetypes and 

priorities shown in the Land Use Diagram.
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1. The Community Asset on the Diagram denotes Baylor, Scott & White Medical Center which is the primary 
employment driver in the District.

2. A District Identify Feature should be located at the intersection of US 380 and Lake Forest Drive. This feature 
should serve as a key gateway and should establish an overall character and brand for the district. More information 
about this and other gateway features can be found in the Parks and Recreation Master Plan.

3. Transportation, water, wastewater, stormwater, and other infrastructure in this District should maximize 
compatibility with Wilson Creek and Franklin Branch and related open space amenities. Infrastructure should also 
support new development similar to that of Baylor, Scott & White Medical Center. 

4. Mobility networks in this District should focus on providing capacity to support the employment base desired in 
the area while also focusing on creating character that brands the overall Medical District.
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Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney 
Parks and Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and 
intent of this District.

Identity, Amenities,
& INFRASTRUCTURE

The graphic that follows provides a profile of the Collin McKinney Commercial 
District if the District develops as outlined above. These graphics relate to 
new development only.



1. Creation of a gateway at US 380 and Lake Forest Drive. 

2. Construction of streetscape improvements on Wilmeth Road.

3. Construction of connected trails, bikeways paths and other facilities to encourage residents and employees of this 
District to use these travel modes.

4. Partnerships between Baylor, Scott & White Medical Center, MISD, Collin College, the City of McKinney, and other 
organizations  and the City to offer job training and placement, mentoring and similar opportunities so District 
residents can benefit from job opportunities in the health and wellness industry.

The City of McKinney intends to consider the following major public investments to support the success of the 
Business & Aviation District.

Anticipated Public
INVESTMENTS & INITIATIVES
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MILL DISTRICT
Intent - The vision for a transit village and urbanized State Highway 5 corridor is anchored by the respected 

heritage and vitality of the surrounding neighborhoods.



DESCRIPTION
Most of this District is already developed; its existing 

neighborhoods are vital to the District’s thriving future.  

Public infrastructure in these neighborhoods, among the 

oldest in McKinney, may need repair or rehabilitation so 

it can continue to support the neighborhood’s residents 

and businesses.  Old Settlers Park is a valuable amenity for 

this District and provides an excellent opportunity for loft 

living, townhomes and live / work uses that provide density 

in an urbane and comfortable way. The District’s existing 

neighborhoods are complemented and strengthened 

by Transit Ready Development (TRD) around the future 

transit stop between Virginia and Louisiana streets. Along 

with other priorities stated in the Town Center Study 

Phase I Report, new construction and redevelopment in 

the Mill District should be balanced with preservation of 

existing neighborhoods in the area, both in terms of uses 

and scale.

The City’s Town Center Study Phase I Report and 

associated Illustrative Vision (collectively known as the 

Town Center Master Plan) largely establishes the design 

criteria, development approach and implementation 

program for this area. The character-defining placetypes 

for the Mill District’s new development are Transit Ready 

Development and Urban Living. The historic Flour Mill 

site provides a distinctive anchor for a potential transit 

village, and the immediate surrounding area is ideally 

situated for Transit Ready Development that will create 

new and distinctive choices within the District.  This area 

around the potential transit stop provides an expanded 

“downtown development pattern” east of Highway 5. 

The other potential transit stop sits on the border of the 

neighboring Business & Aviation District. This stop is better 

suited for a park-and-ride facility due to its close proximity 

to the TRD area to the north. As such, development near 

this transit stop should cater to commuters and others 

utilizing the transit.

Adaptive reuse of historic buildings should be encouraged 

in the Mill District and several structures have been noted 

as having potential for reuse. Revitalization must be done 

in a way that is compatible with the existing neighborhoods 

and that makes them even better places to live.  Densities 

of redevelopment should be reduced from west to east to 

ensure compatibility with existing neighborhoods. 



MARKET ANALYSIS

With anchors such as Old Settlers Park, the historic Flour 

Mill, the historic Cotton Mill, and the future potential rail 

stop - the Mill District is a prime target for redevelopment 

initiatives that both densify existing neighborhoods and 

introduce new housing product types. The walkable street 

pattern that runs through the Historic Town Center District 

is replicated here, and public transit services should be 

available throughout the District. The Mill District is often 

described as the most distinctive and representative of 

what makes McKinney unique in the region. Among the 

17 Districts that comprise the larger planning area, it is the 

only one slated for any significant level of redevelopment.  

Given the limited number of opportunities for any sizable 

new development, residential and non-residential future 

investment and reinvestment activity will likely replicate 

what is already in place - perhaps with greater intensity in the 

vicinity of public transportation or transit improvements. 

Whereas a community’s urban core is frequently the ideal 

setting within which to introduce otherwise untested 

residential product types, the mix of formats envisioned 

here include row houses, townhomes, stacked flats, zero 

lot line and potentially transitional housing for seniors. 

Households in this District are a healthy mix of young 

and old, single and married individuals, with and without 

children, from various ethnic groups, that find diversity an 

essential neighborhood quality. Household incomes are 

comparatively modest, as are home prices. However, what 

housing products may lack in profile and value, is made up 

for in public amenities. As a District largely comprised of 

established neighborhoods, schools, churches, shopping 

opportunities and service providers are largely accessible 

via non-vehicular mobility options. The households that 

have children tend to be family-centric. Households with 

individuals that are either empty nesters or retirees prefer 

to spend their time on leisure activities including golf and 

dining out, rather than home maintenance. 

“Transit Ready Development that 
will create new and distinctive 

choices within the District”
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STRATEGIC DIRECTION

1. Transit Ready Development is the first of two character-

defining placetypes and is located east of SH 5 between 

Virginia and Louisiana Streets along the rail corridor and 

a potential future transit station. This TRD designation 

is as envisioned by the Town Center Master Plan. The 

area developed with this placetype would occur through 

redevelopment and adaptive reuse of existing buildings in 

the area and new construction. The limits of this placetype 

should mirror that of the Transit Village Core Character 

District of the McKinney Town Center Zoning District and 

should create a strong connection to Old Settlers Park.

2. A second location for Transit Ready Development 

placetype is along the rail corridor just north of the future 

potential transit station located between Wilson Creek 

Parkway and Industrial Boulevard.  While this station 

is currently envisioned to be a park-and-ride facility, 

opportunities for a higher intensity of Transit Ready 

Development in this area should be maximized in accordance 

with the Cotton Mill Core Character District of the McKinney 

Town Center Zoning District.

3. Urban Living is the second character -defining placetype 

in this District and is located immediately north of the Transit 

Ready Development and Old Settlers Park.  This placetype 

is intended to provide a transition in  intensity between the 

Transit Ready Development (which includes retail and office 

uses in a mixed-use environment) and the existing residential 

uses in the District. The design and density of Urban Living 

development should create a walkable, pedestrian-friendly 

environment in the public and private spaces between the 

residential structures.  

4. Neighborhood Commercial should be located at the 

intersection of US 380 and Throckmorton, and at Greenville 

Street and Airport Boulevard.  These sites are intended to 

provide supporting retail services and restaurants for the 

significant employment base that will develop in this District, 

as well as the current and future residents.

5. Any infill development or adaptive reuse that occurs within 

these areas should be consistent and/or compatible with 

the existing built conditions and/or should demonstrate 

compatibility with the placetypes and priorities shown in the 

Land Use Diagram.
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1. Key Amenity Features in this District  include two potential transit stations and two historic cemeteries. Future 
development in the District should take full advantage of the unique opportunities created by these amenities. The 
cemeteries should be properly protected from nearby development.

2. As transportation, water, wastewater and stormwater infrastructure in this District is upgraded to support the 
existing neighborhoods and future development envisioned in the area, a focus should be placed on the appearance 
of these improvements in order to create a high-quality public realm in the area that is attractive to new investment.

3. Multi-purpose trails and enhanced pedestrian amenities should be among the priorities in this areas in order to 
encourage and promote an active, truly urbane environment at and around the Transit Ready Development. 
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Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney 
Parks and Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and 
intent of this District.

Identity, Amenities,
& INFRASTRUCTURE

The graphic that follows provides a profile of the Collin McKinney Commercial 
District if the District develops as outlined above. These graphics relate to 
new development only.



The City of McKinney intends to consider the following major public investments to support the success of the 
Business & Aviation District.

Anticipated Public
INVESTMENTS & INITIATIVES

1. Investment in needed repair and rehabilitation of infrastructure in the Mill District’s existing neighborhoods.

2. Initiatives to record and celebrate the history of the neighborhoods and buildings in the Mill District.

3. Active participation in regional dialogue about funding and location of transit service in Collin County.

4. Focused planning, design and economic development incentives for Transit Ready Development in the area 
surrounding the future transit station.

5. Continued refinement of the TIRZ program to encourage rehabilitation of aging structures, adaptive reuse, and 
other private improvements.

6. Consider the creation of a specific development code or other mechanism to ensure that the desired development 
patterns along the State Highway 5 Corridor are achieved throughout this District.   

7. Redesign State Highway 5 through the Mill District as consistent with the State Highway  5 Corridor Master Plan 
and Town Center Master Plan in order to improve connectivity to the Town Center District, as well as safety for all 
users of the roadway. 





NORTHRIDGE DISTRICT
Intent - Anchored by an NRCS lake, new neighborhood developments in the Northridge District 

continue McKinney’s high quality of life and housing choices.



DESCRIPTION
One of McKinney’s strengths is its quality neighborhoods 

that are great places to raise families.   By including 

neighborhoods developed over many decades, McKinney 

can offer families a choice of housing styles, neighborhood 

designs, public spaces and community character.  These 

choices help the appeal to diverse families and households 

as times and needs change, and they enhance McKinney’s 

long-term desirability and tax base stability of the City. The 

Northridge District builds on this strength and will play an 

important role in the future retaining this vitality since it 

will be the home of new family-oriented neighborhoods.

The character-defining placetype of the Northridge District 

is Suburban Living. This is the District that continues 

the successful and popular pattern of single family 

neighborhoods found today in Stonebridge Ranch and 

Tucker Hill. With the largest amount of undeveloped land 

of any District, Northridge has the ability to accommodate 

new neighborhoods for many years to come.  Most of 

the District is expected to reflect the character of the 

Suburban Living placetype, with single family homes sited 

on individual lots. In addition to this neighborhood style, 

the Northridge District also includes some areas intended 

for Estate Residential development.  Like Suburban 

Living, this placetype features single family detached 

homes.  It offers a larger lot size to appeal to households 

that may want more space for gardens, horses, outdoor 

entertaining or other pursuits; this placetype also supports 

preservation of natural features and woodlands within 

new neighborhoods.

The Neighborhood Commercial placetype includes the 

ability to develop small retail, service and office centers 

to serve adjacent neighborhoods, but the scale of this 

District supports larger centers as well.  In addition, Custer 

Road, Stonebridge Drive, Ridge Road and Lake Forest 

Drive are important commuter routes for McKinney and 

the cities to its north.  The Northridge District includes 

Commercial Center and Neighborhood Commercial nodes 

at key intersections to capture the demands of the District’s 

residents and those who drive through the District to and 

from work.

Since the Northridge District is located in the city’s 

Northwest Sector, it has been considered as McKinney 

plans its expansions of water, sewer and other infrastructure 

systems.  Timing and phasing of these systems will be an 

important aspect of assuring a steady, fiscally-sustainable 

level of growth over time.

The Wilson Creek and Stover Creek floodplains give the 

District some opportunities to incorporate natural open 

space as an amenity for residents.  Trail connections along 

these creeks help link these newer neighborhoods to the 

jobs in the Medical District and the people and amenities 

in Stonebridge Ranch and other existing neighborhoods.



MARKET ANALYSIS

The Northridge District is located in the planning area’s 

northwest sector, benefiting from natural amenities 

including Wilson and Stover Creeks, and related open 

space.  Planned improvements that will complement these 

ecological features include a system of trail amenities 

designed to connect neighborhoods and commercial 

centers. As the area’s largest residential district, Northridge 

should provide a location for families and executives 

seeking access to urban services in a suburban setting. 

Housing products should be primarily developed at estate 

and suburban residential densities. Residents will benefit 

from access to US Highways 380 and 75, which offer direct 

connections to local employment centers, as well as 

those in Frisco, Plano and Richardson. As its residential 

population grows, the Northridge District will inevitably be 

a target for commercial center developments, particularly 

at key intersections such as Custer Road and FM 1461 and 

Lake Forest Drive and FM 1461.

The households that will find the Northridge District 

appealing can generally be described as family-centric, 

with moderate to high household incomes over the 

regional median, with professional jobs in the technology 

sector or other fields, and a preference for locating near 

family-oriented recreational activities.  Northridge will 

be home to the area’s “move up” market, with highly-

amenitized neighborhoods and access to higher-end retail 

development enclaves. 

“Larger lot size to appeal to households 
that may want more space”
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STRATEGIC DIRECTION

1. Suburban Living is the character-defining placetype in this 

District. It is intended to provide significant areas for single family 

development that continue McKinney’s reputation for high quality 

residential neighborhoods.  The continuation of Stonebridge 

Drive  and Ridge Road in this District will assist in branding the 

area as a predominantly residential District. Non-residential 

development consistent with the Neighborhood Commercial 

placetype could also be included within the Suburban Living 

areas at appropriate locations to offer small-scale and supporting 

commercial developments compatible with suburban residential 

neighborhoods.

2. The Estate Residential placetype located in the northeastern 

portion of the District is intended to form a transition from 

Suburban Living to lower density residential placetypes in the 

adjacent Scenic District. The southwest corner of the Northridge 

District should continue to develop in this manner, as consistent 

with the existing neighborhoods in this area.  Pockets of Estate 

Residential could also be appropriate within Suburban Living 

areas, especially around significant natural amenities (i.e. lakes, 

creeks, areas with major tree stands).

3. The Commercial Center placetype should be located where 

indicated by the Diagram, particularly at major intersections:  FM 

1461 at Custer Road, FM 1461 at Lake Forest Drive, Bloomdale 

Road at Ridge Road, and US 380 at Custer Road.   These 

Commercial Centers are intended to provide retail amenities for 

residents in this District and neighboring communities.

4. In addition to appropriate locations within the Suburban Living 

areas, Neighborhood Commercial should primarily be focused 

around the key intersections indicated on the Diagram and 

should provide supporting neighborhood services for residents in 

the District. However, an over-concentration of these uses could 

create problems with viability and community character over 

time. As such, some deference should be shown to the market for 

determining the appropriate amount and specific location of this 

placetype around these intersections. 

5. Any infill development that occurs within these areas should be 

consistent and/or compatible with the existing built conditions 

and/or should demonstrate compatibility with the placetypes 

and priorities shown in the Land Use Diagram.
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1. The Amenity Feature on the Diagram denotes an existing NRCS Lake (Natural Resource Conservation Service 
lake) that should be the focus of surrounding residential development in order to create neighborhoods that take 
advantage of this major amenity feature.

2. District Identify Features should be located along US 380 to serve as key gateways for the City of McKinney. These 
district identify features should establish an overall character and brand for the district. More information about 
these and other gateway features can be found in the Parks and Recreation Master Plan.

3. Multi-purpose trails should be located along the floodplain areas of Wilson Creek and Stover Creek to provide non-
motorized connectivity to the rest of McKinney and to the region. These trails should serve the extensive residential 
development that is expected in this District.

4. Transportation, water, wastewater and stormwater infrastructure in this District should maximize compatibility 
with Wilson Creek and Stover Creek, and related open space amenities.

5. Mobility networks in this District should focus on providing capacity to support the residential neighborhoods 
desired in the area while also focusing on creating character that brands the overall Northridge District. FM 1461, 
Bloomdale Road, and Custer Road will be major commuter routes through the District.

6. The aesthetic style and appeal of existing Stonebridge Drive (i.e. enhanced landscaping, curvilinear alignment) 
should be continued as the road is extended north of US 380.

The graphic that follows provides a profile of the Northridge District if the District develops as 
outlined above. These graphics relate to new development only.
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Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney 
Parks and Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and 
intent of this District.

Identity, Amenities,
& INFRASTRUCTURE



1. Creation of Gateways at US 380 and Custer Road and US 380 and Ridge Road.

2. Expansion of infrastructure that is phased, sized and timed to be adequate as development occurs.

3. Greenway Arterial design and streetscape improvements on FM 1461, Stonebridge Drive and Wilmeth Road and 
Lake Forest Drive.

4. Trails and open space amenities along Wilson Creek and Stover Creek.

The City of McKinney intends to consider the following major public investments to support the success of the 
Business & Aviation District.

Anticipated Public
INVESTMENTS & INITIATIVES
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OAK HOLLOW DISTRICT
Intent - Situated just north of the center of McKinney and along the US 75 corridor, non-residential and employment 

heavy uses will likely continue to dominate the landscape of the Oak Hollow District.



DESCRIPTION
The character-defining placetype of this District is 

Employment Mix, offering locations for new non-

residential uses including office, distribution and other 

businesses. Office suites and business incubators could 

locate here.  In addition, supporting commercial uses such 

as retail, restaurant, hotel and meeting facilities could be 

a part of the new development in this District. These types 

of businesses can benefit from proximity to major regional 

highways (US 75 and SH 5) as well as the rail line.

The Oak Hollow Golf Course is an important amenity for 

the District, and will help differentiate this District from the 

other employment locations in McKinney.

This District includes a substantial amount of existing 

development, including a major UPS training facility.  

These retail, office and industrial businesses contribute to 

the City’s tax base and provide jobs and services needed 

by McKinney residents.  These existing business areas 

should be supported so they maintain or increase their 

investment value.  

The area east of State Highway 5 and north of Wilmeth 

Road is planned for Suburban Living neighborhoods, 

while the area between US 75 and Redbud Boulevard is 

planned for Urban Living.  Since it is close to the mixed-

use and entertainment destinations of the Honey Creek 

Entertainment District, this is an appropriate location for 

compact, walkable urban neighborhoods.



MARKET ANALYSIS

Building on its central location within McKinney and 

existing concentrations of office and industrial product 

types, the Oak Hollow District should continue to attract 

businesses seeking a highly visible location along US 75, 

as well as those looking for a secondary location along SH 

5, US 380, and possibly a future transit line.  Surrounded 

by region-serving roadways, this District will attract a 

diverse mix of users desiring manufacturing, warehousing, 

office, and flex space supported by public amenities and 

accessible by its resident-employees. Retail, restaurant 

and lodging uses within the District should support 

businesses and their employees, while neighborhood 

shopping centers should target the needs of area residents, 

particularly along its northern boundary. Concentrations 

of Suburban and Urban Residential product types should 

be located independent of each other. Price points will be 

broad, recognizing the diversity of incomes in the area. 

Oak Hollow Golf Course should continue to serve as a 

recreational amenity for both employees and residents 

of the area. Additional amenities, both natural and 

man-made, include planned physical connections and 

supporting facilities between residential and employment 

concentrations of a caliber sufficient to draw visitors from 

the region.

The households that will find the Oak Hollow District 

appealing can generally be described as smaller 

households of single and married individuals, some 

beginning families, with jobs requiring professional and 

semi-professional skills, with incomes at or above the 

regional median, and a preference to rent or own in either 

established neighborhoods or urban centers.

“The Oak Hollow Golf Course is an 
important amenity for the District”
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STRATEGIC DIRECTION

1. Employment Mix is the character-defining placetype of 

this District, and is intended to build upon the employment 

base that already exists in much of the District. The remaining 

placetypes in this District are intended to support the primary 

intent of creating an employment base with supporting 

housing for employees and supporting commercial uses. The 

area developed with the Employment Mix placetype should 

be at least as large as that shown on the Land Use Diagram, 

and should generally infill the undeveloped areas shown. 

2. The Suburban Living placetype is located northeast of 

the intersection of Wilmeth Road and State Highway 5. It 

is acceptable for development in this District to transition 

towards higher density Suburban Living uses immediately 

adjacent to the Employment Mix placetype. In this 

District, non-residential development consistent with the 

Neighborhood Commercial placetype could be included 

within the Suburban Living areas to offer small-scale, and 

supporting commercial developments compatible with 

suburban residential neighborhoods; however, should be 

limited.

3. The Urban Living placetype is located at the intersection 

of US 75 and Bloomdale Road, and is intended to provide 

an additional housing choice for employees working in this 

District. The design and density of Urban Living development 

should create a walkable, pedestrian-friendly environment 

in the public and private spaces between the residential 

structures. In this particular District, non-residential 

development should be discouraged within Urban Living due 

to its relatively small footprint here. 

4. Neighborhood Commercial uses should be located 

where indicated by the Diagram. This placetype is intended 

to provide supporting retail services and restaurants for both 

the employees and residents in this District.

5. Manufacturing & Warehousing uses with higher intensities 

should be limited to the area between Airport Drive and the 

rail line. Access points should be located to provide access to 

US 75 via routes along Airport Drive and Wilmeth Road as to 

not overwhelm US 380.
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The Preferred Scenario and associated district 
diagrams serve as a guide for future development 
and the general placetypes proposed for McKinney. 
A comprehensive plan shall not constitute zoning 
regulations or establish zoning district boundaries.



1. The Amenity Feature on the Diagram denotes the Oak Hollow Golf Course which will offer a unique amenity for 
both businesses and residents that choose to locate in this District.

2. Transportation, water, wastewater and stormwater infrastructure in this District should be planned to adequately 
support and maximize the desired non-residential uses that are planned here.

3. Mobility networks in this District should focus on providing capacity to support the employment base desired in 
the area while also focusing on creating character that brands the overall Oak Hollow District.

4. The design of Wilmeth Road, SH 5 and Airport Drive in this District should enhance the visibility and community 
value of the floodplain and open space areas. 

5. A district identify feature should be located at the intersection of US 380 and State Highway 5. This feature 
should serve as a key gateway and should establish an overall character and brand for the City of McKinney. More 
information about this and other gateway features can be found in the Parks and Recreation Master Plan.

The graphic that follows provides a profile of the Oak Hollow District if the District develops as 
outlined above. These graphics relate to new development only.
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Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney 
Parks and Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and 
intent of this District.

Identity, Amenities,
& INFRASTRUCTURE



1. Creation of a Secondary Gateway at US 380 and SH 5.

2. Extend Wilmeth Road east of SH 5 and Airport Drive north of US 380 to provide new connections to US 75 and to 
the Business & Aviation  District.

3. Conduct outreach to the businesses located in the Oak Hollow District to determine if there are opportunities 
for the City, the Chamber of Commerce, the McKinney Economic Development Corporation, or other entities to 
support business growth and attraction in this District.

4. Continue to invest in capital improvements, programming and maintenance to ensure that the Oak Hollow Golf 
Course retains its desirability among golfers. 

The City of McKinney intends to consider the following major public investments to support the success of the 
Business & Aviation District.

Anticipated Public
INVESTMENTS & INITIATIVES

197
196





OUTER LOOP COMMERCIAL DISTRICT
Intent - Largely shaped by the future Collin County Outer Loop, this District is envisioned as a place for high intensities of 

regional commercial, employment, and urban living opportunities.



DESCRIPTION
As currently envisioned, the Collin County Outer Loop 

will include major routes for cars, trucks and transit. 

The facility is not expected to be constructed until late 

in the timeframe of this plan. The development patterns 

envisioned in this plan maximize the benefits from such 

a major public transportation investment. The character-

defining placetype in this District is Urban Living, while 

Employment Mix and Professional Campus placetypes 

create new locations for business office parks and 

for distribution or logistics companies.  Transit Ready 

Development patterns at the likely location of a transit 

stop – the intersection of the Outer Loop and a future 

extension of Ridge Road – reserve these areas to take 

advantage of anticipated transit proximity.  The eastern 

part of this District offers a natural amenity and recreational 

opportunities along Honey Creek.



MARKET ANALYSIS

The future Collin County Outer Loop and related extension 

of Custer Road, will not only provide additional mobility 

options to residents, but will inform the type and scale of 

new development within the District. Representing one 

of McKinney’s longest-term, yet highest value economic 

development opportunities, it will be critical for the City 

to allow for a certain level of flexibility in terms of the 

timing and location of public improvements, so that it 

doesn’t compromise its long-term potential. Although 

existing homes are largely Rural Residential or Estate 

Residential in character, it is somewhat inevitable that as 

urban level improvements are introduced, land prices will 

necessitate the development of higher value residential 

and non-residential product types at appropriate 

densities. Businesses that locate in the District will likely 

be concentrated along regional transportation routes 

with frontage along the Collin County Outer Loop and in 

highly-visible locations.  Potential future development of 

a transit village will drive the introduction of residential 

products at densities supporting transit improvements 

and price points serving a wide range of income levels 

along with employment, shopping and entertainment 

offerings. Despite being among the fourth largest District 

in the planning area (as measured in acres and anticipated 

density) employment levels in the District by 2040 are 

expected to be among the lowest, of which approximately 

60% will be service workers employed in office space. This 

is because the planning and development potential in this 

particular district is not expected to peak until late in the 

planning horizon of this plan (2040). 

Supporting product types that could be found during the 

District’s mid- to long-term phases of development will 

include retail, restaurant, service, and lodging facilities 

supporting both day- and nighttime employment, 

resident and visitor populations.  Despite land prices 

reflective of expected densities, product values in the 

area will be enhanced by access to existing natural open 

spaces, thereby necessitating thoughtful planning and 

preservation of these desirable amenities.

The households that will find the Outer Loop Commercial 

District appealing can generally be described as smaller 

households of single and married individuals, many either 

pursuing or employed in positions requiring professional 

or semi-professional skills. The ethnic profile of individuals 

in these groups are among the most diverse, and their 

preference is largely to own rather than rent, in either 

established urban centers or in locations with accessibility 

to transit improvements.

“These areas to take advantage of 
anticipated transit proximity”
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LAND USE DIAGRAM
The Preferred Scenario and associated district 
diagrams serve as a guide for future development 
and the general placetypes proposed for McKinney. 
A comprehensive plan shall not constitute zoning 
regulations or establish zoning district boundaries.
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STRATEGIC DIRECTION

1. Urban Living is located  along the southern edge 

of the District and is intended to provide a residential 

base for this highly employment-oriented District.  The 

design and density of Urban Living development should 

create a walkable, pedestrian-friendly environment in 

the public and private spaces between the residential 

structures.  Non-residential development consistent with 

the Neighborhood Commercial placetype could also be 

included within the Urban Living areas at appropriate 

locations that offer support and integration with urban 

residential development types.

2. More intense development, including higher densities of 

residential associated with Transit Ready Development, 

large-scale offices or Professional Campuses, and the 

regional retail of Commercial Center, should be located 

along the frontage of the Outer Loop in order to maximize 

economic development opportunities in the area while 

minimizing its impact on the natural environment. 

3. The Transit Ready Development placetype is located at 

the intersection of the Outer Loop and Ridge Road, in the 

heart of the District.  It is intended to provide employment 

and residential uses that will take advantage of the future 

rail component of the proposed Outer Loop corridor. Given 

its location near an existing Natural Resource Conservation 

Service lake, any Transit Ready Development that occurs in 

this area should take full advantage of the close proximity 

to this amenity feature. 

4. The Professional Campus placetype in this District 

provides additional employment-oriented opportunities 

along the new Outer Loop corridor. The location along 

a major regional highway and potential transit corridor, 

along with proximity to a mixed-use environment of 

Transit Ready Development make the areas shown on 

the diagram ideal for future corporate headquarters and 

multi-tenant high-rise offices.

5. Commercial Center developments should provide 

supporting retail services and restaurants for the 

significant employment base and urban residential uses 

that will develop in this District.

6. Employment Mix should be located throughout the 

District and will house businesses that need access to, 

but not necessarily a high level of visibility from the Outer 

Loop.
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1. The Amenity Feature on the Diagram denotes an existing Natural Resource Conservation Service lake, which 
should be the focus of surrounding Transit Ready Development and Urban Living area in order to create places that 
take advantage of this unique feature.

2. Multi-purpose trails should be located along the floodplain areas of Honey Creek to provide non-motorized 
connectivity to the rest of McKinney and to the region.   This District should have additional trails connecting the 
various placetypes to the regional systems. Trails should also provide connections into areas of Transit Ready 
Development, Professional Campus, and Commercial Center.

1. This District’s development pattern assumes a major public investment in transportation infrastructure.  More 
specific area plans and design standards should be adopted when the timing and design of the Outer Loop are 
determined. 

2. Extension of urban or suburban-scale public infrastructure timed in accordance with the construction of the Outer 
Loop.

3. If the region’s plans for the Outer Loop change, a revised District planning process will be needed to provide 
appropriate land use and development direction.

The graphic that follows provides a profile of the Outer Loop Commercial District if the District 
develops as outlined above. These graphics relate to new development only.
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Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney 
Parks and Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and 
intent of this District.

Identity, Amenities,
& INFRASTRUCTURE

The City of McKinney intends to consider the following major public investments to support the success of the 
Business & Aviation District.

Anticipated Public
INVESTMENTS & INITIATIVES
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SCENIC DISTRICT
Intent - With distinctive topography, the city’s largest park, and a significant creek corridor, the Scenic District offers a 

unique neighborhood character with convenient connections to destination activities and amenities.



DESCRIPTION
The Scenic District, anchored by Erwin Park and including 

an extensive natural area along Honey Creek, will host an 

expanded system of trails and other outdoor amenities. 

The natural beauty of this area and the range of recreational 

activities it offers make it a desirable location for unique 

neighborhoods. The character-defining placetypes of this 

District are Suburban Living and Estate Residential. South 

of Laud Howell Parkway, most new development will be 

of suburban residential character, with neighborhoods of 

single family homes connected to Erwin Park through trails 

and open space corridors and supported by local-service 

commercial uses. Neighborhoods north of Laud Howell 

Parkway will feature larger estate lots or development 

clustered to retain substantial areas of open space linked 

to the Honey Creek natural areas. In addition to the single 

family neighborhoods that will characterize much of the 

Scenic District, there is also the potential for small pockets 

or nodes of higher density Urban Living within the District 

located to capitalize on existing natural features.



MARKET ANALYSIS

The Scenic District is located in the north-central portion 

of the planning area and is recognized for its abundance 

of natural features, open spaces, rolling terrain, ponds and 

floodplains. Improvements planned to complement these 

ecological features should include enhancements where 

major roadways cross Honey Creek and at the entrance 

to Erwin Park; along with a multi-purpose system of 

trails located along the floodplain areas of Honey Creek, 

connecting neighborhoods within the District, as well as 

activity centers in the larger community. 

While supporting a mix of uses and product types similar to 

those programmed in the Northridge District, the design of 

neighborhoods in the Scenic District should be consistent 

with the natural setting. Emphasis should be placed on 

the quality, rather than quantity, of residential and non-

residential development. Non-residential development 

should be limited to neighborhood-supporting services.

The households that will find the Scenic District 

appealing can generally be described as family-centric, 

with household incomes over the regional median and 

possessing professional jobs in the technology sector or 

other fields.  Given its highly-amenitized neighborhoods 

and proximity to higher-end retail development enclaves, 

the Scenic District will host products considered desirable 

by the area’s “move-up” market.

 “Retain substantial areas of 
open space linked to the Honey 

Creek natural areas”
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STRATEGIC DIRECTION

1. Suburban Living is the first of two  character-defining 

placetypes in this District. It is intended to provide 

significant areas for single family development and 

support the housing needs of employees in the Medical 

District and Honey Creek District.  The primary areas for 

the Suburban Living placetype in this District are located 

south of Laud Howell Parkway and in the areas adjacent 

to the Honey Creek District. Non-residential development 

consistent with the Neighborhood Commercial placetype 

could also be included within the Suburban Living areas at 

appropriate locations to offer small-scale, and supporting 

commercial developments compatible with suburban 

residential neighborhoods. 

2. The second character-defining placetype in this District 

is Estate Residential.  This placetype is located primarily 

north of Laud Howell Parkway and is intended to take 

advantage of the significant scenic character presented 

in this area by rolling topography and existing ponds and 

floodplain areas.  Like the Suburban Living placetype, 

Estate Residential is intended to provide significant areas 

for single family development and support the housing 

needs of employees in the Medical District and Honey 

Creek District.  

3. A pocket or node of Urban Living is identified on the 

diagram in between the two lakes north of Laud Howell 

Parkway. Though not a predominate placetype in this 

District, Urban Living in this location  could provide a 

unique opportunity for active lifestyle housing choices of 

individuals who desire close proximity to the amenities of 

Erwin Park or the adjacent Honey Creek  Entertainment 

District.  The design and density of Urban Living 

development should create a walkable, pedestrian-friendly 

environment in the public and private spaces between 

the residential structures.  This placetype is located in 

a manner that utilizes floodplain / amenity areas, and 

existing or future commercial developments as a transition 

to less intense development patterns. If market demand 

does not support walkable, pedestrian-friendly, active 

lifestyle urban living choices, this location should develop 

as Estate Residential.
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The Preferred Scenario and associated district 
diagrams serve as a guide for future development 
and the general placetypes proposed for McKinney. 
A comprehensive plan shall not constitute zoning 
regulations or establish zoning district boundaries.



1. The Amenity Features on the Diagram denote existing Natural Resource Conservation Service lakes and Erwin 
Park, each of which should be the focus of surrounding residential development in order to create neighborhoods 
that take advantage of these major amenity features.

2. District Identity Features (including specially enhanced bridges) should be located where the District’s major 
roadways cross Honey Creek and at the entrance of Erwin Park along Bloomdale Road.

3. Multi-purpose trails should be located along the floodplain areas of Honey Creek to provide non-motorized 
connectivity to the rest of McKinney and to the region.   This District should have additional trails connecting the 
adjacent neighborhoods to the regional systems.

4. Transportation, water, wastewater and stormwater infrastructure in this District should maximize compatibility 
with Honey Creek, and related open space amenities.

5. Mobility networks in this District should focus on providing capacity to support the residential neighborhoods 
desired in the area while also focusing on creating character that brands the overall Scenic District.

Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney 
Parks and Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and 
intent of this District.

Identity, Amenities,
& INFRASTRUCTURE



The graphic that follows provides a profile of the Scenic District if the District develops as 
outlined above. These graphics relate to new development only.

1. Greenway Arterial design and streetscape improvements on Laud Howell Parkway and other designated greenways. 

2. Continue to maintain and enhance Erwin Park as a major asset for this District.

3. Creation of trails and other amenities in the Honey Creek natural areas.
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The City of McKinney intends to consider the following major public investments to support the success of the Business & 
Aviation District.

Anticipated Public
INVESTMENTS & INITIATIVES
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SOUTHGATE DISTRICT
Intent - This District is one of the entryways into the City of McKinney. It establishes a distinctive urban character of high 

quality, high value places for urban living and working.



DESCRIPTION
The Southgate Business District, including the interchange 

of US 75 and Spur 399 between SH 121 and SH 5, is easily 

the community’s principal gateway and “front door.”  

This is where people from most of the Metroplex arrive 

in McKinney, so the Southgate Business District should 

communicate McKinney’s desired community character 

and identity to these travelers.  The existing Medical Center 

of McKinney and the Sheraton Hotel provide landmarks 

immediately at the interchange; the introduction to 

the McKinney community should be continued with 

distinctive public design and private development along 

Spur 399 throughout this District.

The character-defining placetypes of this District are 

Professional Campus and Mixed-Use Center.  As the 

gateway in to McKinney, it is essential to capitalize 

on large land holdings, particularly those at the 

intersection of US 75, SH 121 and Spur 399. High profile 

locations for Professional Campus and Mixed-Use 

Center will take advantage of visibility and access to the 

regional transportation network.  The quality of public 

improvements such as gateway treatments, wayfinding 

programs, landscaping, and street enhancements in this 

District should inform and establish the desired quality and 

character of private improvements. The Mixed-Use Center 

areas should attract retail stores, restaurants, and other 

commercial uses on the ground floors and residential and/

or employment uses on upper floors.  Urban Living areas 

provide additional locations for compact and walkable 

residential development.    



MARKET ANALYSIS

Businesses which locate in the Professional Campus areas 

will be seeking a high-profile setting with frontage along 

US 75, SH 121 and Spur 399. Proximity to major economic 

assets such as the Medical Center of McKinney, the Collin 

College Higher Education Center, Sheraton Hotel and 

Conference Center, and Emerson Process Management  will 

also be a desirable factor that drives new businesses to this 

area. Although likely considered an asset by area residents, 

the retail stores and restaurants within this District will find 

their primary support from the daytime employment and 

visitor populations.

Product types found within the Mixed-Use Center should 

include retail, service, office, institutional, and residential. 

Urban residential developments should offer a variety 

of products at price points supporting both service and 

retail employees, at densities compatible with anticipated 

concentrations of supporting and related uses.

The households that will find the Southgate Business 

District appealing can generally be described as smaller 

households of single and married individuals, with jobs 

requiring professional and semi-professional skills, 

incomes at or above the regional median, and a preference 

to rent or own in either established neighborhoods or 

urban centers.

“Where people from most of the 
Metroplex arrive in McKinney”
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STRATEGIC DIRECTION

1. The Mixed-Use Center placetype is the first of two 

character-defining placetypes in this District. As denoted 

on the Diagram, this placetype should be located in close 

proximity to the area’s assets, and should provide a variety 

of commercial use types ranging in size and form; including 

retail, office, dining, entertainment, hospitality, institutional 

and others. In order to provide the overall District with a 

mixed-use character.  The design and density of the Mixed-Use 

Center development should create a walkable, pedestrian-

friendly environment that has strong connections to the key 

assets in the District.

2. The Professional Campus placetype is the second 

character-defining placetype in this District. Located at the 

intersection of SH 5 and SH 121, it is intended to attract a 

variety of corporations desiring to take advantage of the 

area’s assets including a major medical center, hotel, and 

higher education facility.  Design standards and technology 

infrastructure should be high to support the needs of 

corporation and supporting businesses locating in this area.

3. The Urban Living placetype is located along the City’s 

boundary with Fairview and along Medical Center Drive 

in support of the Mixed-Use Center area. It is intended to 

provide housing options for healthcare professionals and 

employees of corporations locating in this District.   The 

design and density of Urban Living should create a walkable, 

pedestrian-friendly environment in the public and private 

spaces between the residential structures. In this particular 

District, non-residential development  should be discouraged 

within Urban Living. 

4. Any infill development that occurs within these areas 

should be consistent and/or compatible with the existing built 

conditions and/or should demonstrate compatibility with the 

placetypes and priorities shown in the Land Use Diagram.
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The Preferred Scenario and associated district 
diagrams serve as a guide for future development 
and the general placetypes proposed for McKinney. 
A comprehensive plan shall not constitute zoning 
regulations or establish zoning district boundaries.



1. Significant Identity Features (including specially enhanced bridges) should be located where the District’s major 
roadways and its important creeks intersect. The Identity Feature located at Medical Center Drive signifies the 
gateway into the primary Mixed-Use Center development. The Identify Features located at SH 5 and Wilson Creek 
and at US 75 and SH 121 signify the locations for gateways into the City of McKinney. Both gateways should focus 
on creating an overall character and brand for the City and/or Gateway District. More information about these and 
other gateway features can be found in the Parks and Recreation Master Plan.

2. The Community Assets on the Diagram denote the Collin College Higher Education Center, Sheraton Hotel and 
Conference Center, and the Medical Center of McKinney. Each of these have a unique opportunity to support 
additional Professional Campus and Mixed-Use development in the District. 

3. Key Amenity Features in this District  include the Heard Natural Science Museum and Wildlife Sanctuary and future 
greenbelt park (located just outside of the District). Future development in this District should take full advantage of 
the unique opportunities created by these amenity features.

4. Multi-purpose trails should be located along the floodplain areas of Wilson Creek to provide non-motorized 
connectivity to the rest of McKinney and to the region.   This District should have additional trails connecting the 
various placetypes to the regional systems.

5. Transportation, water, wastewater and stormwater infrastructure in this District should maximize compatibility 
with the creeks and related open space amenities, as well as the Professional Campus / Mixed-Use development 
context of the District.
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The graphic that follows provides a profile of the Southgate Business District if the District 
develops as outlined above. These graphics relate to new development only.

Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney 
Parks and Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and 
intent of this District.

Identity, Amenities,
& INFRASTRUCTURE



1. Creation of a Gateway to the Mixed-Use Center at SH 121 and Medical Center Drive.

2. Creation of a Gateway where SH 5 crosses Wilson Creek.

3. Improvements and expansions to Eldorado Parkway.

4. Design and finance of identity features within the District to communicate McKinney’s identity.

5. Zoning and design guidelines or requirements to ensure high quality, pedestrian oriented development within 
the Urban Living and Mixed-Use Center placetype areas. 

6. Identification of areas within the District (such as along SH 5) where revitalization may be desirable and 
economically feasible.

The City of McKinney intends to consider the following major public investments to support the success of the 
Business & Aviation District.

Anticipated Public
INVESTMENTS & INITIATIVES
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TOWN CENTER DISTRICT
Intent - The Historic Town Center remains the heart of McKinney, celebrating the community’s past and 

attracting the residents, businesses and visitors of the future.



DESCRIPTION
The Town Center District includes the community’s historic 

commercial core and its surrounding neighborhoods 

west of State Highway 5.  Since this is the oldest part of 

McKinney, it is largely developed.  The area will continue 

to thrive through investment in adaptive reuse of existing 

buildings and infill development on currently-vacant or 

underutilized parcels. It is also the center of the McKinney 

community. This historic downtown square is one of the 

North Texas region’s most established and recognized 

destinations.  New uses and buildings in the Town Center 

District must retain the area’s character and supplement 

the retail, restaurants, offices and other uses around the 

Square and in the rest of the Town Center area.  

The City’s Town Center Study Phase I Report and 

associated Illustrative Vision (collectively known as the 

Town Center Master Plan) establishes the design criteria, 

development approach and implementation program 

for this area. The character-defining placetype of this 

District is Historic Town Center.  This Placetype refers to 

the approved vision and emphasizes the importance 

of its continued implementation. Adopted in 2013, the 

McKinney Town Center Form-Based Zoning District 

and associated Regulating Plan provides the regulatory 

guidance for continued development and redevelopment 

in the core of the Town Center District.

 “Town Center will continue to be 
the community’s most obvious 
and genuine mixed-use center”



MARKET ANALYSIS

McKinney’s historic Town Center has long been recognized 

as a regional destination for shopping and entertainment.  

In recent years, however, it has become equally thought 

of for its traditional neighborhoods and historic housing 

inventory. Unlike many communities throughout the 

Metroplex, McKinney not only preserved, but protected 

this most authentic and valued asset. While hundreds of 

communities have sought to create urban cores within 

suburban settings, few have the essential elements 

necessary for success including: a history; connection to its 

residents’ pasts; social infrastructure such as churches and 

schools; and, consistently designed and maintained urban 

fabric. 

While the city of McKinney will continue to grow in 

every direction outward from the Town Center District, 

as it always has, Town Center will continue to be the 

community’s most obvious and genuine mixed-use center. 

Further, commercial and residential uses will continue to 

be co-located along and within several major arterials, 

yet at greater densities than existed in the past, with both 

vertical and horizontal integration. The scale of spaces 

with potential for development or adaptive reuse are 

such that only small- and medium-sized businesses will 

be accommodated over the near- and long-term, in the 

company of boutique stores and those typically found in 

a “main street” environment, non-chain lodging facilities, 

restaurants, public offices and community spaces.  

Residential developments will complement the massing 

of new and redeveloped structures, offering a variety of 

products at price points supporting service, retail and 

professional employees at a range of income levels.  

While the Mill District is the only one programmed for 

any significant level of redevelopment activity, this Town 

Center District is likely to receive interest in adapting 

existing or building new infill product types. The health of 

the community’s urban core is among the top economic 

development citing criteria used by expanding and 

relocating companies.  To this end, the Downtown Square 

is an invaluable asset and should continue to be thought 

of as such, particularly while development on the fringe of 

the community continues to command the attention and 

resources of staff and public officials. 

Householders in this District are headed by individuals at 

the beginning and end of their earning years, both married 

and single, but the majority with one or two children. 

Traditional single family homes are the preference 

among families with those in the higher income brackets 

owning their homes, and those in the lower income 

brackets renting them. Younger individuals in the District 

chose this location for its proximity to the Town Square 

area, character of its established neighborhoods, and 

existing infrastructure that supports alternative modes 

of transportation including walking, biking, and riding 

public transportation. Educational attainment among 

area residents largely range from high school graduates to 

completion of advanced degrees, explaining the presence 

of retail and service workers, white collar professionals, 

educators and retirees.  Among those individuals either 

in or near retirement, many lived in the District when they 

were raising their now adult children, but will inevitably 

relocate when their lifestyle choices or needs change.
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STRATEGIC DIRECTION

1. Historic Town Center is the character- defining placetype 

in this District which includes three sub-placetypes; 

Downtown, Mix and Residential that represents the existing 

development pattern. It is intended to accommodate a 

variety of building types that are in keeping with the existing 

character in the Historic Town Center. Any infill development 

or redevelopment of sites in this District (residential or non-

residential) should be in keeping with this placetype.

2. The intensity and historic form/character will likely 

transition to more traditional development patterns in areas 

near US 75 and US 380 and Redbud Boulevard area. 

3. Any infill development that occurs within these areas 

should be consistent and/or compatible with the existing 

built conditions and/or should demonstrate compatibility 

with the placetypes and priorities shown in the Land Use 

Diagram.
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1. The Amenity Features on the Diagram denote the Historic Town Square and the Grady Littlejohn Softball Complex.  
These features have the ability to provide amenity for infill or redevelopment that occurs in the District.

2. District identify Features should be located at the intersection of State Highway 5 and FM 546, at US 75 and US 380, 
and where US 75 crosses Wilson Creek. These features should serve as key gateways and should establish an overall 
character and brand for the City of McKinney. More information about this and other gateway features can be found 
in the Parks and Recreation Master Plan.

3. Multi-purpose trails should be located along the floodplain areas of Wilson Creek to provide non-motorized 
connectivity to the rest of McKinney and to the region.  This District should have additional trails connecting the 
various placetypes to the regional systems.

4. Transportation, water, wastewater and stormwater infrastructure in this District should maximize compatibility 
with Wilson Creek and Franklin Branch, and related open space amenities.

Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney 
Parks and Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and 
intent of this District.

Identity, Amenities,
& INFRASTRUCTURE



The graphic that follows provides a profile of the Town Center District if the District develops 
as outlined above. These graphics relate to new development only.
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The City of McKinney intends to consider the following major public investments to support the success of the 
Business & Aviation District.

Anticipated Public
INVESTMENTS & INITIATIVES
1. Continued public investments in infrastructure for the Town Center area, in accordance with the Town Center 
Master Plan.

2. Implement a solution to provide additional parking in appropriate locations for the Town Center.

3. Refine the economic development incentives, marketing and other programs encouraging Town Center 
investment to ensure that they are effective and responsive to current market conditions.

4. Create bicycle and pedestrian connections from the Town Center to other parts of the McKinney community.

5. Update and expand the marketing and outreach to engage McKinney residents and visitors with the Town Center 
area. 

6. Provide regular and engaging updates on the progress of Town Center revitalization to the McKinney community, 
visitors and future investors.

7. Continue to refine the TIRZ program to encourage reinvestment in private property throughout the Town Center 
District.

8. Investigate the use of special District or other mechanisms that fund the costs associated with public improvements 
requiring higher service levels that provided citywide.

9. Redesign State Highway 5 through the Town Center District as consistent with the State Highway 5 Corridor Master 
Plan and Town Center Master Plan in order to improve connectivity to the Mill District, as well as safety for all users 
of the roadway.

10. Redesign US 380 to improve safety for all users and improve access to the retail service uses along both sides of 
the corridor. 

11. Consider the creation of a specific development code or other mechanism to ensure that the desired development 
patterns along the State Highway 5 Corridor are achieved throughout this District.   
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TRINITY FALLS DISTRICT
Intent - New development in this District reflects and supports the Trinity Falls Municipal Utility District 

master plan and also capitalizes on the natural features of the East Fork of the Trinity River.



DESCRIPTION
The Trinity Falls District reflects the development 

planned for the Trinity Falls Municipal Utility District 

(MUD) neighborhoods of single family detached homes 

with local-serving neighborhood commercial areas. The 

character-defining placetype in this District is Suburban 

Living. Development throughout the District should 

continue this pattern whether or not the property is 

included in the MUD.  Residential development in this 

District should maximize the benefits offered by the 

abundant natural resources in the area, such as the Trinity 

River and varied topography. These features should be 

used to create unique open spaces within the traditional 

suburban development pattern.



MARKET ANALYSIS

The Trinity Falls District represents McKinney’s 

northernmost neighborhood-based District, providing 

concentrations of residential units across a fairly narrow 

spectrum of product types. Given its location within the 

planning area and proximity to Erwin Park, it will also 

draw the attention of builders serving buyers looking for 

move-up products in the McKinney market, with access 

to family-oriented resources.  The Trinity Falls MUD will 

largely inform the types of housing products developed 

in the District.  Although direct access to US 75 is not yet 

available, it is considered close enough to afford employees 

of businesses located outside and south of the market to 

choose housing alternatives in this northernmost District.

The households that will find the Trinity Falls District 

appealing can generally be described as family-centric, 

with moderate to high household incomes, relative to 

the regional median.  They are equal parts one- and two-

earners, with jobs requiring professional skills. Housing 

preferences among individuals in these groups are largely 

single family detached ownership units, with the majority 

living in their second, “move-up” residence. 

 “Features should be used to create 
unique open spaces within the 
traditional suburban development”

233
232



LAND USE DIAGRAM

The Preferred Scenario and associated district 
diagrams serve as a guide for future development 
and the general placetypes proposed for McKinney. 
A comprehensive plan shall not constitute zoning 
regulations or establish zoning district boundaries.



STRATEGIC DIRECTION

1. Suburban Living is the character-defining placetype in this 

District. It is intended to continue the current development 

pattern  already present in the District with additional single 

family neighborhoods that reinforce McKinney’s reputation 

for high quality places to live. Non-residential development 

consistent with the Neighborhood Commercial placetype 

could also be included within the Suburban Living areas at 

appropriate locations to offer small-scale, and supporting 

commercial developments compatible with suburban 

residential neighborhoods. 

2. In addition to appropriate locations within the Suburban 

Living areas, Neighborhood Commercial should primarily 

be focused around the key intersections indicated on the 

Diagram and should provide supporting neighborhood 

services for residents in the District. However, an over-

concentration of these uses could create problems with 

viability and community character over time. As such, some 

deference should be shown to the market for determining the 

appropriate amount and specific location of this placetype 

around these intersections. Commercial development should 

also be prioritized along the frontage of the future Collin 

County Outer Loop in order to capitalize on the visibility and 

access that this large-scale transportation facility provides.

3. Any infill development that occurs within these areas 

should be consistent and/or compatible with the existing built 

conditions and/or should demonstrate compatibility with the 

placetypes and priorities shown in the Land Use Diagram.
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1. Multi-purpose trails should be located along the floodplain areas of the East Fork of the Trinity River to provide 
non-motorized connectivity to the rest of McKinney and to the region. This District should have additional trails 
connecting the adjacent neighborhoods to the regional systems.

Key identity and amenity features such as gateways, trails and parks are described in detail in the City of McKinney 
Parks and Recreation Master Plan. Additionally, the following considerations are key to reinforcing the vision for and 
intent of this District.

Identity, Amenities,
& INFRASTRUCTURE



1. Investment in trails and other amenities along the East Fork floodplain consistent with the Parks Master Plan.

2. Connectivity between the neighborhoods and commercial areas within the District for people walking or biking.
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The graphic that follows provides a profile of the Trinity Falls District if the District develops as 
outlined above. These graphics relate to new development only.

The City of McKinney intends to consider the following major public investments to support the success of the 
Business & Aviation District.

Anticipated Public
INVESTMENTS & INITIATIVES
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Implementation
STRATEGY
oVERVIEW 
A crucial part of any Comprehensive Plan is its implementation. Without a clear and realistic approach to action, the vision expressed 
by a community through its plan may never be realized. While a plan cannot mandate all the specific actions that will be taken during 
the years and decades of its implementation, the Implementation Strategy should give a community’s leaders and stakeholders a 
set of specific priorities for immediate action, a menu of potential future actions, identification of partners for implementation, and 
a structure that relates the various action items to one another.

This chapter provides the framework of key action steps to achieve McKinney’s vision of its preferred future. It begins by explaining 
the process used to identify action items. Then it describes the role of various partners in plan implementation. Next, it provides a 
framework for organizing the many potential action items that help McKinney achieve its vision. An Implementation Matrix lists the 
action items that are most important for immediate, short-term action. Finally, the chapter recommends a process for modifying 
and refining the ONE McKinney 2040 Plan over time.

The communities that successfully achieve their long-term visions have a reputation for collaboration, partnership and accountability 
In McKinney, supportive, long-term relationships should begin with the elected and appointed leaders at City Hall. They should 
involve McKinney residents, businesses, non-profits, property owners and other local, regional, state and federal government 
agencies. Strong relationships leads to productive collaboration. This collaboration, in turn, brings additional resources of funding 
and expertise to the table. Additional resources and community support for the plan’s implementation continues political support 
and encourages continuing investment and implementation. Since the ultimate goal of a comprehensive plan is a community that 
remains desirable and thriving over time, actions by all partners must contribute to this success. 

DEVELoPMENT PRoCESS
Potential implementation strategies for this Plan were identified throughout the planning process, and suggestions were received 
from a wide variety of stakeholders. These suggestions were received through methods including:

• Input and brainstorming with the public via community events, online surveys and individual discussions;

• Stakeholder interviews;

• Planning team technical analysis and review of best practices from other communities;

• Coordination with concurrent planning efforts involving the City and other agencies;

• Discussion and direction from staff; and

• Discussion with the Comprehensive Plan Advisory Committee (CPAC), the City of McKinney Planning and Zoning 
Commission, and the City of McKinney City Council.

As policy components of the plan were developed, potential action items were identified. These included the recommendations 
found in the strategies for the 17 Districts.  As direction on citywide strategic sections was determined, the consultant team 
developed action items for these topics as well. Community input on priorities was secured through an iPad survey at the June 2018 
Community Open House, through an online survey and through a ranking exercise at the August 2018 Community Open House.  
CPAC provided input at meetings during the summer of 2018. The recommendations presented below reflect CPAC and public input 
as well as the professional judgment of the consultant and City staff.



Chapter Nine - Implementation
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IMPLEMENTATIoN PARTNERS  
A desirable and long-lasting community is the result of many individual choices made over time by many people and organizations. 
The local government’s actions play an important part, of course. But many other choices also contribute to the community’s long-
term success. Each time an individual or a family decides between renovating a home in an existing neighborhood and moving 
to a new neighborhood (or another community), the vitality of that existing neighborhood is strengthened or challenged. When a 
business or industry decides to locate in a particular community, that business decision affects the community’s ability to attract 
related businesses and employees. A community group’s annual celebrations may be the foundation for a distinctive community 
identity as well as economic benefits from tourism.

The support and commitment of the major partners listed below play a significant role in the implementation process for ONE 
McKinney 2040.

ThE CITY oF MCkINNEY
The City of McKinney is the key implementer of this plan. The City will have a role in implementing all items in the Implementation 
Matrix. In many cases, the City of McKinney has the primary role. In other cases, a different partner has the primary role. If an action 
item is important to the plan’s goals, but is not an area of City responsibility, the City should play a support role, assisting the 
primary entity with accomplishing that task. For example, the City does not control primary and secondary education, so it will play 
a support role to the Independent School Districts on action items that relate to schools. 

Within the City of McKinney organization, these leaders and agencies are expected to have significant involvement in the plan 
implementation: 

 

oThER LoCAL AND REgIoNAL goVERNMENT ENTITIES
Coordination with other local governmental entities will assist with the provision of the quality services and facilities necessary for 
the prosperity of the community. Such local governments include:

• Collin College 

• Collin County

• Independent School Districts – Allen, Celina, Frisco, Lovejoy, McKinney, Melissa and Prosper

• Neighboring communities, such as Allen, Celina, Fairview, Frisco, Melissa and Prosper

• North Central Texas Council of Governments

• North Texas Municipal Water District

• Mayor and City Council

• City Manager

• Aviation

• Communications and Marketing

• Development Services

• Fire Services

• Housing and Community Development

• Library

• McKinney Community Development Corporation 

• McKinney Economic Development Corporation

• Parks and Recreation

• Police Services

• Public Works 



STATE AND FEDERAL AgENCIES
State and Federal agencies provide funding for plan implementation, particularly for capital improvements such as roads or parks. 
Their programs and regulations may also help achieve the community’s vision. These agencies include, but are not limited to:

State of Texas
• Commission on Environmental Quality

• Department of Housing and Community Affairs

• Department of Transportation

• Governor’s Office of Economic Development 

• Historical Commission

• Parks and Wildlife Department

Federal Agencies
• Commerce Department

• Environmental Protection Agency

• Housing and Urban Development Department

• Department of Transportation

buSINESSES AND PRIVATE SECToR PARTNERS
A community cannot achieve a successful future without investment by businesses and non-residential property owners and 
developers. These individual decision-makers and the investments they make create job opportunities, grow the tax base and 
provide the goods and services needed by local residents. Major employers can play an important role in defining economic 
development priorities and opportunities for additional business attraction. Small businesses and local entrepreneurs provide 
insight into the community’s ability to attract and retain the individuals who are creating tomorrow’s companies. Developers and 
builders shape the future of the community’s new development and revitalization. Real estate agents, brokers and bankers affect 
the community’s ability to make change and to attract new owners and investors.

Many of these private sector interests are represented by organizations. The McKinney Chamber of Commerce, Collin County 
Association of Realtors and Dallas Builders Association are among the private sector organizations that should partner in 
implementing this plan for the McKinney community.

CoMMuNITY AND NoN-PRoFIT oRgANIZATIoNS
Community and non-profit organizations have a particular issue or area of focus that make them valuable partners for plan 
implementation. Their leadership and members may contribute time, energy, expertise and other resources to programs and 
initiatives that make a community special. Arts and cultural organizations often play an important role in this way. Homeowners 
Associations and other neighborhood groups can bring attention to issues in their area and can mobilize members to take action 
in support of the plan’s implementation. Lastly, groups of people who enjoy a common activity can help implement the plan. For 
example, cycling groups can be instrumental in providing insight into the locations for most effective new investment in bike lanes 
or facilities.

INDIVIDuALS, houSEhoLDS AND FAMILIES
This plan describes a vision for the City of McKinney’s future that reflects the wishes and desires of the many McKinney residents 
who participated in its creation. Those individuals, and their friends and families, must continue to be partners in carrying out the 
plan.  Individuals can play a role through their own investments and buying decisions. They can participate on committees and 
volunteer for events that complete plan projects. In addition, they should remain involved as active champions and should provide 
feedback on progress through regular communications (in person, in print and online) with the City of McKinney.
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Within the Implementation Matrix, the individual Action Items are grouped into eight categories, so similar actions can be 
coordinated. These categories are explained below.

Capital Investments (C) 
The public sector itself makes significant investments that help implement this plan. Facility master plans that determine major 
capital improvements, such as water or sewer system expansions, should locate and size facilities in accordance with the Land 
Use and Development Strategy and the strategies for each District. Individual capital projects should support the plan in both their 
location and their design. By following this plan in making capital investments, the community can be sure that its limited funds are 
being used in a fiscally responsible matter to achieve the community’s established goals. Efficient and effective capital investment 
gives the community essential infrastructure for its future, and if this infrastructure is designed and sized according to the plan, it will 
also achieve the community’s desired character. Land acquisition for capital projects is included in this category.

Education and Engagement (E) 
Education is an important part of plan implementation because the vision this plan describes requires a change from ‘business as 
usual’. Making that change means that residents, property owners, businesses, non-profit organizations and local governments will 
all need to think and act in ways that differ from past practice. Educational programs provide the information all these decision-
makers need so they can choose to act in ways that achieve the plan. Community engagement will continue to be important as 
the plan is implemented. It builds awareness, benefits from the best ideas and energy of people throughout the community and 
broadens participation and action.

Financial Incentives (F)
The public sector can use incentives so private property owners and developers can more economically build projects that 
achieve the community’s desired character. These incentives range from reductions in development fees or processing times, to 
tax abatements, to investment in a project’s infrastructure or other features. Economic development incentive programs should 
be evaluated and refined so they support and encourage the development envisioned by this plan, and so they discourage 
development that is contrary to this vision.

Guidelines (G)
Guidelines provide decision-makers and investors with direction and information about the community’s desired development 
pattern and design, community character or priorities. They are recommendations, not requirements. For this reason, City Council, 
Planning and Zoning Commission and City staff will consider them but must use judgment to determine whether a particular 
proposal is consistent with the community’s desires reflected in the guidelines.

Programs & Partnerships (P)
The programs and operations provided by local government or the private sector also play a role in implementing the community’s 
plan.  Activities and programs create the attractions and excitement that bring people to events in a revitalized gathering place.  
Maintenance of streets and parks demonstrates the city’s commitment to ensure that its residents enjoy the quality of life envisioned 
by the plan.  Annual budgets are usually the means to fund these programs, so decisions must be made each year about the 
appropriate level of investment in this aspect of plan implementation.  

Many plan implementation programs require a partnership with organizations in addition to the City of McKinney.  These partnerships 
are included here.   

Measurement
FRAMEWORK



Regulations (R)
Unlike guidelines, regulations are adopted by City ordinance.  They establish requirements to be followed in the design and 
construction of public or private developments.  The City’s zoning and subdivision ordinances are important tools for implementing 
the comprehensive plan, so refinements or amendments to these or other regulations may be needed to encourage the development 
envisioned by the plan. 

Studies (S)
For some of the capital investments, new incentives or programs, the first step is to conduct a more detailed study of the issues to 
determine the most effective actions to take.  These studies are included as individual implementation measures.  Until they are 
completed, the specific actions that will have the greatest benefit investment or program design cannot be determined.

Tracking (T)
No matter how thoroughly considered a plan has been, its implementation will be affected by changes that occur after its adoption.  
These may be national or global events, such as an economic boom or bust; they may be changes in the funding sources for specific 
action items.  As implementation occurs, the actual experience may demonstrate that projects can move more quickly or need to 
take more time.  For all these reasons, a comprehensive plan should have a mechanism to track progress and to review and revise 
its implementation approach over time.   

ToP PRIoRITY IMPLEMENTATIoN MEASuRES
The City of McKinney does not have the resources to carry out all these recommended actions at the same time.  So, priorities must 
be established. The implementation matrix below shows the items that are recommended for immediate action.  Action on these 
items should begin immediately after plan adoption.  Funding for these items should be identified now, and there should be notable 
accomplishment on these items within the first five years after the plan is adopted.    

The implementation matrix lists each of these top priority action items identified for implementation of this plan.  These action items 
are organizing according to the Implementation Framework described above.  The matrix also indicates which of the Comprehensive 
Plan strategies benefit from each action item. These strategies are abbreviated as: Citywide Land Use and Development (LU), 
Mobility (M), Economic Development (ED), Fiscal Health (FH), Public Investment (PI), District Strategies (D), and Implementation (I).

Top Priority Implementation Measures Plan Strategy 
Capital Investments 
4.10 Design and implement a new system of pedestrian and bicycle wayfinding signs for hike 
and bike trails. 

Mobility 

7.01 Prepare a new Capital Improvements Program for capital projects in the next five years 
that implement this plan and catalyzes desired growth. 

Public Investment 

7.10 Land/ROW Acquisition - Evaluate land purchase strategies and ensure that park, open 
space, and trail development is ahead of development pressure and supports the connectivity 
goals of the 2040 Plan. 

Public Investment 

8.02.01 Maintenance and enhancement of McKinney National Airport infrastructure to meet 
current and future customer demand. 

District Strategies 

8.03.02 Extension and expansion of Hardin Boulevard and Wilmeth Road. District Strategies 

8.10.01 Investment in needed repair and rehabilitation of infrastructure in the Mill District's 
existing neighborhoods. 

District Strategies 

Education and Engagement 
3.05 Communicate with the North Texas development community, property owners, realtors, 
brokers and other stakeholders about the new opportunities resulting from this Plan's 
development policies. 

Land Use and 
Development 

8.06.02 Engage the residents, property owners and businesses in the implementation of this 
Comprehensive Plan, so they choose to make their own household and business investments 
here. 

District Strategies 

8.12.01 Conduct outreach to the businesses located in the Oak Hollow District to determine if 
there are opportunities for the City, the Chamber of Commerce, the McKinney Economic 
Development Corporation, or other entities to support business growth and attraction in this 
District. 

District Strategies 

Financial Incentives  
8.04.01 Investigate the use of special districts or other mechanisms that fund the costs 
associated with public improvements requiring higher service levels than provided citywide. 

District Strategies 

8.08.01 Investigate the use of special districts or other mechanisms that fund the costs 
associated with public improvements requiring higher service levels than provided citywide. 

District Strategies 

Programs and Partnerships 
3.04 Establish a partnership with neighborhood leaders to develop programs, infrastructure 
priorities, regulatory changes and code compliance strategies to keep existing neighborhoods 
desirable. 

Land Use and 
Development 

7.22 Work with ISD's to coordinate their long-term planning for schools with the development 
envisioned in the McKinney 2040 Comprehensive Plan. 

Public Investment 

7.26 Establish partnerships with Collin College, the ISD's and others to support the innovation 
and entrepreneurship of McKinney residents. 

Public Investment 

Regulations 
3.01 Update development regulations (e.g. zoning ordinance, subdivision ordinance) to: a) 
ensure consistency with the McKinney 2040 Comprehensive Plan; b) remove provisions or 
restrictions that create barriers to the development patterns and character envisioned by the 
McKinney 2040 Comprehensive Plan; and c) provide tools and techniques to give developers 
and staff flexibility in designing and reviewing projects that meet the intent of the McKinney 
2040 Comprehensive Plan. 

Land Use and 
Development 

8.15.01 Zoning and design guidelines or requirements to ensure high quality, pedestrian 
oriented development within the Urban Living and Mixed-Use Center place type areas. 

District Strategies 
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Top Priority Implementation Measures Plan Strategy 
Capital Investments 
4.10 Design and implement a new system of pedestrian and bicycle wayfinding signs for hike 
and bike trails. 

Mobility 

7.01 Prepare a new Capital Improvements Program for capital projects in the next five years 
that implement this plan and catalyzes desired growth. 

Public Investment 

7.10 Land/ROW Acquisition - Evaluate land purchase strategies and ensure that park, open 
space, and trail development is ahead of development pressure and supports the connectivity 
goals of the 2040 Plan. 

Public Investment 

8.02.01 Maintenance and enhancement of McKinney National Airport infrastructure to meet 
current and future customer demand. 

District Strategies 

8.03.02 Extension and expansion of Hardin Boulevard and Wilmeth Road. District Strategies 

8.10.01 Investment in needed repair and rehabilitation of infrastructure in the Mill District's 
existing neighborhoods. 

District Strategies 

Education and Engagement 
3.05 Communicate with the North Texas development community, property owners, realtors, 
brokers and other stakeholders about the new opportunities resulting from this Plan's 
development policies. 

Land Use and 
Development 

8.06.02 Engage the residents, property owners and businesses in the implementation of this 
Comprehensive Plan, so they choose to make their own household and business investments 
here. 

District Strategies 

8.12.01 Conduct outreach to the businesses located in the Oak Hollow District to determine if 
there are opportunities for the City, the Chamber of Commerce, the McKinney Economic 
Development Corporation, or other entities to support business growth and attraction in this 
District. 

District Strategies 

Financial Incentives  
8.04.01 Investigate the use of special districts or other mechanisms that fund the costs 
associated with public improvements requiring higher service levels than provided citywide. 

District Strategies 

8.08.01 Investigate the use of special districts or other mechanisms that fund the costs 
associated with public improvements requiring higher service levels than provided citywide. 

District Strategies 

Programs and Partnerships 
3.04 Establish a partnership with neighborhood leaders to develop programs, infrastructure 
priorities, regulatory changes and code compliance strategies to keep existing neighborhoods 
desirable. 

Land Use and 
Development 

7.22 Work with ISD's to coordinate their long-term planning for schools with the development 
envisioned in the McKinney 2040 Comprehensive Plan. 

Public Investment 

7.26 Establish partnerships with Collin College, the ISD's and others to support the innovation 
and entrepreneurship of McKinney residents. 

Public Investment 

Regulations 
3.01 Update development regulations (e.g. zoning ordinance, subdivision ordinance) to: a) 
ensure consistency with the McKinney 2040 Comprehensive Plan; b) remove provisions or 
restrictions that create barriers to the development patterns and character envisioned by the 
McKinney 2040 Comprehensive Plan; and c) provide tools and techniques to give developers 
and staff flexibility in designing and reviewing projects that meet the intent of the McKinney 
2040 Comprehensive Plan. 

Land Use and 
Development 

8.15.01 Zoning and design guidelines or requirements to ensure high quality, pedestrian 
oriented development within the Urban Living and Mixed-Use Center place type areas. 

District Strategies Top Priority Implementation Measures Plan Strategy 
8.16.08 Consider the creation of a specific development code or other mechanism to ensure 
that the desired development patterns along the State Highway 5 Corridor are achieved 
throughout this District. 

District Strategies 

Studies 
4.07 Develop a multi-modal component of the Master Thoroughfare Plan that identifies 
preferred multi-modal roadway design and connections necessary to accommodate 
alternative modes of travel. 

Mobility 

5.02 Evaluate the City's Economic Development Strategy and update it to effectively 
implement this plan. 

Economic 
Development 

5.03 Investigate use of innovative financing solutions (such as Tax Increment Financing 
Districts and Public Improvement Districts). 

Economic 
Development 

6.03 Evaluate the life-cycle costs and benefits of City capital investments when designing 
infrastructure to meet community needs. 

Fiscal Health 

7.05 Create a water plan for the City that addresses ways to mitigate the new and evolving 
challenges that McKinney will face in the near future, to include periodic, severe droughts, 
warming weather, and exponential population growth. 

Public Investment 

Tracking 
6.01 Create an updated fiscal impact model tailored to McKinney. Fiscal Health 

9.06 Educate staff about the policy direction and use of the McKinney 2040 Plan, particularly 
those on the 'front line' working with customers. 

Implementation 

9.07 Develop a McKinney 2040 Plan checklist for use in evaluating development proposals, 
zoning applications and infrastructure projects for consistency with the Plan's principles and 
direction. 

Implementation 

Guidelines 
7.24 In partnership with the ISD's, develop design guidelines for schools that support and 
enhance the character of the District where they are located. 

Public Investment 

 



CoMPLETE IMPLEMENTATIoN MATRIx

Appendix E provides a list of all identified implementation measures.  It includes the top priority, short term action items listed 
above, but adds the other action items that should occur over time. The appendix indicates the expected timing for action:

• Short-Term items are those included in the exhibit above.  They should begin this year (2018), or in the first five years after 
plan adoption (2019 – 2023).

• Mid-Term action items should see accomplishment in years six through ten after plan adoption (2024 – 2028).  These items 
may have a lower priority or may require additional funding from a bond program or other means that cannot be secured 
in the short-term.

• Long-Term action items should be accomplished during the remaining years of plan implementation – from 2029 through 
the Plan’s target year of 2040.

• On-going action items are items that require continuing attention and investment, year after year.
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MoNIToRINg PRogRESS

Annual Review
A regular process for tracking progress in implementing this plan provides transparency, accountability and recognition of results.  
Transparency means that McKinney residents and property owners can easily learn how the City is using this plan in its decision-
making and what the results are.  Accountability means that each of the partners responsible for some aspect of plan implementation 
is reporting results and evaluating effectiveness.  Recognition of results is important because progress on long-term projects is often 
overshadowed by attention to minor, short-term activities or concerns.

An annual review process should be structured so it provides a quick review of results that is informative but does not create an 
undue burden on those who are responsible for plan implementation.  Typically, this process includes a brief report on the status of 
the top priority items, a summary of growth and development, and key conclusions about the past year’s experience.  Often, these 
reports are provided on the City’s website and social media.  They can be printed and provided to residents and property owners at 
City facilities or through the mail. A briefing of City Council should be included in the process so the Council can provide direction 
to staff on any refinements for the following years. The public should have opportunities to comment and provide feedback on the 
year’s efforts.

Plan Update
After about five years, a more extensive review of the plan is recommended.  By this time, there will be a track record of results based 
on the plan’s recommendations.  These results may confirm that the direction in the plan is working as anticipated.  They may 
suggest refinements or redirection that will be even more successful in achieving McKinney’s vision.

External events and changes may also affect the feasibility and outcomes of the plan’s policies and recommendations.  Changes in 
the national or global economy, new technologies and regional decisions and investments could all affect McKinney.

A five-year review and update process should include an analysis of progress and impacts of any external changes.  It should provide 
for community input and public dialogue about how the plan is working, and it should consider whether amendments to the plan 
are needed.







oVERVIEW
The Dallas-Fort Worth metropolitan area is one of the fastest growing regions in the United States. Collin County is expected to 
absorb a large portion of this growth, with some population projections showing the County adding as many as one million new 
residents by 2030. In response, regional planning efforts have recognized the need for new transportation infrastructure to support 
this growth, particularly the need for new highway routes to absorb increased vehicular traffic and mitigate current and future 
congestion. 

In the summer of 2017, TxDOT initiated a study to analyze various roadway alternatives for US Highway 380 through Collin County 
and the City of McKinney. The goal of the study is to identify routes and preserve land and right of way for a new highway before 
development pressures limit roadway design options and increase potential future impacts to adjacent residential and commercial 
development. To date, the study includes 5 alignment alternatives, which can be broadly grouped into two categories based upon 
their impact to the city of McKinney; 3 bypass options (Red, Blue, and Yellow Alignments) and 2 options that use the existing US 380 
Right of Way (Pink and Green Alignments). Each of these alignments will have differing impacts on regional traffic patterns and land 
development, the implications of which must be considered as part of the McKinney 2040 Plan. 

A PRoACTIVE APPRoACh
When TxDOT initiated the US 380 feasibility study, the City of McKinney immediately recognized that regardless of which specific 
alignment was eventually selected, the new highway would have significant impacts on land use patterns and development 
pressures within the community. The City wanted to ensure that the McKinney 2040 plan would remain current and responsive 
to community needs once a final route was determined, necessitating a future land use plan that could respond appropriately to 
whichever alignment was ultimately chosen. To realize this goal, the City took a proactive approach to the planning process by 
reaching out to the community to gather public input on how the Future Land Use Plan might change under each of the alignment 
options. The feedback that was received was then used to create alternate future land use maps for each option, which have been 
included in this appendix. This ensures that no matter which alignment is ultimately selected, the city will have a map and a plan in 
place that respond appropriately, without the need for a new comprehensive plan or significant plan update.

CoMMuNITY FEEDbACk
Public input and community feedback was an essential part of the development process for the Future Land Use Map alternatives for 
each roadway alignment option. An open house was held on June 14, 2018 to present the various alignments under consideration 
to the public, as well as provide an opportunity for the public to give input regarding potential highway configuration styles, 
the effects each alignment might have on neighborhood character, and how they felt the preferred future land use plan should 
respond to each of the roadway alignment options. The feedback received indicated that the community recognized the potential 
opportunities for new mixed use or commercial development nodes at interchanges created by the various alignment options 
and major thoroughfares. However, the broad consensus that was ultimately conveyed to the planning team was a desire by the 
community to maintain a future land use plan for each of the alignment options as similar as possible to the Preferred Future Land 
Use Map that had already been developed. 

Alternate
SCENARIOS

APPENDIX A:
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APPENDIx uSE
The City Council has adopted this appendix to ensure that the City of McKinney has a land use direction set that corresponds to 
whichever alignment is ultimately chosen for the roadway expansion. The specifics of each alignment will influence the community’s 
Master Thoroughfare Plan, district boundaries, and placetype distribution, and the changes that have been made to these elements 
as part of each Future Land Use Map Alternative reflect the will and vision of the community as it stands today. This does not, 
however, preclude the community from reevaluating the Land Use Map in the future once a final road alignment has been selected 
and various other feasibility and environmental studies have been completed; as with all long-range planning documents, the map 
should be reviewed regularly to ensure that it remains in alignment with the community’s needs and vision.

ALIgNMENT oPTIoNS
As of the summer of 2018, TxDOT is considering 5 alternative roadway alignments for the future expansion of US Highway 380. 
The differences between the Preferred Future Land Use Plan and the land use map alternatives, consisting of 3 bypass alignment 
options and two alignments using the current US 380 route, are outlined below:

RED ALIgNMENT
• The Commercial Center place type at the intersection of Bloomdale Rd and Ridge Rd is shifted to follow the interchange of Ridge 

Rd and the Red Alignment

• A Mixed-Use Center place type occurs on the southeastern corner of the interchange created by the Red Alignment and Lake Forest 
Dr in the Medical Center District 

• An Urban Living node moves north from the intersection of Wilmeth Rd and Lake Forest Dr so it is adjacent to the Mixed-Use Center 
next to the Red Alignment 

• The boundary of the Medical District expands northwest to include everything south & east of the Red Alignment and Stover Creek

• The southern edge of the boundary between the Scenic District and the Honey Creek District shifts westward to follow the Red 
Alignment

• The district boundary between Honey Creek and Oak Hollow shifts slightly south to follow the altered alignment of Bloomdale Rd

• Community Commercial along Wilmeth Rd in the East Fork District shifts slightly westward to encompass the interchange between 
Wilmeth Rd and the Red Alignment

• Portions of the Urban Living place type south of Wilmeth and east of the Red Alignment changes to the Suburban Living place type

• The southeasternmost node of Commercial Center in the Business & Aviation District moves to the east side of the interchange 
between FM546 and the Red Alignment

• The westernmost portion of the district boundary between the Business & Aviation District and the Homestead District shifts south 
to follow the Red Alignment

• The boundaries of the Employment Mix place type in the Business & Aviation District and the Estate Residential place type in the 
Homestead District shifts to follow the adjusted district boundaries

Bypass
ALIGNMENTS



bLuE ALIgNMENT
• A Mixed-Use Center place type occurs on the southeastern corner of the interchange created by the Blue Alignment and Lake 

Forest Dr in the Medical Center District 

• An Urban Living node moves north from the intersection of Wilmeth Rd and Lake Forest Dr to be adjacent to the Mixed-Use Center 
next to the Blue Alignment

• The boundary between the Honey Creek District and the Collin Crossing and Oak Hollow districts shifts slightly south to follow 
the Blue Alignment

• The boundary between the Professional Campus and Commercial Center place types in the Honey Creek and Collin Crossing 
Districts shifts to follow the revised district boundaries

• The boundary between the Suburban Living and Urban Living place types in Honey Creek and Oak Hollow shifts to align with the 
new district boundary along the Blue Alignment

• The Urban Living place type on the southwest corner of Bloomdale Rd and Tennessee St is extended north and east to the 
interchange of Tennessee St and the Blue Alignment

• The Commercial Center place type at the intersection of FM546 and Airport Drive shifts northwest along FM546 to the southeastern 
side of the interchange with the Blue Alignment

YELLoW ALIgNMENT
• A Mixed-Use Center place type occurs on the southeastern corner of the interchange created by the Yellow Alignment and Lake 

Forest Dr in the Medical Center District 

• An Urban Living node moves north from the intersection of Wilmeth Rd and Lake Forest Drive so it is adjacent to the Mixed-Use 
Center next to the Yellow Alignment

• The southern edge of the boundary between the Scenic District and the Honey Creek District shifts westward to follow the Yellow 
Alignment

• Community Commercial along Wilmeth Rd in the East Fork District shifts westward to encompass the interchange between 
Wilmeth Rd and the Yellow Alignment

• The Commercial Center place type at the intersection of FM546 and Airport Dr shifts northwest along FM546 to the southeastern 
side of the interchange with the Yellow Alignment

ExISTINg 380 CoRRIDoR ALIgNMENT
* The Pink and Green corridor alignments are identical along the portions that pass through the McKinney City Limits and ETJ, and 

are thus shown here as a single future land use map alternative.

PINk/gREEN ALIgNMENT
• The boundary between the Historic Town Center District and the Oak Hollow District shifts south to follow the Pink and Green 

Alignments

• The portion of the Historic Town Center place type north of the Pink and Green alignments is replaced with a combination of 
Suburban Living and Employment Mix place types

• The Commercial Center place type at the intersection of FM546 and Airport Dr shifts northwest along FM546 to the southeastern 
side of the interchange with the Pink and Green Alignments
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Appendix: Summary of Community Input
2015 ‐ 2018

Stakeholder Involvement Process
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• Individual and Small Group Interviews (Fall 2015)

• Staff Working Session (Fall 2015)

• Comprehensive Plan Advisory Committee (2015 ‐ 2018)

• CC/CPAC DFW Tour (Winter 2015)

• Community Summits (Fall 2015)

• Community Charrette (Fall 2015)

• Community Workshop (Winter 2015)

• Community Open Houses (Spring 2016 & Summer 2018)

• Oktoberfest (Fall 2015 & Fall 2016)

• Online Surveys (Periodic throughout process)

• www.onemckinney2040.com

Engagement in Detail

‘State of the City’ Input Phase
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Public Outreach

• Individual and Small Group Interviews (Aug 31 – Sept 3)
• Staff Working Session (September 1)
• Comprehensive Plan Advisory Committee (September 2)
• Community Summits (September 16‐17)
• Oktoberfest (September 25‐27)
• Online Surveys
• www.onemckinney2040.com

Community Summits

• 150 participants
• Keypad Polling
• Station Activities
• Summit Dialogue
• Table Discussions
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Issues with ‘Very Important’ Ratings
Q # Staff AC Summit 1 Summit 2 Q # Staff AC Summit 1 Summit 2

1 Keeping existing neighborhoods vital 58.3% 66.7% 79.3% 82.9% 13
Providing public transportation 
choices, to regional destinations 16.7% 13.3% 38.7% 30.6%

2
Keeping up with growth in 
population and jobs 91.7% 78.6% 69.0% 81.1% 14

Having a strong and diverse 
employment base 33.3% 20.0% 67.7% 66.7%

3 Growing the tax base 75.0% 66.7% 72.7% 64.7% 15
Creating walkable places with a mix of 
uses 18.2% 40.0% 62.5% 43.2%

4

Maintaining City infrastructure 
(streets, parks, buildings, etc.) over 
time 91.7% 60.0% 86.7% 89.2% 16 Retaining natural assets 66.7% 40.0% 74.2% 77.1%

5
Providing public transportation 
choices, to destinations in McKinney 0.0% 0.0% 54.8% 34.3% 17

Having quality schools (Kindergarten to 
college) 41.7% 93.3% 90.3% 89.2%

6
Using energy, water & other 
resources efficiently 50.0% 53.3% 93.3% 77.8% 18

Being  environmentally sustainable 
(desirable or resilient) over the long 
term 27.3% 20.0% 71.0% 58.3%

7
Determining what happens on 
remaining vacant lands 58.3% 80.0% 81.3% 75.0% 19 Attracting major new companies 41.7% 35.7% 61.3% 64.9%

8 Managing traffic congestion 25.0% 33.3% 80.0% 83.8% 20
Helping McKinney small businesses to 
stay here as they grow 8.3% 20.0% 78.1% 70.3%

9 Improving quality of life 50.0% 14.3% 79.3% 67.6% 21
Creating connected biking & walking 
routes 16.7% 6.7% 51.5% 61.1%

10 Having a balance of jobs and housing 41.7% 20.0% 66.7% 69.4% 22 Having lifelong learning opportunities 16.7% 20.0% 66.7% 47.2%

11 Having a strong Downtown 27.3% 26.7% 48.4% 48.6% 23
Having high quality city services & 
facilities 58.3% 20.0% 76.7% 58.8%

12

Being  economically sustainable 
(desirable or resilient) over the long 
term 90.9% 53.3% 76.7% 83.3%

Oktoberfest

• Collected over 75 online survey responses.
• Collected over 100 email addresses.
• Visual preference survey activity.
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Public Outreach

• Individual and Small Group Interviews (Aug 31 – Sept 3)
• Staff Working Session (September 1)
• Comprehensive Plan Advisory Committee (September 2)
• Community Summits (September 16‐17)
• Oktoberfest (September 25‐27)
• Online Surveys
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• 150 participants
• Keypad Polling
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Oktoberfest Visual Preference Survey Results

Online Survey Summary Responses

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Sense of safety

Good schools

Good public services, parks & facilities

Sense of community

Walking and biking trails close to neighborhoods

Historical character

Ability to 'age in place'

Arts and cultural activities

Affordable housing

A variety of housing choices

How important are these features so McKinney is a desirable place to live?

Very Important Somewhat Important Neutral Somewhat Unimportant Very Unimportant I'm Not Sure

ONE McKinney 2040 Public Input Appendix 9/6/2018

DRAFT 5

Issues with ‘Very Important’ Ratings
Q # Staff AC Summit 1 Summit 2 Q # Staff AC Summit 1 Summit 2

1 Keeping existing neighborhoods vital 58.3% 66.7% 79.3% 82.9% 13
Providing public transportation 
choices, to regional destinations 16.7% 13.3% 38.7% 30.6%

2
Keeping up with growth in 
population and jobs 91.7% 78.6% 69.0% 81.1% 14

Having a strong and diverse 
employment base 33.3% 20.0% 67.7% 66.7%

3 Growing the tax base 75.0% 66.7% 72.7% 64.7% 15
Creating walkable places with a mix of 
uses 18.2% 40.0% 62.5% 43.2%

4

Maintaining City infrastructure 
(streets, parks, buildings, etc.) over 
time 91.7% 60.0% 86.7% 89.2% 16 Retaining natural assets 66.7% 40.0% 74.2% 77.1%

5
Providing public transportation 
choices, to destinations in McKinney 0.0% 0.0% 54.8% 34.3% 17

Having quality schools (Kindergarten to 
college) 41.7% 93.3% 90.3% 89.2%

6
Using energy, water & other 
resources efficiently 50.0% 53.3% 93.3% 77.8% 18

Being  environmentally sustainable 
(desirable or resilient) over the long 
term 27.3% 20.0% 71.0% 58.3%

7
Determining what happens on 
remaining vacant lands 58.3% 80.0% 81.3% 75.0% 19 Attracting major new companies 41.7% 35.7% 61.3% 64.9%

8 Managing traffic congestion 25.0% 33.3% 80.0% 83.8% 20
Helping McKinney small businesses to 
stay here as they grow 8.3% 20.0% 78.1% 70.3%

9 Improving quality of life 50.0% 14.3% 79.3% 67.6% 21
Creating connected biking & walking 
routes 16.7% 6.7% 51.5% 61.1%

10 Having a balance of jobs and housing 41.7% 20.0% 66.7% 69.4% 22 Having lifelong learning opportunities 16.7% 20.0% 66.7% 47.2%

11 Having a strong Downtown 27.3% 26.7% 48.4% 48.6% 23
Having high quality city services & 
facilities 58.3% 20.0% 76.7% 58.8%

12

Being  economically sustainable 
(desirable or resilient) over the long 
term 90.9% 53.3% 76.7% 83.3%

Oktoberfest

• Collected over 75 online survey responses.
• Collected over 100 email addresses.
• Visual preference survey activity.
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DRAFT 7

Online Survey Summary Responses

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Minimized traffic congestion

Attraction of new businesses

Schools and training centers

Support for existing businesses

Restaurants

Public services & facilities

Small business support services

Medical centers

Incubators for emerging industries

Communications hub

How important are these features to McKinney's future economic success?

Very Important Somewhat Important Neutral Somewhat Unimportant Very Unimportant I'm Not Sure

Online Survey Summary Responses

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Create roads that are compatible with surrounding neighborhoods

Reduce congestion on McKinney streets.

Attract new businesses to McKinney.

Offer McKinney residents a choice in how they travel around the
region.

Reduce the time spent getting to and from places McKinney.

Support McKinney's desired patterns of development.

Get goods and materials delivered to and from McKinney businesses.

How important are these aspects of mobility to McKinney residents and 
businesses?

Very Important Somewhat Important Neutral Somewhat Unimportant Very Unimportant I'm Not Sure
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Oktoberfest Visual Preference Survey Results

Online Survey Summary Responses

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Sense of safety

Good schools

Good public services, parks & facilities

Sense of community

Walking and biking trails close to neighborhoods

Historical character

Ability to 'age in place'

Arts and cultural activities

Affordable housing

A variety of housing choices

How important are these features so McKinney is a desirable place to live?

Very Important Somewhat Important Neutral Somewhat Unimportant Very Unimportant I'm Not Sure
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Online Survey Summary Responses

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Make it easier for people to get to jobs in McKinney.

Give McKinney residents a choice in how they travel.

Make it easier for McKinney residents to get to other parts of the
region.

Making it easy for people to get to entertainment destinations in
McKinney.

Create places for transit‐oriented development.

Reduce the cost of transportation for McKinney households.

Enable McKinney households to have fewer cars and trucks.

Raise McKinney's visibility to travelers from other parts of the
region.

How important are these public transportation benefits to McKinney?

Very Important Somewhat Important Neutral Somewhat Unimportant Very Unimportant I'm Not Sure
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Get goods and materials delivered to and from McKinney
businesses

Raise McKinney's visibility to travelers from other parts of the
region

How important are these aspects of mobility to McKinney residents and 
businesses? (Oktoberfest)

Very Important Somewhat Important Neutral Somewhat Unimportant Very Unimportant I'm Not Sure
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region.

Reduce the time spent getting to and from places McKinney.
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Online Survey Summary Responses

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Preserve McKinney's natural areas and creatures.

Provide places for walking or biking.

Provide places for McKinney residents to enjoy active recreation.

Use natural systems to improve McKinney's environmental qualities.

Become part of the identity that makes McKinney a unique
community.

Provide children a place to learn about nature and the environment.

Use natural systems to reduce costs for public infrastructure like
streets and drainage.

Improve air quality.

Reduce consumption of nonrenewable resources.

Create amenities for neighborhoods.

Reduce carbon footprint.

The list below suggests ways the natural environment could benefit the 
McKinney community.  How important are they to McKinney's future?

Very Important Somewhat Important Neutral Somewhat Unimportant Very Unimportant I'm Not Sure

Online Survey Summary Responses

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Historical character and preservation

Sense of community

Easy to walk and bike in

Gathering place for community celebrations

Restaurants

Farmers markets

Public services, parks & facilities

Small business support services

Incubators for emerging industries and start‐ups

Schools and training center

How important are these features to downtown's success in the future?

Very Important Somewhat Important Neutral Somewhat Unimportant Very Unimportant I'm Not Sure
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• Maintaining City infrastructure (streets, parks, 
buildings) over time 

• Providing comparable city services and 
amenities city wide

• Growing the City’s tax base in order to be 
economically sustainable and resilient over 
the long term

• Inventing/Reinventing major corridors

• Using energy, water, and other resources 
efficiently

• Keeping existing neighborhoods vital

• Continuing to embrace downtown as the 
historic jewel of McKinney

• Maximizing the opportunity presented by the 
airport

• Providing quality schools and educational 
opportunities

• Respecting natural features and topography

• Maintaining a sense of community and quality 
of life as the city grows

• Determining the development pattern for the 
future of currently undeveloped areas

• Providing efficient transportation 
infrastructure

Preliminary Results Summary
Early input suggests that the following issues are important 
amongst a majority of the stakeholders:

Results Summary
• Issues that require further evaluation include:

• What role should public transportation play in McKinney, either for 
trips to McKinney destinations or for regional connection

• What types of businesses will be best for increasing tax base and job 
growth

• What is the best approach to creation and location of walkable, 
mixed use areas within McKinney

• What is an appropriate mix of housing variety and densities

• Is there enough opportunity for different generations and users to 
remain in McKinney (i.e. corporate to workforce and young 
generation to older generation)
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Improve air quality.

Reduce consumption of nonrenewable resources.

Create amenities for neighborhoods.

Reduce carbon footprint.

The list below suggests ways the natural environment could benefit the 
McKinney community.  How important are they to McKinney's future?

Very Important Somewhat Important Neutral Somewhat Unimportant Very Unimportant I'm Not Sure
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‘Community Wide Vision’ Input Phase

Public Outreach
• City Council Meetings (October 5, November 16 ‐ with
P&Z, January 4)

• Comprehensive Plan Advisory Committee (October
14, February 18)

• Community Charrette (October 24)
• State of the City (November 5)
• Joint Sessions for City Council & CPAC (December 9,
January 8 DFW Tour)

• Community Workshop (January 21)
• Online Surveys
• www.onemckinney2040.com
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October Community Charrette

• Approximately 105 participants.

• All‐day community event.

• Multiple activities for participants.

Charrette Strategic Issues Polling Results

How important is this issue or approach to the best possible future for the McKinney community?
Very 

important
Somewhat 
important Neutral Not very 

important
Very 

unimportant I’m not sure

Maintaining City infrastructure (streets, parks, 
buildings, etc.) over time 89.4% 10.6% 0.0% 0.0% 0.0% 0.0%

Having quality schools (Kindergarten to college) 85.2% 9.1% 1.1% 1.1% 1.1% 2.3%

Being  economically sustainable (desirable or 
resilient) over the long term 80.5% 10.3% 2.3% 2.3% 1.1% 3.4%

Having a strong and diverse employment base 70.1% 20.7% 5.7% 3.4% 0.0% 0.0%

Growing the tax base 66.3% 22.1% 7.0% 1.2% 0.0% 3.5%

Keeping existing neighborhoods vital 51.8% 31.8% 9.4% 3.5% 1.2% 2.4%

Creating walkable places with a mix of uses 47.7% 36.0% 8.1% 5.8% 2.3% 0.0%

Providing public transportation choices, to 
regional or McKinney destinations 40.7% 38.4% 12.8% 7.0% 1.2% 0.0%
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Team #1 Scenario Concept

A diverse 
community 
that respects 
community, 
historic 
heritage, and 
embraces 
balanced 
growth.

Team #2 Scenario Concept We envision a city 
that promotes a 
high quality of life 
that balances live, 
work, play 
opportunities for 
an interconnected 
and economically 
sustainable 
community, while 
respecting the give 
natural 
environment.
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Team #3 Scenario Concept
A city utilizing our 
existing attributes 
by preserving the 
unique qualities 
and characteristics 
and open space, 
while recognizing 
growth and 
development as 
important factors 
to future 
opportunities.

Team #4 Scenario Concept Respecting the past, 
while growing the 
future; Recognizing 
our unique heritage 
and culture, while 
embracing diversity 
and community, 
and respecting the 
sustainability or 
growth, the City of 
McKinney will be a 
vibrant place to live, 
work, and play.
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Team #5 Scenario Concept • City to attract all ages to 
remain

• Balance all ages in residing 
or living McKinney

• City of McKinney work, 
live, play plan for balance 
living, working, and 
playing, education and 
entertainment for all ages. 
Keep transportation, living 
and Healthcare available 
for all

• Incorporate all parts of 
McKinney

• Support aging in place

Team #6 Scenario Concept

Build an inclusive, 
sustainable 
community by 
maximizing local 
resources and 
creating long term 
solutions.
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Team #7 Scenario Concept
• All people can 
grow

• Develop 
residences in 
North

• Custer into Hwy‐
commercial/flex 
office

• More jobs at 
Airport

Team #8 Scenario Concept

A unified, 
economically 
sustainable, well‐
educated city: 
meeting the needs 
of its diverse 
citizenry
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or living McKinney

• City of McKinney work, 
live, play plan for balance 
living, working, and 
playing, education and 
entertainment for all ages. 
Keep transportation, living 
and Healthcare available 
for all

• Incorporate all parts of 
McKinney

• Support aging in place

Team #6 Scenario Concept

Build an inclusive, 
sustainable 
community by 
maximizing local 
resources and 
creating long term 
solutions.
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Team #7 Scenario Concept
• All people can 
grow

• Develop 
residences in 
North

• Custer into Hwy‐
commercial/flex 
office

• More jobs at 
Airport

Team #8 Scenario Concept

A unified, 
economically 
sustainable, well‐
educated city: 
meeting the needs 
of its diverse 
citizenry
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Team #9 Scenario Concept
• Growing the future, 
Respecting the past

• Growing a diverse 
community and 
respecting historic in a 
sustainable way providing 
transportation options 
and housing options.  

• Preserve and promote 
McKinney’s cultural, 
natural, and human 
resources while growing 
sustainably.

Team #10 Scenario Concept Create/build an 
environment that 
engages the youth 
that will drive the 
opportunities and 
protect the historic 
and natural 
landscapes while 
developing and 
embracing diversity 
and encouraging 
business growth.
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Team #11 Scenario Concept

Plan for McKinney’s 
future growth and 
needs while 
maintaining current 
quality of life.

Charrette Scenarios Polling Results

Does this team’s scenario reflect a future we should consider for McKinney?
Team Definitely Probably Maybe Probably Not Definitely Not I’m not sure

1 31.3% 32.8% 21.9% 4.7% 3.1% 6.3%

2
25.0% 34.7% 26.4% 6.9% 4.2% 2.8%

3
24.1% 32.9% 32.9% 5.1% 2.5% 2.5%

4
37.7% 31.2% 16.9% 9.1% 5.2% 0.0%

5
22.2% 34.7% 25.0% 9.7% 8.3% 0.0%

6
27.5% 20.3% 37.7% 11.6% 1.4% 1.4%

7 45.1% 22.5% 21.1% 2.8% 8.5% 0.0%

8 23.5% 42.6% 27.9% 4.4% 1.5% 0.0%

9 46.5% 21.1% 21.1% 4.2% 5.6% 1.4%

10 41.9% 24.3% 20.3% 5.4% 8.1% 0.0%

11 N/A N/A N/A N/A N/A N/A
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Charrette Preferred Scenario Polling Results

How important is it that a Preferred Scenario do the following?
Very 

important
Somewhat 
important Neutral Not very 

important
Very 

unimportant I’m not sure

Meet the needs of people at all stages of their lives? 86.5% 9.5% 1.4% 1.4% 1.4% 0.0%

Manage traffic congestion in McKinney? 86.4% 8.6% 1.2% 0.0% 2.5% 1.2%

Provide a mix of housing choices? 80.8% 15.4% 1.3% 2.6% 0.0% 0.0%
Have a positive fiscal balance for the City (benefits are 
greater than costs)? 79.2% 15.3% 4.2% 0.0% 0.0% 1.4%

Accommodate McKinney’s expected employment 
growth? 78.5% 11.4% 7.6% 2.5% 0.0% 0.0%

Provide transportation choices? 76.3% 14.5% 5.3% 1.3% 2.6% 0.0%
Have a positive fiscal balance for other public entities 
such as Collin County and the school districts (benefits 
are greater than costs)?

74.3% 13.5% 5.4% 2.7% 0.0% 4.1%

Accommodate McKinney’s expected population 
growth?

65.3% 16.7% 4.2% 8.3% 5.6% 0.0%

Reduce vehicle trips per capita in McKinney? 62.5% 23.8% 3.8% 3.8% 5.0% 1.3%

Support jobs with high wage potential? 61.5% 19.2% 9.0% 7.7% 1.3% 1.3%

Visual Preference Feedback, Charrette
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Potential Composite Scenarios

Conservative/Balanced
Growth Group

Business Plan
Growth Group

Asset‐Driven 
Growth Group

The Option
Growth Group

Current Trend
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Common Themes 

Conservative/Balanced
Growth Group

Business Plan
Growth Group

Asset‐Driven 
Growth Group

The Option
Growth Group

• Accommodating new development
• High quality of life
• Create new jobs
• Grow the commercial tax base
• Economic / fiscal sustainability
• Historic/cultural preservation
• Preserving / highlighting natural features
• Embracing a multi‐generational, diverse community
• Emphasis on transportation and mobility
• Protect school system

Current Trend
Scenario Based on Current 
Future Land Use Plan + 
Anticipated Land Uses/Zoning

Current TrendCurrent Trend
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Growth Indicators

Additional
Population

Additional 
Households

Housing 
Mix Employment Job Mix Add. 

Trips
Water 

Consumption

TABLE 1 44,700 18,600
41% SF
21% TH
38% URB

77,400
60% OF 
28% RE
12% IND

77% 
Auto 11,870,000 (GPD)

TABLE 2 141,600 59,000
40% SF
25% TH
35% URB

94,300
68% OF
22% RE
10% IND

79% 
Auto 32,000,000 (GPD)

TABLE 11 83,300 36,000
34% SF
27% TH
39% URB

89,400
67% OF
25% RE
8% IND

77% 
Auto 20,100,000 (GPD)

Table 1 Table 2 Table 11

Growth Indicators

Additional
Population

Additional 
Households

Housing 
Mix Employment Job Mix Trips Water 

Consumption

TABLE 3 63,700 27,100
37% SF
24% TH
39% URB

92,500
58% OF 
32% RE
10% IND

77% 
Auto 16,325,000 (GPD)

TABLE 6 137,100 57,000
41% SF
24% TH
35% URB

95,000
61% OF 
27% RE
12% IND

79% 
Auto 31,307,000 (GPD)

TABLE 7 135,800 56,400
41% SF
24% TH
35% URB

90,200
60% OF 
27% RE
13% IND

77% 
Auto 30,887,000 (GPD)

TABLE 10 136,100 56,900
40% SF
24% TH
36% URB

117,400
72% OF 
27% RE
1% IND

78% 
Auto 31,108,000 (GPD)

Table 3 Table 6
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Growth Indicators

Additional
Population

Additional 
Households

Housing 
Mix Employment Job Mix Trips Water 

Consumption

TABLE 3 63,700 27,100
37% SF
24% TH
39% URB

92,500
58% OF 
32% RE
10% IND

77% 
Auto 16,325,000 (GPD)

TABLE 6 137,100 57,000
41% SF
24% TH
35% URB

95,000
61% OF 
27% RE
12% IND

79% 
Auto 31,307,000 (GPD)

TABLE 7 135,800 56,400
41% SF
24% TH
35% URB

90,200
60% OF 
27% RE
13% IND

77% 
Auto 30,887,000 (GPD)

TABLE 10 136,100 56,900
40% SF
24% TH
36% URB

117,400
72% OF 
27% RE
1% IND

78% 
Auto 31,108,000 (GPD)

Table 7 Table 10

Growth Indicators

Additional
Population

Additional 
Households

Housing 
Mix

Additional
Employment Job Mix Trips Water 

Consumption

TABLE 4 141,400 59,000
40% SF
25% TH
35% URB

119,700
68% OF 
22% RE
10% IND

79% 
Auto 32,852,000 (GPD)

TABLE 8 132,900 55,000
42% SF
24% TH
34% URB

89,700
60% OF 
27% RE
13% IND

79% 
Auto 30,262,000 (GPD)

Table 4 Table 8
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Growth Indicators

Additional
Population

Additional 
Households

Housing 
Mix

Additional 
Employment Job Mix Trips Water 

Consumption

TABLE 5 65,800 28,000
36% SF
26% TH
38% URB

82,100
63% OF 
27% RE
10% IND

77% 
Auto 16,291,000 (GPD)

TABLE 9 73,200 29,500
47% SF
19% TH
34% URB

75,300
59% OF 
26% RE
15% IND

80% 
Auto 17662,000 (GPD)

Table 5 Table 9

Conservative/Balanced Growth
Group # Definitely Probably Maybe Probably not Definitely not I don’t know

1 31.3% 32.8% 21.9% 4.7% 3.1% 6.3%

2 25.0% 34.7% 26.4% 6.9% 4.2% 2.8%

11 N/A N/A N/A N/A N/A N/A

The Option
Group # Definitely Probably Maybe Probably not Definitely not I don’t know

5 22.2% 34.7% 25.0% 9.7% 8.3% 0.0%
9 46.5% 21.1% 21.1% 4.2% 5.6% 1.4%

Asset‐Driven Growth
Group # Definitely Probably Maybe Probably not Definitely not I don’t know

4 37.7% 31.2% 16.9% 9.1% 5.2% 0.0%

8 23.5% 42.6% 27.9% 4.4% 1.5% 0.0%

The Business Plan
Group # Definitely Probably Maybe Probably not Definitely not I don’t know

3 24.1% 32.9% 32.9% 5.1% 2.5% 2.5%

6 27.5% 20.3% 37.7% 11.6% 1.4% 1.4%

7 45.1% 22.5% 21.1% 2.8% 8.5% 0.0%

10 41.9% 24.3% 20.3% 5.4% 8.1% 0.0%

OVERALL SUMMARY: 
Do these scenarios reflect a future we should consider for McKinney?



ONE McKinney 2040 Public Input Appendix 9/6/2018

DRAFT 25

January Community Workshop
• About 95 participants
• Worked together in 14 teams
• Review the implications of three 
alternative scenarios

• Teams’ agreement on their 
scenario assessments
• Scenario Performance
• Scenario Response to Community 
Issues

• Scenario Support for Ideas Proposed 
by Community Members

• Important Features for a Preferred 
Scenario

• Share assessments from all teams
• Obtain individual comments and 
suggestions

Alternative Scenario 1 – Current Trend

• Illustrates and evaluates 
the anticipated outcome of 
the existing Future Land 
Use Plan

• Primary attributes include: 
• Employment opportunities 
along major transportation 
corridors 

• Continued single family 
residential development 
north of US 380 

• Neighborhood cores and 
villages that meet nearby 
residents’ commercial 
needs 
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Alternative Scenario 2 – Distinctive Districts

• Identifies place‐specific 
community assets as defining 
anchors for different place 
types and development 
patterns. 

• Places created around each 
asset would vary in size, scale 
and intensity based on the 
asset. 

• Creates a variety of community 
forms in intentional locations 
that support the central 
function of the asset. 

• Creates opportunities for 
business locations and private 
investment by businesses that 
benefit from proximity to 
particular assets. 

Alternative Scenario 3 – Focused Options

• Focuses on providing choices for 
McKinney residents and businesses; 
specifically related to: 

• Housing variety 
• Employment options 
• Mobility choices 
• Entertainment and activity options 
• Improved connectivity to neighboring 

communities 
• Growth and development generally 
focused around three distinct 
districts. 

• Higher intensity development and 
business functions located at central 
point of each district with transitions 
to less intensity along the peripheries. 

• Outside these three districts, this 
scenario envisions development that 
provides new single family 
neighborhoods and neighborhood 
commercial locations predominately 
aligned with the current trend. 
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Scenario Evaluation – Team Feedback

• Scenario 2 was most 
desirable overall, 
according to 6 teams

• Scenario 3 was most 
desirable overall, 
according to 6 teams

• Scenarios 2 and 3 were 
equally desirable overall, 
according to 2 teams

• Scenario 1 was not 
preferred by any team

Scenario Evaluation – Individuals’ Feedback
(ranked by priority order)

Very 
important

Somewhat 
important

Not very 
important

Very 
unimportant I’m not sure

How supportive is this Scenario of the ‘Early Understandings’ of community priorities?
Scenario 2 37.50% 44.44% 8.33% 4.17% 5.56%

Scenario 3 29.58% 36.62% 14.08% 9.86% 9.86%

Scenario 1 5.71% 44.29% 30.00% 11.43% 8.57%
How consistent is this Scenario with your own idea of McKinney’s best possible future?
Scenario 2 35.71% 48.57% 8.57% 4.29% 2.86%

Scenario 3 22.22% 43.06% 18.06% 11.11% 5.56%

Scenario 1 4.29% 31.43% 24.29% 37.14% 2.86%
Does this Scenario create a McKinney 2040 that will attract major corporations?
Scenario 2 26.76% 57.75% 9.86% 4.23% 1.41%

Scenario 3 16.90% 40.85% 29.58% 4.23% 8.45%

Scenario 1 4.17% 18.06% 43.06% 31.94% 2.78%

Does this Scenario create a McKinney 2040 that will appeal to McKinney’s kids as they grow up?
Scenario 2 29.58% 54.93% 12.68% 0.00% 2.82%

Scenario 3 23.94% 50.70% 9.86% 7.04% 8.45%

Scenario 1 4.29% 15.71% 44.29% 28.57% 7.14%
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Online Input on Alternative Scenarios

• Same information and 
questions as at the 
Community Workshop

• 55 respondents
• Most had not 
participated in the 
Community Workshop

0% 10% 20% 30% 40% 50% 60% 70% 80%

I have reviewed the materials posted online.

I have heard presentations about it.

I participated in the January 21st Community
Workshop.

I participated in the Community Charrette in
October 2015.

I participated in the Community Open Houses
in September 2015.

I have provided online comments in the past.

This is my first involvement.

How involved have you been in the ONE McKinney 
2040 project?

Scenario Performance
Please rate each scenario's performance ‐‐ how well does it do in making the McKinney of 

2040 desirable? Use '5' for best performance and '0' for worst.

Topic
Place to 
live

Place to 
work

Place to 
play

Place for 
nature

Place for 
mobility

Place for fiscal 
responsibility

Scenario 1 2.53 2.57 2.22 2.09 2.24 2.58
Scenario 2 3.37 3.36 3.42 3.06 3.06 3.62
Scenario 3 3.29 3.31 3.69 3.91 3.55 3.70

Which Scenario performs best?

Topic
Place to 
live

Place to 
work

Place to 
play

Place for 
nature

Place for 
mobility

Place for fiscal 
responsibility

Scenario 1 21.1% 22.2% 8.3% 5.7% 6.3% 16.7%
Scenario 2 39.5% 38.9% 36.1% 17.1% 18.8% 33.3%
Scenario 3 39.5% 30.6% 50.0% 71.4% 56.3% 27.8%
All are equal 0.0% 8.3% 5.6% 5.7% 18.8% 22.2%
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Support for Community Priorities
How supportive are the Scenarios of McKinney's 'early understandings' of community priorities?

Issue Scenario 1 Scenario 2 Scenario 3

Keeping up with growth in population and jobs 30.4% 72.2% 88.9%

Growing the City’s tax base 45.0% 76.5% 70.6%

Being economically sustainable and resilient over time 33.3% 82.4% 83.3%

Using energy, water, and other resources efficiently 28.6% 66.7% 77.8%

Keeping existing neighborhoods vital 38.1% 72.2% 66.7%

Continuing to embrace downtown as the historic jewel of 
McKinney 76.2% 77.8% 83.3%

Respecting natural features and topography 38.1% 64.7% 88.2%

Maintaining a sense of community and quality of life as 
the city grows 38.1% 77.8% 94.1%

Determining what happens on remaining vacant lands 33.3% 83.3% 88.9%

Support of Ideas from Community Members
How supportive are the Scenarios of these ideas suggested by McKinney community members for 

2040?

Community Member Idea Scenario 1 Scenario 2 Scenario 3
A destination small town that retains its historic Texas 
charm. 59.1% 65.0% 63.2%

Families in neighborhoods throughout McKinney have 
access to well‐maintained parks, sports fields, and trails. 59.1% 75.0% 89.5%

A place with great people enjoying small businesses, 
farmers markets and other unique, non‐corporate finds. 68.2% 70.0% 78.9%

A balance between community, development and nature. 36.4% 65.0% 78.9%

The economic center of Collin County, with headquarters 
of major companies as well as support for local business. 31.8% 80.0% 73.7%

A city that has retained its natural feel, with lots of 
mature trees and native plants 63.6% 70.0% 68.4%
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‘Vision Framework’ Input Phase

Public Outreach

• Joint Session for City Council & CPAC (April 11)
• Community Open Houses (May 18 & 19)
• www.onemckinney2040.com
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May Community Open Houses
• Over 90 participants.

• May 18 at Senior Recreation Center.

• May 19 at Christ Fellowship Church.

• Presentation followed by discussion at stations.

Participants’ Involvement in ONE McKinney 2040
0.0% 3.3%

17.8%

6.7%

25.6%

46.7%

City Council or P&Z
member
CPAC member

Participated in earlier
workshops
Participated online

More than one of these

This is my first involvement
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ONE McKinney 2040: Draft Vision Statement

We are ONE McKinney – a community that
supports and celebrates all of its people,
neighborhoods and districts. We are united by our
shared natural assets and heritage, and our
community offers neighborhood choices that
appeal to people throughout their lives. Smart
public and private investments make McKinney
resilient and adaptable, so it remains a first choice
for business and entertainment through 2040 and
beyond.

Preferred Scenario ‐ Summary
Focuses on distinctive districts,
each with a clear vision and
market focus; allows for more
strategic growth and identities
within the community

Results in:
54,900 new residential units
7,700,000 SF new retail
11,000,000 SF new office
8,100,000 SF new industrial

2040 Population: 284,000
2040 Employment: 138,000
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Place Types – the Scenario ‘Palette’

District Stations
• Cultural and Entertainment 
Centers
• Town Center
• Mill
• Honey Creek Entertainment

• Economic Assets
• Business & Aviation
• Medical
• Collin Crossing

• Housing and Neighborhood‐
Oriented
• Northridge
• Trinity Falls
• Homestead

• Natural Assets
• Agricultural Lifestyle
• East Fork
• Scenic

• Transportation‐Focused
• Collin McKinney Commercial
• Gateway Business
• Oak Hollow
• Outer Loop
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Preliminary 
Thoroughfare 

Plan

Feedback on Preferred Scenario
How consistent is this aspect of ONE McKinney2040 with McKinney’s best possible future?

Very 
Consistent 

(VC)

Somewhat 
Consistent 

(SC)

Somewhat 
Inconsistent 

(SI)

Very 
Inconsistent 

(VI)
I’m Not 
Sure (NS) VC + SC

Vision Statement ‐‐
your own idea of 
McKinney’s best 
possible future 46.5% 34.9% 9.3% 7.0% 2.3% 81.4%
Preferred Scenario ‐‐
your own idea of 
McKinney’s best 
possible future 31.3% 44.6% 8.4% 4.8% 10.8% 75.9%
Preferred Scenario ‐‐
your sense of the 
community’s 
preferences 16.5% 47.1% 7.1% 3.5% 25.9% 63.5%
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‘Crafting the Plan’ Input Phase

June 2018 Community Open House Highlights
• Open House held June 14, 2018 at 
Collin College Conference Center

• Approximately 50 participants
• Objectives:

• Update community on status of 
process

• Share approach to TXDOT’s 380 
alternatives

• Receive input about policy direction & 
implications of 380 alternatives for the 
preferred development pattern

• Group input using electronic keypad 
polling

• Discussion and input at 10 stations
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Stations – Development with 380 Options
•Where We’re At
•Commercial & Mixed 
Use Centers
• Existing Community 
Districts
•Western Developing 
Districts
•Revitalizing Districts

• Employment Districts
• Eastern Developing 
Districts
• Limited Access 
Roadway Design 
Options
• Investment Priorities
•Other Topics

Participants’ Roles in Process

4.2%
2.1%

22.9%

6.3%

25.0%

39.6%

I have been involved in ONE McKinney 2040 as:

City Council or P&Z member

Comprehensive Plan Advisory
Committee member
Participated in earlier workshops

Participated online

More than one of these

This is my first involvement
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How consistent is this Vision Statement with your 
own idea of McKinney’s best possible future?

38.5%

42.3%

7.7%

7.7%
3.8%

Very consistent
Somewhat consistent
Somewhat inconsistent
Very inconsistent
I’m not sure

How consistent is the general concept of this 
Preferred Scenario with your own idea of McKinney’s 
best possible future?

22.4%

57.1%

12.2%

6.1%

2.0%

Very consistent
Somewhat consistent
Somewhat inconsistent
Very inconsistent
I’m not sure
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Development Pattern and Future US 380
How should the ONE 

McKinney 2040 preferred 
development pattern relate 
to the character of future 

US 380?

Strong
‐ly

agree

Some‐
what 
agree

Some‐
what 

disagree

Strong
‐ly

disagr
ee

I’m 
not 
sure

Agree 
(Strongly/ 
Some‐
what)

Disagree 
(Strongly/ 
Some‐
what)

The character of US 380 
improvements should 
include the ‘district identity’ 
features envisioned by ONE 
McKinney 2040. 43.8% 29.2% 10.4% 12.5% 4.2% 72.9% 22.9%

The character of US 380 
improvements should 
change as it travels through 
places in McKinney that 
have different character. 40.8% 28.6% 8.2% 20.4% 2.0% 69.4% 28.6%

LARS Along Current US 380 Alignment

What if US 380 stays in place? 
(the LARS is along the current 

alignment) 

Strong‐
ly

agree

Some‐
what 
agree

Some‐
what 

disagree

Strong‐
ly

disagre
e

I’m not 
sure

Agree 
(Strongly/ 
Some‐what)

Disagree 
(Strongly/ 
Some‐
what)

If US 380 stays in place, the 
Preferred Scenario’s Place 
Types along the route should 
stay the same. 38.3% 25.5% 10.6% 19.1% 6.4% 63.8% 29.8%
If US 380 stays in place, then 
new employment‐generating 
Place Types should be 
considered along the route. 37.5% 27.1% 6.3% 25.0% 4.2% 64.6% 31.3%
If US 380 stays in place, then 
new mixed use centers should 
be considered at major 
interchanges along the route. 26.1% 37.0% 8.7% 26.1% 2.2% 63.0% 34.8%
If US 380 stays in place, then 
new commercial centers should 
be considered at major 
interchanges along the route. 24.5% 30.6% 14.3% 24.5% 6.1% 55.1% 38.8%
If US 380 stays in place, then 
new urban residential Place 
Types should be considered 
along the route. 11.4% 18.2% 15.9% 50.0% 4.5% 29.5% 65.9%
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LARS Along a Different Alignment
What if another alternative for US 
380 is selected? (the LARS is along a 

different alignment) 
Strongly 
agree

Somewhat 
agree

Somewhat 
disagree

Strongly 
disagree

I’m not 
sure

Agree 
(Strongly/ 
Somewhat)

Disagree 
(Strongly/ 
Somewhat)

If a different US 380 alternative is 
identified, the Preferred Scenario’s 
Place Types along the new route 
should stay the same. 43.5% 15.2% 6.5% 21.7% 13.0% 58.7% 28.3%

If a different US 380 alternative is 
identified, then new commercial 
centers should be considered at 
major interchanges along the new 
route. 34.0% 21.3% 0.0% 40.4% 4.3% 55.3% 40.4%

If a different US 380 alternative is 
identified, then new employment‐
generating Place Types should be 
considered along the new route. 29.2% 31.3% 0.0% 35.4% 4.2% 60.4% 35.4%

If a different US 380 alternative is 
identified, then new mixed use 
centers should be considered at 
major interchanges along the new 
route. 22.9% 33.3% 6.3% 35.4% 2.1% 56.3% 41.7%

If a different US 380 alternative is 
identified, then new urban 
residential Place Types should be 
considered along the new route. 21.3% 19.1% 10.6% 42.6% 6.4% 40.4% 53.2%

‘Implementation Planning’ Input Phase
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August 2018 Community Open House Highlights
• Open House held August 9, 2018 at 
McKinney Performing Arts Center

• 37 participants
• Objectives:

• Share key concepts of draft ONE 
McKinney 2040 Plan

• Receive input about recommendations
• Discussion and input at 7 stations

• Overall Policy Direction
• Land Use & Development
• Mobility
• Economic Development & Fiscal Health
• Public Investments
• Implementation
• Other Topics

Overview

Input on Implementation Priorities

• Implementation recommendations relate to:
• City‐wide strategy elements
• District strategies
• Monitoring and reporting on progress in carrying out the plan

• Initial input on selected action items was obtained in three ways:
• Via an iPad survey at the June 14th Open House
• Via an online survey available from June 28th through July 24th

• Via a “dot exercise” station at the August 9th Open House
• Each input opportunity included a different segment of the 
McKinney community so they reflect differing perspectives on the 
future

• Plan will establish priorities among action items
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Action Items: Ranking of Priority

Action Items Ranked in the Top 5 Twice June Open 
House Online August 

Open House
Provide regular and engaging updates on ONE 
McKinney 2040 progress to the community 1 4 12

Identify places with greatest biking and walking 
potential and invest in bike and pedestrian networks for 
these places

2 8 3

Make transportation improvements to reduce 
congestion in the established community 12 2 5

Partner with MISD, Collin College and others on 
educational programs so McKinney residents have the 
skills future McKinney employers need

3 3 11

Seek grant opportunities to support plan 
implementation 5 5 16

Action Items: Ranking of Priority

Action Items Ranked in the Top 5 Once June Open 
House Online August 

Open House
Investments in public infrastructure such as roads, 
water, and sewer in existing neighborhoods so their 
level of service is the same as in newly‐developing areas

11 1 7

Invest in park and recreational improvements along the 
East Fork of the Trinity River 13 14 1

Develop design guidelines or standards for areas that 
retain rural character in the future 10 6 2

Develop design guidelines or standards for new mixed 
use and urban development areas 4 9 13

City collaboration with private developers/investors via 
Public/Private Partnerships 16 13 4
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Action Items: Ranking of Priority

Action Items Never Ranked in the Top 5 June Open 
House Online August 

Open House
Update economic development incentives to support the 
development described by the ONE McKinney 2040 Plan 9 11 6

Update development regulations (e.g. zoning ordinance, 
subdivision ordinance) to reflect the vision described by 
the ONE McKinney 2040 Plan

6 10 18

Foster better relationships across jurisdictions and 
agencies for coordinated regional planning 8 7 17

Establish Greenway Arterial design standards for use on 
Laud Howell Parkway and similar greenways 7 16 9

Create a Major Gateway into McKinney at US 75 and US 
380 19 15 8

Add new regional cultural and cultural amenities and 
venues 17 17 10

Create design guidelines and economic incentives for 
‘transit‐ready’ development 14 12 14

Conduct small area studies in key parts of McKinney 18 19 15
Investigate use of innovative financing solutions (such as 
Tax Increment Financing Districts and Public 
Improvement Districts)

15 18 19

Background

Community Online Feedback

• An online survey was available to any interested person during August and 
September.

• The survey was structured to gain feedback on the overall direction of the 
plan, the major concepts in the citywide strategies and the key ideas for 
each of the Districts.

• Respondents could choose how much input to provide.
• Participants were asked about their involvement in the ONE McKinney 
2040 process and about their background.

• 383 people participated in the online survey.
• Results show strong overall support for the Plan.
• Many individual suggestions and comments provided.

Results
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How involved have you been in the ONE 
McKinney 2040 project?
Please check all that apply.

I have reviewed the
materials posted

online.

I am a City Council or
Planning and Zoning
Commission member.

I am a Comprehensive
Plan Advisory

Committee member.

I participated in the
Community

workshops and events
in 2015 and 2016.

I participated in the
Community Open
House in June 2018.

I have provided online
comments in the past.

This is my first
involvement.

0%

10%

20%

30%

40%

50%

60%

Which category below includes your age?

18 or younger 19 ‐ 25 26 ‐ 35 36 ‐ 45 46 ‐ 65 66 or older
0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%
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How long have you lived in McKinney?

Less than 5 years 5 to 10 years 11 to 20 years More than 20 years I don't live in McKinney
0%

5%

10%

15%

20%

25%

30%

35%

Do you work in McKinney? If so, how long 
have you worked in McKinney?

More than 20 years 11 to 20 years 5 to 10 years Less than 5 years I don't work in McKinney I am retired, a student or
otherwise not working

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%
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How consistent is the Vision Statement with 
your own idea of McKinney’s best possible 
future?

Very consistent Somewhat consistent Somewhat inconsistent Very inconsistent I'm not sure
0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

74.5% said ‘very’ or 
‘somewhat consistent’

How consistent is this Preferred Scenario with 
your own idea of McKinney’s best possible 
future?

Very consistent Somewhat consistent Somewhat inconsistent Very inconsistent I'm not sure
0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

64.4% said ‘very’ or 
‘somewhat consistent’
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How consistent are these Decision‐Making 
Criteria with the factors you think the City 
should use in making these decisions?

Very consistent Somewhat consistent Somewhat inconsistent Very inconsistent I'm not sure
0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

73.6% said ‘very’ or 
‘somewhat consistent’

How consistent are these Guiding Principles 
with your own ideas of McKinney's best 
possible future?

Very 
consistent

Some‐
what 

consistent

Some‐
what 

inconsist‐
ent

Very 
inconsist‐ent

I'm not 
sure

Consist‐
ent

Inconsist‐
ent

Diversity 35.5% 38.7% 19.4% 6.5% 0.0% 74.2% 25.8%

Assets 56.3% 21.9% 6.3% 15.6% 0.0% 78.1% 21.9%

Places 50.0% 26.7% 16.7% 3.3% 3.3% 76.7% 20.0%

Investments 37.9% 44.8% 6.9% 10.3% 0.0% 82.8% 17.2%
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How consistent are these outcomes with the 
City you hope to see by 2040?

Very 
consist‐
ent

Some‐
what 

consist‐
ent

Some‐
what 

inconsist‐
ent

Very 
inconsist‐

ent

I'm not 
sure

Consist‐
ent

Inconsist‐
ent

Citywide Mobility 
Strategy 34.0% 34.6% 14.2% 14.8% 2.5% 68.5% 29.0%

Citywide Economic 
Development

Strategy
26.9% 41.9% 12.5% 10.6% 8.1% 68.8% 23.1%

Citywide Fiscal 
Health Strategy 30.4% 48.1% 5.1% 9.5% 7.0% 78.5% 14.6%

Citywide Public 
Investment Strategy 34.4% 41.9% 13.1% 8.8% 1.9% 76.3% 21.9%



oVERVIEW

Travel demand modeling involves the forecasting of traffic volumes on a transportation network based on land use, population, and 
network characteristics. Forecasting future traffic demand on a roadway network is an essential element in mobility planning. The 
model used for analysis of the OneMcKinney2040 preferred scenario was adapted from the Dallas-Fort Worth Regional Travel Model 
(DFWRTM) created by the NCTCOG. The updated model incorporated demographic estimates based on the OneMcKinney2040 
recommended land uses and analyzed potential alternatives to future US 380 limited-access roadway alignments, as well as 
alternatives to the City’s thoroughfare network. 

This Appendix section presents the travel demand model output for each modeled network alternative to be used as a basis 
for making additional updates to the Master Thoroughfare Plan upon completion of the US 380 Feasibility Study. Roadways are 
designated as Level of Service (LOS) A, B, C, D, E, or F based on the volume-to-capacity ratio, which compares the estimate daily 
volume expected on a roadway to its intended maximum amount of traffic a roadway can handle. LOS A roadways have low traffic 
volumes with free-flowing conditions while LOS F roadways are extremely congested with stop-and-go traffic conditions. LOS A/B/
C/D is considered acceptable under the current Comprehensive Plan.

ALIgNMENT oPTIoNS

As of the summer of 2018, TxDOT is considering 5 alternative roadway alignments for the future expansion of US Highway 380, 
consisting of 3 bypass alignment options and two alignments using the current US 380 route. To measure the impact of the various 
US 380 alternatives on the McKinney thoroughfare network, the following 3 network alternatives were analyzed using the DFWRTM:

Revised Master Thoroughfare Plan (MTP)
• The Revised MTP maintains the existing US 380 alignment as a Major Regional Highway with an additional north-south 

limited-access roadway east of US 75 and the McKinney Airport.

Blue/Red US 380 Bypass Alignment
• For the purpose of the travel demand model, the US 380 Blue and Red alignments provide similar highway connectivity 

and was modeled as a combined alternative, with a limited-access roadway bypass alignment following much of existing 
Bloomdale Road and Airport Drive, with an east-west connection at existing US 380 east of US 75.

Yellow Alignment
• The US 380 Yellow alignment is a limited-access roadway bypass that follows much of existing Bloomdale Road and Airport 

Drive, with an east-west connection north of US 380. 

APPENDIX C:
Transportation
MODELING ANALYSIS
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Level of Service

Free Flow/Acceptable (<.65)LOS A/B/C

Tolerable Delay (.65 - .80)LOS D

Significant Delay (.80 - 1.0)LOS E

Excessive Delay (> 1.0)LOS F
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Other Cities

Acceptable Under 
Current Comprehensive Plan

Not Acceptable Under 
Current Comprehensive Plan
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TAPESTRY
SEGMENTATION

TM

esri.com/tapestry

Households: 1,695,000

Average Household Size: 3.22

Median Age: 33.6

Median Household Income: $105,000

LifeMode Group: Affluent Estates 

Boomburbs

WHO ARE WE?
This is the new growth market, with a profi le similar to the 
original: young professionals with families that have opted 
to trade up to the newest housing in the suburbs. The 
original Boomburbs neighborhoods began growing in the 
1990s and continued through the peak of the housing boom. 
Most of those neighborhoods are fully developed now. 
This is an affl uent market but with a higher proportion of 
mortgages. Rapid growth still distinguishes the Boomburbs
neighborhoods, although the boom is more subdued now 
than it was 10 years ago. So is the housing market. Residents 
are well-educated professionals with a running start
on prosperity.

OUR NEIGHBORHOOD
• Growth markets are in the suburban
 periphery of large metropolitan areas.

• Young families are married with children
 (Index 221); average household size is 3.22.

• Home ownership is 84% (Index 133),
 with the highest rate of mortgages, 78%  
 (Index 173). 

• Primarily single-family homes, in new   
 neighborhoods, 72% built since 2000  
 (Index 521).

• Median home value is $293,000 (Index 165).

• Lower housing vacancy rate at 5.3%.

• The cost of affordable new housing comes
 at the expense of one of the longest
 commutes to work, over 30 minutes 
 average, including a disproportionate 
 number (34.5%) commuting across county
 lines (Index 146).

SOCIOECONOMIC TRAITS
• Well educated young professionals,
 52% are college graduates (Index 185).

• Unemployment is low at 5.2% (Index 60);  
 high labor force participation at 72%
 (Index 115); most households have more
  than two workers (Index 123).

• Longer commute times from the suburban 
 growth corridors (Index 121) have created 
 more home workers (Index 154).

• They are well connected: own the latest
 devices and understand how to use them
 effi ciently; biggest complaints—too many
 devices and too many intrusions on 
 personal time.

• Financial planning is well under way
 for these professionals.

Note: The Index represents the ratio of the segment rate to the US rate multiplied by 100.
    Consumer preferences are estimated from data by GfK MRI.
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LifeMode Group: Affluent Estates 

Boomburbs

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 33.6   US: 37.6
|  Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 60.9   US: 62.1

1C

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.
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SEGMENT DENSITY
This map illustrates the density and
distribution of the Boomburbs
Tapestry Segment by households.

LifeMode Group: Affluent Estates 

Boomburbs1C
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Boomburbs residents prefer late model imports, primarily SUVs, and also luxury cars 
 and minivans.

• This is one of the top markets for the latest in technology, from smartphones to tablets
 to Internet connectable televisions.

• Style matters in the Boomburbs, from personal appearance to their homes.
 These consumers are still furnishing their new homes and already remodeling. 

• They like to garden but more often contract for home services.

• Physical fi tness is a priority, including club memberships and home equipment.

• Leisure includes a range of activities from sports (hiking, bicycling, swimming, golf)
 to visits to theme parks or water parks.

• Residents are generous supporters of charitable organizations.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status,
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Affluent Estates 

Boomburbs1C

HOUSING
Median home value is displayed for markets that are primarily
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family

Median Value:
$293,000
US Median: $177,000
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Households: 2,613,000

Average Household Size: 2.40

Median Age: 32.2

Median Household Income: $50,000

LifeMode Group: Middle Ground 

Bright Young Professionals

WHO ARE WE?
Bright Young Professionals is a large market, primarily 
located in urban outskirts of large metropolitan areas. 
These communities are home to young, educated, working 
professionals. One out of three householders is under
the age of 35. Slightly more diverse couples dominate
this market, with more renters than homeowners. More 
than two-fi fths of the households live in single-family 
homes; over a third live in 5+ unit buildings. Labor force 
participation is high, generally white-collar work, with a
mix of food service and part-time jobs (among the college 
students). Median household income, median home value, 
and average rent are close to the US values. Residents
of this segment are physically active and up on the
latest technology.

OUR NEIGHBORHOOD
• Approximately 56% of the households rent;  
 44% own their homes.

• Household type is primarily couples,   
 married (or unmarried), with above
 average concentrations of both
 single-parent (Index 125) and
 single-person (Index 115) households.

• Multiunit buildings or row housing
 make up 55% of the housing stock (row  
 housing (Index 182), buildings with
 5–19 units (Index 277)); 44% built 1980–99. 

• Average rent is slightly higher than
 the US (Index 102).

• Lower vacancy rate is at 8.9%.

SOCIOECONOMIC TRAITS
• Education completed: 36% with some  
 college or an associate’s degree, 30% with  
 a bachelor’s degree or higher. Education
 in progress is 10% (Index 127).

• Unemployment rate is lower at 7.1%,
 and labor force participation rate of 73%
 is higher than the US rate.

• These consumers are up on the
 latest technology.

• They get most of their information from
 the Internet.

• Concern about the environment,
 impacts their purchasing decisions.

Note: The Index represents the ratio of the segment rate to the US rate multiplied by 100.
    Consumer preferences are estimated from data by GfK MRI.
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* Hispanic can be of any race.                          US Average
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LifeMode Group: Middle Ground 

Bright Young Professionals

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 32.2   US: 37.6
|  Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 65.4   US: 62.1

8C

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Own US savings bonds.

• Own newer computers (desktop, laptop, or both), iPods, and 2+ TVs.

• Go online to do banking, access YouTube or Facebook, visit blogs, and play games.

• Use cell phones to text, redeem mobile coupons, listen to music, and
 check for news and fi nancial information.

• Find leisure going to bars/clubs, attending concerts, going to the zoo,
 and renting DVDs from Redbox or Netfl ix.

• Read sports magazines and participate in a variety of sports, including backpacking,
 basketball, football, bowling, Pilates, weight lifting, and yoga.

• Eat out often at fast-food and family restaurants.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status,
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Middle Ground 

Bright Young Professionals8C

HOUSING
Median home value is displayed for markets that are primarily
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family;
Multiunits

Average Rent:
$1,000
US Average: $990
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SEGMENT DENSITY
This map illustrates the density and
distribution of the Bright Young Professionals
Tapestry Segment by households.

LifeMode Group: Middle Ground 

Bright Young Professionals8C
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Households: 1,737,200

Average Household Size: 2.48 

Median Age: 35.3

Median Household Income: $86,600

LifeMode Group: Upscale Avenues 

Enterprising Professionals

WHO ARE WE?
Enterprising Professionals residents are well educated and 
climbing the ladder in STEM (science, technology, engineering, 
and mathematics) occupations. They change jobs often and 
therefore choose to live in condos, town homes, or apartments; 
many still rent their homes. The market is fast-growing, 
located in lower density neighborhoods of large metro areas. 
Enterprising Professionals residents are diverse, with Asians 
making up over one-fifth of the population. This young 
market makes over one and a half times more income than 
the US median, supplementing their income with high-risk 
investments. At home, they enjoy the Internet and TV on 
high-speed connections with premier channels and services. 

OUR NEIGHBORHOOD
• Almost half of households are married couples, 
    and 29% are single person households.

• Housing is a mixture of suburban single-family 
 homes, row homes, and larger multiunit  
 structures.

• Close to three quarters of the homes 
 were built after 1980; 25% are newer, 
 built after 2000.

• Renters make up nearly half of 
 all households.

SOCIOECONOMIC TRAITS
• Median household income one and a half  
 times that of the US.

• Over half hold a bachelor’s degree 
 or higher.

• Early adopters of new technology in 
 hopes of impressing peers with new gadgets.

• Enjoy talking about and giving advice 
 on technology. 

• Half have smartphones and use them for  
 news, accessing search engines, and maps.

• Work long hours in front of a computer.

• Strive to stay youthful and healthy, eat  
 organic and natural foods, run and do yoga.

• Buy name brands and trendy clothes online.

Note: The Index represents the ratio of the segment rate to the US rate multiplied by 100.
    Consumer preferences are estimated from data by GfK MRI.
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LifeMode Group: Upscale Avenues 

Enterprising Professionals2D

85+
80–84
75–79
70–74
65–69
60–64
55–59
50–54
45–49
40–44
35–39
30–34
25–29
20–24
15–19
10–14

5–9
<5

8%                     4%                        0                        4%                      8%

Male Female

Median Household Income

Median Net Worth

$56,100

$93,300

$86,600

$106,000

$0 $100,000 $200,000 $300,000 $400,000 $500,000 $600,000

Esri	Median	HH	Income

Esri	Median	Net	Worth

Series2 Series1

$56,100

$93,300

$86,600

$106,000

$0 $100,000 $200,000 $300,000 $400,000 $500,000 $600,000

Esri	Median	HH	Income

Esri	Median	Net	Worth

Series2 Series1

Housing

Food

Apparel & Services

Transportation

Health Care

Entertainment & 
Recreation

Education

Pensions & 
Social Security

Other

0.0% 0.5% 1.0% 1.5% 2.0% 2.5% 3.0% 3.5% 4.0% 4.5% 5.0% 

Male	Age	0-4

Male	Age	5-9

Male	Age	10-14

Male	Age	15-19 

Male	Age	20-24

Male	Age	25-29 

Male	Age	30-34 

Male	Age	35-39 

Male	Age	40-44 

Male	Age	45-49 

Male	Age	50-54 

Male	Age	55-59 

Male	Age	60-64 

Male	Age	65-69 

Male	Age	70-74 

Male	Age	75-79 

Male	Age	80-84 

Male	Age	85+

Age	by	Sex	- Male

Series2 Series1

0.0% 0.5% 1.0% 1.5% 2.0% 2.5% 3.0% 3.5% 4.0% 4.5% 5.0% 

Female	Age	0-4

Female	Age	5-9

Female	Age	10-14

Female	Age	15-19

Female	Age	20-24

Female	Age	25-29

Female	Age	30-34

Female	Age	35-39

Female	Age	40-44

Female	Age	45-49

Female	Age	50-54

Female	Age	55-59

Female	Age	60-64

Female	Age	65-69

Female	Age	70-74

Female	Age	75-79

Female	Age	80-84

Female	Age	85+

Chart	Title

Series2 Series1

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages) 
or unsecured (credit cards). Household income and 
net worth are estimated by Esri.

OCCUPATION BY EARNINGS
The five occupations with the highest number of workers in the market are displayed 
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index 
of 100 is average. An index of 120 shows that average spending by consumers in this market 
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 35.3   US: 38.2
      Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity). 
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Buy digital books for tablet reading, along with magazines and newspapers.

• Frequent the dry cleaner.

• Travel to foreign and domestic destinations common.

• Watch movies and TV with video-on-demand and HDTV over a high-speed connection.

• Convenience is key—shop at Amazon.com and pick up drugs at the Target pharmacy.

• Eat out at The Cheesecake Factory, Chipotle Mexican, and Panera Bread; drop by 
 Starbucks for coffee.

• Leisure activities include gambling, trips to museums and the beach.

• Have health insurance and a 401(k) through work.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status, 
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size 
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Upscale Avenues 

Enterprising Professionals2D

HOUSING
Median home value is displayed for markets that are primarily 
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Multiunits; 
Single Family

Median Value:
$340,200
US Median: $207,300
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SEGMENT DENSITY
This map illustrates the density and 
distribution of the Enterprising Professionals 
Tapestry Segment by households. 

LifeMode Group: Upscale Avenues 

Enterprising Professionals2D
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Households: 775,000

Average Household Size: 3.13

Median Age: 28.0

Median Household Income: $26,000

LifeMode Group: Next Wave 

Fresh Ambitions

WHO ARE WE?
These young families, many of whom are recent immigrants, 
focus their life and work around their children. Fresh 
Ambitions residents are not highly educated, but many have 
overcome the language barrier and earned a high school 
diploma. They work overtime in service, in skilled and 
unskilled occupations, and spend what little they can save 
on their children. Multigenerational families and close ties 
to their culture support many families living in poverty; 
income is often supplemented with public assistance and 
Social Security. Residents spend more than one-third of their 
income on rent, though they can only afford to live in older 
row houses or multiunit buildings. They budget wisely not 
only to make ends meet but also to save for a trip back home.

OUR NEIGHBORHOOD
• Resides in mostly row houses or 2–4 unit  
 buildings; many were built before 1950,  
 located in major urban cities.

• They predominantly rent; average gross
 rent is a little below the US average.

• Most households have at least one vehicle,  
 and commuters drive alone to work.   
 Walking to work or taking public
 transportation is common too. 

• Half of the households have children of
 all ages and are comprised of more   
 single-parent than married-couple
 families. There are more than three
 persons per household; the proportion
 of multigenerational families is twice
 that of the US.

SOCIOECONOMIC TRAITS
• One in four is foreign-born, supporting
 a large family on little income. Fresh   
 Ambitions residents live on the edge of  
 poverty but are an ambitious community.  
 They will take on overtime work when
 they can.

• Unemployment is high for these
 recent immigrants. 

• One in three has overcome the language  
 barrier and earned a high school diploma.

• Price-conscious consumers, they budget
 for fashion, not branding. However,
 parents are happy to spoil their brand
 savvy children.

• These residents maintain close ties to
 their culture; they save money to visit   
 family, but seek out discount fares
 over convenience.

Note: The Index represents the ratio of the segment rate to the US rate multiplied by 100.
    Consumer preferences are estimated from data by GfK MRI.
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LifeMode Group: Next Wave 

Fresh Ambitions

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 28.0   US: 37.6
|  Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 90.1   US: 62.1

13D

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Young families are the focus; Fresh Ambitions residents must budget for baby food and
 disposable diapers. Baby and parenthood magazines are their chosen reading material.

• These young, newly established residents own cell phones, not landlines.

• Almost half of the households can access the Internet via home PC;
 Spanish-language web sites and chat rooms are popular.

• More than half of the households subscribe to a cable service; Spanish TV networks,
 BET, and children’s shows are popular.

• When their budget permits, they wire money back home. Less than half of
 consumers own a credit card and only a quarter have opened a savings account.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status,
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Next Wave 

Fresh Ambitions13D

HOUSING
Median home value is displayed for markets that are primarily
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Multiunit Rentals; 
Single Family

Average Rent:
$840
US Average: $990
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Households: 3,319,000

Average Household Size: 2.73

Median Age: 35.3

Median Household Income: $55,000

LifeMode Group: Family Landscapes 

Middleburg

WHO ARE WE?
Middleburg neighborhoods transformed from the easy 
pace of country living to semirural subdivisions in the last 
decade, when the housing boom reached out. Residents 
are conservative, family-oriented consumers. Still more 
country than rock and roll, they are thrifty but willing to 
carry some debt and are already investing in their futures. 
They rely on their smartphones and mobile devices to stay 
in touch and pride themselves on their expertise. They 
prefer to buy American and travel in the US. This market
is younger but growing in size and assets.

OUR NEIGHBORHOOD
• Semirural locales within metropolitan areas.

• Neighborhoods changed rapidly in the  
 previous decade with the addition of
 new single-family homes.

• Include a number of mobile homes
 (Index 152).

• Affordable housing, median value of   
 $158,000 (Index 89) with a low vacancy rate.

• Young couples, many with children;
 average household size is 2.73.

SOCIOECONOMIC TRAITS
• Education: 66% with a high school diploma  
 or some college.

• Unemployment rate lower at 7.4%
 (Index 85).

• Labor force participation typical of a   
 younger population at 66.7% (Index 106).

• Traditional values are the norm here—
 faith, country, and family.

• Prefer to buy American and for a
 good price.

• Comfortable with the latest in technology,  
 for convenience (online banking or saving  
 money on landlines) and entertainment.

Note: The Index represents the ratio of the segment rate to the US rate multiplied by 100.
    Consumer preferences are estimated from data by GfK MRI.
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LifeMode Group: Family Landscapes 

Middleburg

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 35.3   US: 37.6
|  Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 46.3   US: 62.1

4C

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Residents are partial to trucks, SUVs, and occasionally, convertibles, or motorcycles.

• Entertainment is primarily family-oriented, TV and movie rentals or theme parks
 and family restaurants.

• Spending priorities also focus on family (children’s toys and apparel) or home DIY projects.

• Sports include hunting, target shooting, bowling, and baseball.

• TV and magazines provide entertainment and information.

• Media preferences include country and Christian channels.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status,
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Family Landscapes 

Middleburg4C

HOUSING
Median home value is displayed for markets that are primarily
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family

Median Value:
$158,000
US Median: $177,000
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SEGMENT DENSITY
This map illustrates the density and
distribution of the Middleburg
Tapestry Segment by households.
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Middleburg4C
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Households: 1,878,000

Average Household Size: 3.11

Median Age: 40.5

Median Household Income: $127,000

LifeMode Group: Affluent Estates 

Professional Pride

WHO ARE WE?
Professional Pride consumers are well-educated career 
professionals that have prospered through the Great 
Recession. To maintain their upscale suburban lifestyles, 
these goal oriented couples work, often commuting far 
and working long hours. However, their schedules are 
fi ne-tuned to meet the needs of their school age children. 
They are fi nancially savvy; they invest wisely and benefi t 
from interest and dividend income. So far, these established 
families have accumulated an average of 1.5 million dollars 
in net worth, and their annual household income runs at 
more than twice the US level. They take pride in their newer 
homes and spend valuable time and energy upgrading. 
Their homes are furnished with the latest in home trends, 
including fi nished basements equipped with home gyms 
and in-home theaters.

OUR NEIGHBORHOOD
• Typically owner occupied (Index 173), 
 single-family homes are in newer neighbor 
 hoods: 59% of units were built in the last
 20 years. 

• Neighborhoods are primarily located
 in the suburban periphery of large
 metropolitan areas.

• Most households own two or three vehicles; 
 long commutes are the norm.

• Homes are valued at more than twice the 
 US median home value, although three out
 of four homeowners have mortgages to 
 pay off.

• Families are mostly married couples (almost
 80% of households), and more than half of
 these families have kids. Their average 
 household size, 3.11, refl ects the presence
 of children.

SOCIOECONOMIC TRAITS
• Professional Pride consumers are highly 
 qualifi ed in the science, technology, law,
 or fi nance fi elds; they’ve worked hard to
 build their professional reputation or their 
 start-up businesses.

• These consumers are willing to risk their  
 accumulated wealth in the stock market.

• They have a preferred fi nancial institution, 
 regularly read fi nancial news, and use the 
 Internet for banking transactions.

• These residents are goal oriented and 
 strive for lifelong earning and learning.

• Life here is well organized; routine is a key 
 ingredient to daily life.

Note: The Index represents the ratio of the segment rate to the US rate multiplied by 100.
    Consumer preferences are estimated from data by GfK MRI.
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LifeMode Group: Affluent Estates 

Professional Pride

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 40.5   US: 37.6
|  Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 41.2   US: 62.1

1B

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• These frequent travelers take several domestic trips a year, preferring to book their
 plane tickets, accommodations, and rental cars via the Internet.

• Residents take pride in their picture-perfect homes, which they continually upgrade. They 
 shop at Home Depot and Bed Bath & Beyond to tackle the smaller home improvement 
 and remodeling tasks but contract out the larger projects. 

• To keep up with their busy households, they hire housekeepers or professional cleaners. 

• Residents are prepared for the ups and downs in life; they maintain life insurance; homeowners 
 and auto insurance; as well as medical, vision, dental, and prescription insurance through work.
 They are actively investing for the future; they hold 401(k) and IRA retirement plans, plus securities.

• Consumers spend on credit but have the disposable income to avoid a balance on their 
 credit cards. They spend heavily on Internet shopping; Amazon.com is a favorite website.

• Consumers fi nd time in their busy schedules for themselves. They work out in their home gyms, 
 owning at least a treadmill, an elliptical, or weightlifting equipment. They also visit the salon 
 and spa regularly.

• All family members are avid readers; they read on their smartphones, tablets, and 
 e-readers but also read hard copies of epicurean, home service, and sports magazines.

• Residents, both young and old, are tech savvy; they not only own the latest and greatest in 
 tablets, smartphones, and laptops but actually use the features each has to offer.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status,
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Affluent Estates 

Professional Pride1B

HOUSING
Median home value is displayed for markets that are primarily
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family

Median Value:
$387,000
US Median: $177,000
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SEGMENT DENSITY
This map illustrates the density and
distribution of the Professional Pride
Tapestry Segment by households.
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Households: 1,451,000

Average Household Size: 1.86

Median Age: 52.0

Median Household Income: $35,000

LifeMode Group: Senior Styles 

Retirement Communities

WHO ARE WE?
Retirement Communities neighborhoods are evenly 
distributed across the country. They combine single-family 
homes and independent living with apartments, assisted 
living, and continuous care nursing facilities. Over half of 
the housing units are in multiunit structures, and the 
majority of residents have a lease. This group enjoys 
watching cable TV and stays up-to-date with newspapers 
and magazines. Residents take pride in fi scal responsibility 
and keep a close eye on their fi nances. Although income 
and net worth are well below national averages, residents 
enjoy going to the theater, golfi ng, and taking vacations. 
While some residents enjoy cooking, many have paid their 
dues in the kitchen and would rather dine out.

OUR NEIGHBORHOOD
• Much of the housing was built in the 1970s  
 and 1980s—a mix of single-family homes  
 and large multiunit structures that function  
 at various levels of senior care.

• Small household size; many residents have  
 outlived their partners and live alone.

• Over half of the homes are renter occupied.

• Average rent is slightly below the
 US average.

• One in fi ve households has no vehicle.

SOCIOECONOMIC TRAITS
• Brand loyal, this segment will spend a
 little more for their favorite brands,
 but most likely they will have a coupon.

• Frugal, they pay close attention to fi nances.

• They prefer reading magazines over
 interacting with computers.

• They are health conscious and prefer
 name brand drugs.

Note: The Index represents the ratio of the segment rate to the US rate multiplied by 100.
    Consumer preferences are estimated from data by GfK MRI.
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LifeMode Group: Senior Styles 

Retirement Communities

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 52.0   US: 37.6
|  Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 46.4   US: 62.1

9E

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Enjoy hard-cover books, book clubs, crossword puzzles, and Sudoku.

• Contribute to political organizations and other groups.

• Entertainment preferences: bingo, opera, and the theater.

• Watch QVC, Golf Channel, CNN, and sports on TV.

• Like to travel—including visits to foreign countries.

• Shop at large department stores for convenience.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status,
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Senior Styles 

Retirement Communities9E

HOUSING
Median home value is displayed for markets that are primarily
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Multiunits;
Single Family

Average Rent:
$980
US Average: $990

High

Low

TAPESTRY
SEGMENTATION

TM

esri.com/tapestry

Copyright © 2014 Esri. All rights reserved. Esri, the Esri globe logo, Tapestry, @esri.com, and esri.com are trademarks, service marks, 
or registered marks of Esri in the United States, the European Community, or certain other jurisdictions. Other companies and 
products or services mentioned herein may be trademarks, service marks, or registered marks of their respective mark owners.

G62222
ESRI2C7/14dl

For more information
1-800-447-9778

info@esri.com
esri.com

SEGMENT DENSITY
This map illustrates the density and
distribution of the Retirement Communities
Tapestry Segment by households.

LifeMode Group: Senior Styles 

Retirement Communities9E



TAPESTRY
SEGMENTATION

TM

esri.com/tapestry

Households: 3,327,000

Average Household Size: 2.96

Median Age: 36.6

Median Household Income: $84,000

LifeMode Group: Family Landscapes 

Soccer Moms

WHO ARE WE?
Soccer Moms is an affl uent, family-oriented market
with a country fl avor. Residents are partial to new housing 
away from the bustle of the city but close enough to 
commute to professional job centers. Life in this suburban 
wilderness offsets the hectic pace of two working parents 
with growing children. They favor time-saving devices,
like banking online or housekeeping services, and
family-oriented pursuits. 

OUR NEIGHBORHOOD
• Soccer Moms residents prefer the suburban
 periphery of metropolitan areas.

• Predominantly single family, homes are in
 newer neighborhoods, 36% built in the
 1990s (Index 253), 31% built since 2000.

• Owner-occupied homes have high rate of  
 mortgages at 74% (Index 163), and low rate  
 vacancy at 5%.

• Median home value is $226,000.

• Most households are married couples
 with children; average household size is 2.96.

• Most households have 2 or 3 vehicles;
 long travel time to work including a
 disproportionate number commuting
 from a different county (Index 133).

SOCIOECONOMIC TRAITS
• Education: 37.7% college graduates; more  
 than 70% with some college education.

• Low unemployment at 5.9%; high labor  
 force participation rate at 72%; 2 out of 3  
 households include 2+ workers (Index 124).

• Connected, with a host of wireless devices  
 from iPods to tablets—anything that   
 enables convenience, like banking,
 paying bills, or even shopping online.

• Well insured and invested in a range of  
 funds, from savings accounts or bonds
 to stocks.

• Carry a higher level of debt, including
 fi rst (Index 159) and second mortgages  
 (Index 154) and auto loans (Index 151).

Note: The Index represents the ratio of the segment rate to the US rate multiplied by 100.
    Consumer preferences are estimated from data by GfK MRI.
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LifeMode Group: Family Landscapes 

Soccer Moms

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 36.6   US: 37.6
|  Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 48.3   US: 62.1

4A

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Most households own at least 2 vehicles; the most popular types are minivans and SUVs.

• Family-oriented purchases and activities dominate, like 4+ televisions (Index 165),
 movie purchases or rentals, children’s apparel and toys, and visits to theme parks or zoos.

• Outdoor activities and sports are characteristic of life in the suburban periphery,
 like bicycling, jogging, golfi ng, boating, and target shooting.

• Home maintenance services are frequently contracted, but these families also
 like their gardens and own the tools for minor upkeep, like riding mowers and tillers.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status,
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Family Landscapes 

Soccer Moms4A

HOUSING
Median home value is displayed for markets that are primarily
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family

Median Value:
$226,000
US Median: $177,000

High

Low
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For more information
1-800-447-9778

info@esri.com
esri.com

SEGMENT DENSITY
This map illustrates the density and
distribution of the Soccer Moms
Tapestry Segment by households.
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Soccer Moms4A
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Households: 2,562,000

Average Household Size: 3.10

Median Age: 30.7

Median Household Income: $64,000

LifeMode Group: Ethnic Enclaves 

Up and Coming Families

WHO ARE WE?
Up and Coming Families is a market in transition—residents
are younger and more mobile and ethnically diverse than 
the previous generation. They are ambitious, working hard 
to get ahead, and willing to take some risks to achieve their 
goals. The recession has impacted their fi nancial well-being, 
but they are optimistic. Their homes are new; their families 
are young. And this is one of the fastest-growing markets
in the country.

OUR NEIGHBORHOOD
• New suburban periphery: new families
 in new housing subdivisions. 

• Building began in the housing boom
 of the 2000s and continues in this   
 fast-growing market.

• Single-family homes with a median value
 of $174,000 and a lower vacancy rate.

• The price of affordable housing:
 longer commute times (Index 116).

SOCIOECONOMIC TRAITS
• Education: 66% have some college
 education or degree(s). 

• Hard-working labor force with a
 participation rate of 71% (Index 114)
 and low unemployment at 7% (Index 81).

• Most households (63%) have 2 or
 more workers.

• Careful shoppers, aware of prices, willing
 to shop around for the best deals and open  
 to infl uence by others’ opinions.

• Seek the latest and best in technology.

• Young families still feathering the nest
 and establishing their style.

Note: The Index represents the ratio of the segment rate to the US rate multiplied by 100.
    Consumer preferences are estimated from data by GfK MRI.

7A
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* Hispanic can be of any race.                          US Average
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LifeMode Group: Ethnic Enclaves 

Up and Coming Families

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 30.7   US: 37.6
|  Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 72.4   US: 62.1

7A

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Rely on the Internet for entertainment, information, shopping, and banking.

• Prefer imported SUVs or compact cars, late models.

• Carry debt from credit card balances to student loans and mortgages, but also
 maintain retirement plans and make charitable contributions.

• Busy with work and family; use home and landscaping services to save time.

• Find leisure in family activities, movies at home, trips to theme parks or the zoo,
 and sports, from backpacking and baseball to weight lifting and yoga.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status,
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Ethnic Enclaves 

Up and Coming Families7A

HOUSING
Median home value is displayed for markets that are primarily
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family

Median Value:
$174,000
US Median: $177,000

High

Low
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SEGMENT DENSITY
This map illustrates the density and
distribution of the Up and Coming Families
Tapestry Segment by households.
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Households: 1,243,000

Average Household Size: 3.59

Median Age: 28.3

Median Household Income: $36,000

LifeMode Group: Ethnic Enclaves 

Barrios Urbanos

WHO ARE WE?
Family is central within these diverse communities.
Hispanics make up more than 70% of the residents.
More than one in four are foreign born, bringing rich 
cultural traditions to these neighborhoods in the urban 
outskirts. Dominating this market are younger families
with children or single-parent households with multiple 
generations living under the same roof. These households 
balance their budgets carefully but also indulge in the 
latest trends and purchase with an eye to brands. Most 
workers are employed in skilled positions across the 
manufacturing, construction, or retail trade sectors.

OUR NEIGHBORHOOD
• Family market; over a third of all households  
 are married couples with children, with a  
 number of multigenerational households  
 and single-parent families; household size  
 is higher at 3.59.

• While most residents live in single-family  
 homes, almost 10% of householders reside  
 in mobile home parks.

• Homes are owner occupied, with slightly  
 higher monthly costs (Index 106) but fewer
 mortgages (Index 89).

• Most are older homes, more than 60% built  
 from 1950 to 1989.

• Most households have one or two vehicles;  
 many commuters car pool or walk to work  
 (Index 152).

• Barrios Urbanos residents live within the  
 urban periphery of larger metropolitan  
 areas across the South and West.

SOCIOECONOMIC TRAITS
• While a majority fi nished high school,
 over 40% have not (Index 303).

• Unemployment is higher at 12%
 (Index 135); labor force participation
 is slightly lower at 61%.

• Nearly one in four households is below
 the poverty level (Index 179).

• Residents balance their budgets carefully  
 by spending only on necessities and   
 limiting activities like dining out. 

• Many have no fi nancial investments
 or retirement savings, but they have
 their homes.

Note: The Index represents the ratio of the segment rate to the US rate multiplied by 100.
    Consumer preferences are estimated from data by GfK MRI.
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* Hispanic can be of any race.                          US Average
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LifeMode Group: Ethnic Enclaves 

Barrios Urbanos

INCOME AND NET WORTH
Net worth measures total household assets (homes, vehicles, 
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

AGE BY SEX (Esri data)

Median Age: 28.3   US: 37.6
|  Indicates US

RACE AND ETHNICITY (Esri data)

The Diversity Index summarizes racial and ethnic diversity. The index 
shows the likelihood that two persons, chosen at random from the 
same area, belong to different race or ethnic groups. The index 
ranges from 0 (no diversity) to 100 (complete diversity).

Diversity Index: 80.3   US: 62.1

7D

OCCUPATION BY EARNINGS
The fi ve occupations with the highest number of workers in the market are displayed
by median earnings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX
The index compares the average amount spent in this market’s household budgets for 
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.
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MARKET PROFILE (Consumer preferences are estimated from data by GfK MRI)

• Residents shop at discount department stores for baby and children’s products.

• Many households subscribe to satellite television to watch their favorite
 Hispanic programs.

• Magazines are extremely popular sources of news and the latest trends,
 including baby, bridal, and parenthood types of magazines.

• Typical of this diverse segment, Hispanic programming dominates the radio dials.

ESRI INDEXES
Esri developed three indexes to display average household wealth, socioeconomic status,
and housing affordability for the market relative to US standards.

POPULATION CHARACTERISTICS
Total population, average annual population change since Census 2010, and average 
density (population per square mile) are displayed for the market relative to the size
and change among all Tapestry markets. Data estimated by Esri.

LifeMode Group: Ethnic Enclaves 

Barrios Urbanos7D

HOUSING
Median home value is displayed for markets that are primarily
owner occupied; average rent is shown for renter-occupied markets. 
Tenure and home value are estimated by Esri. Housing type and average 
rent are from the Census Bureau’s American Community Survey.

Typical Housing:
Single Family

Median Value:
$92,000
US Median: $177,000
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SEGMENT DENSITY
This map illustrates the density and
distribution of the Barrios Urbanos
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Action 
Item #

Action Item
Implement-

ation 
Category

Plan 
Strategy

Timing

3.01

Update development regulations (e.g. zoning ordinance, subdivision ordinance) to: a) ensure consistency 
with the McKinney 2040 Comprehensive Plan; b) remove provisions or restrictions that create barriers to 
the development patterns and character envisioned by the McKinney 2040 Comprehensive Plan; and c) 
provide tools and techniques to give developers and staff flexibility in designing and reviewing projects that 
meet the intent of the McKinney 2040 Comprehensive Plan.

R LU Short-term

3.02 Develop design guidelines or standards for new mixed use and urban development areas. G LU Short-term

3.03 Develop design guidelines or standards for areas that retain rural character in the future. G LU Short-term

3.04 Establish a partnership with neighborhood leaders to develop programs, infrastructure priorities, regulatory 
changes and code compliance strategies to keep existing neighborhoods desirable.

P LU Short-term

3.05 Communicate with the North Texas development community, property owners, realtors, brokers and other 
stakeholders about the new opportunities resulting from this Plan's development policies.

E LU Short-term

3.06 Create design guidelines and economic incentives for ‘transit-ready’ development. G LU
Medium-

term

3.07 Conduct small area studies in key parts of McKinney. S LU
Medium-

term

3.08 Create City Neighborhood Preservation Program to use code enforcement, redevelopment, infill and 
infrastructure investment to retain the vitality of established neighborhoods.

P LU
Medium-

term

3.09  Create incentives for development of vacant properties in existing neighborhoods with a variety of quality 
housing types appropriate to each neighborhood/place type.

F LU
Medium-

term

3.10 Review construction standards and update to take advantage of modern 'green infrastructure' designs. S LU
Medium-

term

Action 
Item #

Action Item
Implement-

ation 
Category

Plan 
Strategy

Timing

4.01 Coordinate with TxDOT and NCTCOG on a regular basis to maintain support for transportation-related 
priorities that balance accessibility and connectivity within the region.

P M On-going

4.02 Establish a City Staff position to implement neighborhood transportation management to achieve goals 
such as achieving speed targets and increasing walkability.

P M Short-term

4.03 Monitor research and make investments to implement smart technologies for the transportation system. S M Short-term

4.04 Conduct periodic detailed transportation studies to identify potential investments to improve overall traffic 
operations and vehicular flow.

S M
Medium-

term

4.05 Develop and implement a Capital Improvements Program and maintenance plan for the existing and 
proposed road network that reflects both mobility metrics and community values.

C M
Medium-

term

4.06 Implement a Complete Streets policy with guidance on implementation procedures, department roles and 
responsibilities, and public outreach.

R M
Medium-

term

4.07 Develop a multi-modal component of the Master Thoroughfare Plan that identifies preferred multi-modal 
roadway design and connections necessary to accommodate alternative modes of travel.

S M
Medium-

term

4.08 Identify places with greatest biking and walking potential and invest in bike and pedestrian networks for 
these places

S M
Medium-

term

4.09 Design new network connections to accommodate multiple modes of travel including vehicles, pedestrians, 
transit, and bicyclists.

G M
Medium-

term

4.10 Design and implement a new system of pedestrian and bicycle wayfinding signs for hike and bike trails. C M
Medium-

term

4.11 Conduct a feasibility study of a shuttle, circulator, or small fixed route/fixed schedule bus system, either 
independently or by partnering with an existing regional transit provider such as DART or DCTA.

S M Long-term

4.12 Conduct a feasibility study of extending rail transit service into McKinney. S M Long-term

Land Use and Development Strategy

Mobility Strategy



Land Use and Development Strategy

Action 
Item #

Action Item
Implement-

ation 
Category

Plan 
Strategy

Timing

5.01 City collaboration with private developers/investors via Public/Private Partnerships. P ED On-going

5.02 Evaluate the City's Economic Development Strategy and update it to effectively implement this plan. S ED Short-term

5.03 Investigate use of innovative financing solutions (such as Tax Increment Financing Districts and Public 
Improvement Districts).

S ED Short-term

5.04 Update economic development incentives to support the development described by the ONE McKinney 
2040 Plan.

F ED Short-term

5.05 Create additional TIF & PID districts as needed to fund infrastructure in designated special areas. F ED
Medium-

term

Action 
Item #

Action Item
Implement-

ation 
Category

Plan 
Strategy

Timing

6.01 Create an updated fiscal impact model tailored to McKinney. T FH Short-term

6.02 Incorporate fiscal impact analysis into the review process for development proposals. S FH Short-term

6.03 Evaluate the life-cycle costs and benefits of City capital investments when designing infrastructure to meet 
community needs.

S FH
Medium-

term

Action 
Item #

Action Item
Implement-

ation 
Category

Plan 
Strategy

Timing

Public Services

7.01 Prepare a new Capital Improvements Program for capital projects in the next five years that implement this 
plan and catalyzes desired growth.

C PI Short-term

7.02 Review the infrastructure departments' processes to ensure that procedures and requirements are 
consistent with the direction of this Plan.

S PI Short-term

7.03
Assess and consider the return on investment of proposed annexations of the extra-territorial jurisdiction, 
weighing the benefits of incorporating more of the plan area into the City of McKinney with the costs 
associated with providing municipal services to an extended area.

G PI
Medium-

term

Water / Wastewater System

7.04 Support the Water Service Line Replacement Project with the resources it requires, financial or otherwise, 
in order to ensure a timely completion and high quality in the City's water delivery and intake system.

C PI Short-term

7.05
Create a water plan for the City that addresses ways to mitigate the new and evolving challenges that 
McKinney will face in the near future, to include periodic, severe droughts, warming weather, and 
exponential population growth.

S PI Short-term

7.06
Promote the Fire Department's Community Health Care Program to populations that could be diverted 
from constantly utilizing the City and County's emergency medical system on a regular basis, saving public 
dollars while educating at-risk people about options outside of a traditional ER.

E PI Short-term

7.07 Establish a program that encourages the creation and maintenance of resilient infrastructure where 
possible and preserve McKinney's livability.

P PI
Medium-

term

7.08 Continue or enhance current water conservation programs for McKinney's residents and businesses. P PI
Medium-

term
Parks and Trails

7.09
Evaluate the Parks, Recreation, Open Space, Trails, & Streetscape Plan for consistency with the McKinney 
2040 Plan - review and consider any necessary updates to ensure that the existing plan is in alignment with 
and supports the vision of the McKinney 2040 Plan.

S PI Short-term

7.10 Land/ROW Acquisition - Evaluate land purchase strategies and ensure that park, open space, and trail 
development is ahead of development pressure and supports the connectivity goals of the 2040 Plan.

C PI Short-term

Public Investment Strategy

Fiscal Health Strategy

Economic Development Strategy
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Land Use and Development Strategy

7.11 Review the parks, recreation, open space, and trail master plan to ensure that procedures, projects, and 
requirements are consistent with the direction of this Plan.

S PI
Medium-

term

7.12
Gateways and Streetscapes - Evaluate and make any refinements or adjustments to the Monumentation / 
Gateways / Streetscape recommendations in the Parks Plan to ensure that they align with the district 
boundaries, placetypes, and overall direction of the McKinney 2040 Plan.

S PI
Medium-

term

7.13
Evaluate Implementation Timelines - Regularly evaluate the action plan and timelines in the "Parks, 
Recreation, Open Space, Trails, & Streetscape Visioning Master Plan" to ensure that the prioritization of 
plan elements remains in alignment with the 2040 plan as development continues to occur in McKinney.

T PI
Medium-

term

Public Safety

7.14 Update the Fire Department's plans for new station locations to reflect development according to the 
McKinney 2040 Comprehensive Plan.

C PI
Medium-

term

7.15 Review design guidelines and requirements and revise them as necessary to incorporate CPTED concepts. G PI
Medium-

term

7.16 Identify sites with known environmental hazards and define buffer areas and other precautions to protect 
public safety.

S PI
Medium-

term

7.17 Update development regulations to address current best practices for managing risks related to natural 
hazards such as landslides, earthquakes, tornados, stream bank erosion and flooding.

R PI
Medium-

term

7.18 Partner with ISD's, neighborhood organizations and others to develop or expand healthy living programs. P PI
Medium-

term

7.19 Identify areas in McKinney lacking the assets to support a healthy lifestyle, and develop 'healthy 
community' plans for these neighborhoods.

S PI
Medium-

term
Library

7.20 Review and revise the Library's Long Range Plan as necessary to ensure consistency with the McKinney 
2040 Comprehensive Plan .

S PI Short-term

7.21 Update plans for new library locations to reflect development according to the McKinney 2040 
Comprehensive Plan.

C PI Short-term

Education

7.22 Work with ISD's to coordinate their long-term planning for schools with the development envisioned in the 
McKinney 2040 Comprehensive Plan.

P PI Short-term

7.23 Partner with MISD, Collin College and others on educational programs so McKinney residents have the skills 
future McKinney employers need.

P PI Short-term

7.24 In partnership with the ISD's, develop design guidelines for schools that support and enhance the character 
of the District where they are located.

G PI
Medium-

term

7.25 Meet with Collin County, school districts and other entities to develop standard practices and designs for 
future shared public facilities.

P PI
Medium-

term

7.26 Establish partnerships with Collin College, the ISD's and others to support the innovation and 
entrepreneurship of McKinney residents.

P PI
Medium-

term

Action 
Item #

Action Item
Implement-

ation 
Category

Plan 
Strategy

Timing

Agricultural Lifestyle District

8.01.01 Update the City's infrastructure plans to ensure that they support the desired character of this District's 
development.

C D Long-term

8.01.02
Engage residents and property owners of this area to determine whether or how public amenities and 
initiatives (trails, community gardens, active recreation, business assistance and others) should be provided 
to support the desired character of this District.

E D Long-term

8.01.03 Consider economic development incentives and initiatives that support the economic vitality of agricultural 
and related uses in this District.

F D Long-term

Business and Aviation

8.02.01 Maintenance and enhancement of McKinney National Airport infrastructure to meet current and future 
customer demand.

C D Short-term

8.02.02 Active participation in regional dialogues about funding and location of limited access roadways along the 
FM 546 alignment and major north-south alignment as shown on the Master Thoroughfare Plan. 

P D Short-term

8.02.03 Targeted economic development incentives for aviation-related businesses and those that benefit from 
Airport proximity.

F D
Medium-

term

Individual District Strategies



Land Use and Development Strategy

8.02.04
Zoning, design guidelines, infrastructure planning and economic development programs geared to the 
distinct needs of aviation, manufacturing, warehouse, and professional businesses in their respective parts 
of this District.

R D
Medium-

term

8.02.05 Design and alignment studies for the regional roadway connecting FM 546 and SH 5. S D
Medium-

term

8.02.06 Trail connections from business areas to the open spaces bordering this District. C D
Medium-

term

8.02.07 Partnerships with MISD, Collin College and others to ensure that McKinney residents have the skills and 
expertise to offer the District's businesses a trained labor force.

P D
Medium-

term

8.02.08 Active participation in regional dialogues about funding and location of transit service in Collin County. P D Long-term

Collin Crossing District

8.03.01 Creation of a Major Gateway for McKinney at US 75 and US 380. C D Short-term

8.03.02 Extension and expansion of Hardin Boulevard and Wilmeth Road. C D Short-term

8.03.03 Way-finding, streetscape design and other investments that encourage non-automobile travel between 
Collin College, employment centers and neighborhoods within the District. 

C D
Medium-

term

8.03.04
Partnerships between the College, MISD, the City and area employers to offer job training and placement, 
mentoring and similar opportunities for District residents and College students to find jobs with companies 
in the District. 

P D
Medium-

term

8.03.05 Partnerships between the College and area employers to offer support technology transfer based on Collin 
College research and development.

P D
Medium-

term
Collin McKinney Commercial District

8.04.01 Investigate the use of special districts or other mechanisms that fund the costs associated with public 
improvements requiring higher service levels than provided citywide.

F D Short-term

8.04.02 Introduction of cultural venues and community amenities that diversify the entertainment mix in 
McKinney.

C D
Medium-

term

8.04.03 Design and finance of identity features at public locations within the District (i.e., creek crossings), 
consistent in design and character with those in adjacent private projects.

C D
Medium-

term

8.04.04 Consider the creation of a specific development code or other mechanism to ensure the desired 
development pattern within this District.

R D
Medium-

term
East Fork District

8.05.01 Design and construction of new roadways east of SH 5. C D
Medium-

term

8.05.02 Active participation in regional dialogues about funding and location of a limited access roadway along the 
major north-south alignment as shown on the Master Thoroughfare Plan.

P D
Medium-

term

8.05.03 Creation of Major Gateways to McKinney where US 75, SH 5 and SH 121 converge, and at the entrance to 
McKinney on US 380.

C D
Medium-

term

8.05.04 Investment in major park and recreational amenities and preservation of natural areas along the East Fork 
of the Trinity River.

C D
Medium-

term

8.05.05 Adoption of design standards for environmentally-compatible Urban Living development adjacent to the 
East Fork open spaces.

R D
Medium-

term
Established Community

8.06.01 Investment to ensure that the infrastructure in the established parts of McKinney is able to provide the 
same quality of service to their residents and businesses as are available in newly-development areas.

C D Short-term

8.06.02 Engage the residents, property owners and businesses in the implementation of this Comprehensive Plan, 
so they choose to make their own household and business investments here.

E D Short-term

8.06.03 Develop and fund the implementation of a Community Housing Plan to address the housing needs of 
McKinney's residents.

S D Short-term

8.06.04 Retrofit the Established Community with routes for walking and biking that connect residents to 
businesses, shopping and other destinations where those connections do not yet exist. 

C D
Medium-

term

8.06.05 Invest to meet transportation needs and reduce congestion in the Established Community with design that 
is compatible with the character of the adjacent neighborhoods and business areas. 

C D
Medium-

term

8.06.06 Where possible, create natural areas, community gardens, public gathering places and other amenities 
within the Established Community.

C D
Medium-

term
Homestead District
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8.07.01 Adoption of development and design standards that retain the pastoral character of this District's rural and 
estate neighborhoods.

R D Long-term

8.07.02 Investment in infrastructure appropriate to support and continue rural and estate development patterns. C D Long-term

8.07.03
Explore the opportunities for equestrian, hiking and similar outdoor recreational activities in the East Fork 
floodplain at the southerly end of the District; including partnerships with other organizations such as 
MISD.

P D Long-term

Honey Creek Entertainment District

8.08.01 Investigate the use of special districts or other mechanisms that fund the costs associated with public 
improvements requiring higher service levels than provided citywide.

F D Short-term

8.08.02 Introduction of cultural venues and community amenities that diversify the entertainment mix in 
McKinney.

C D
Medium-

term

8.08.03 Design and finance of identity features at public locations within the District (i.e., creek crossings), 
consistent in design and character with those in adjacent private projects.

C D
Medium-

term

8.08.04 Consider the creation of a specific development code or other mechanism to ensure the desired 
development pattern within this District.

R D
Medium-

term
Medical District

8.09.01 Creation of a gateway at US 380 and Lake Forest Drive. C D
Medium-

term

8.09.02 Construction of streetscape improvements on Wilmeth Road. C D
Medium-

term

8.09.03 Construction of connected trails, bikeways paths and other facilities to encourage residents and employees 
of this District to use these travel modes.

C D
Medium-

term

8.09.04
Partnerships between Baylor, Scott & White Medical Center, MISD, Collin College, the City of McKinney, and 
other organizations  and the City to offer job training and placement, mentoring and similar opportunities 
so District residents can benefit from job opportunities in the health and wellness industry.

P D
Medium-

term

Mill District

8.10.01 Investment in needed repair and rehabilitation of infrastructure in the Mill District's existing 
neighborhoods.

C D Short-term

8.10.02
Redesign State Highway 5 through the Mill District as consistent with the State Highway  5 Corridor Master 
Plan and Town Center Master Plan in order to improve connectivity to the Town Center District, as well as 
safety for all users of the roadway.

S D Short-term

8.10.03 Initiatives to record and celebrate the history of the neighborhoods and buildings in the Mill District. E D
Medium-

term

8.10.04 Focused planning, design and economic development incentives for Transit Ready Development in the area 
surrounding the future transit station.

S D
Medium-

term

8.10.05 Continued refinement of the TIRZ program to encourage rehabilitation of aging structures, adaptive reuse, 
and other private improvements.

F D
Medium-

term

8.10.06 Consider the creation of a specific development code or other mechanism to ensure that the desired 
development patterns along the State Highway 5 Corridor are achieved throughout this District.   

R D
Medium-

term

8.10.07 Active participation in regional dialogues about funding and location of transit service in Collin County. P D Long-term

Northridge District

8.11.01 Creation of Gateways at US 380 and Custer Road and US 380 and Ridge Road. C D
Medium-

term

8.11.02 Expansion of infrastructure that is phased, sized and timed to be adequate as development occurs. C D
Medium-

term

8.11.03 Greenway Arterial design and streetscape improvements on FM 1461, Stonebridge Drive and Wilmeth Road 
and Lake Forest Drive.

C D
Medium-

term

8.11.04 Trails and open space amenities along Wilson Creek and Stover Creek. C D
Medium-

term
Oak Hollow District

8.12.01
Conduct outreach to the businesses located in the Oak Hollow District to determine if there are 
opportunities for the City, the Chamber of Commerce, the McKinney Economic Development Corporation, 
or other entities to support business growth and attraction in this District.

E D Short-term

8.12.02 Creation of a Secondary Gateway at US 380 and SH 5. C D
Medium-

term
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8.12.03 Extend Wilmeth Road east of SH 5 and Airport Drive north of US 380 to provide new connections to US 75 
and to the Business & Aviation  District.

C D
Medium-

term

8.12.04 Continue to invest in capital improvements, programming and maintenance to ensure that the Oak Hollow 
Golf Course retains its desirability among golfers.

C D
Medium-

term
Outer Loop Commercial District

8.13.01
This District's development pattern assumes a major public investment in transportation infrastructure.  
More specific area plans and design standards should be adopted when the timing and design of the Outer 
Loop are determined. 

S D Long-term

8.13.02 Extension of urban or suburban-scale public infrastructure timed in accordance with the construction of the 
Outer Loop.

C D Long-term

8.13.03 If the region's plans for the Outer Loop change, a revised District planning process will be needed to provide 
appropriate land use and development direction.

S D Long-term

Scenic District
8.14.01 Continue to maintain and enhance Erwin Park as a major asset for this District. C D On-going

8.14.02 Greenway Arterial design and streetscape improvements on Laud Howell Parkway and other designated 
greenways. 

C D
Medium-

term

8.14.03 Creation of trails and other amenities in the Honey Creek natural areas. C D
Medium-

term
Southgate District

8.15.01 Zoning and design guidelines or requirements to ensure high quality, pedestrian oriented development 
within the Urban Living and Mixed-Use Center place type areas. 

R D Short-term

8.15.02 Creation of a Gateway to the Mixed-Use Center at SH 121 and Medical Center Drive. C D
Medium-

term

8.15.03 Creation of a Gateway where SH 5 crosses Wilson Creek. C D
Medium-

term

8.15.04 Improvements and expansions to Eldorado Parkway. C D
Medium-

term

8.15.05 Design and finance of identity features within the District to communicate McKinney's identity. C D
Medium-

term

8.15.06 Identification of areas within the District (such as along SH 5) where revitalization may be desirable and 
economically feasible.

S D
Medium-

term
Town Center District

8.16.01 Provide regular and engaging updates on the progress of Town Center revitalization to the McKinney 
community, visitors and future investors.

E D On-going

8.16.02 Continued public investments in infrastructure for the Town Center area, in accordance with the Town 
Center Master Plan.

C D Short-term

8.16.03 Implement a solution to provide additional parking in appropriate locations for the Town Center. C D Short-term

8.16.04 Refine the economic development incentives, marketing and other programs encouraging Town Center 
investment to ensure that they are effective and responsive to current market conditions.

F D Short-term

8.16.05 Update and expand the marketing and outreach to engage McKinney residents and visitors with the Town 
Center area. 

E D Short-term

8.16.06 Continue to refine the TIRZ program to encourage reinvestment in private property throughout the Town 
Center District.

F D Short-term

8.16.07
Redesign State Highway 5 through the Town Center District as consistent with the State Highway 5 Corridor 
Master Plan and Town Center Master Plan in order to improve connectivity to the Mill District, as well as 
safety for all users of the roadway.

C D Short-term

8.16.08 Consider the creation of a specific development code or other mechanism to ensure that the desired 
development patterns along the State Highway 5 Corridor are achieved throughout this District.   

R D Short-term

8.16.09 Create bicycle and pedestrian connections from the Town Center to other parts of the McKinney 
community.

C D
Medium-

term

8.16.10 Investigate the use of special District or other mechanisms that fund the costs associated with public 
improvements requiring higher service levels that provided citywide.

F D
Medium-

term

8.16.11 Redesign US 380 to improve safety for all users and improve access to the retail service uses along both 
sides of the corridor. 

C D
Medium-

term
Trinity Falls District

8.17.01 Investment in trails and other amenities along the East Fork floodplain consistent with the Parks Master 
Plan.

C D
Medium-

term
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8.17.02 Connectivity between the neighborhoods and commercial areas within the District for people walking or 
biking.

C D
Medium-

term

Action 
Item #

Action Item
Implement-

ation 
Category

Plan 
Strategy

Timing

9.01 Conduct an annual review of progress in implementing the McKinney 2040 Plan, reporting on progress and 
comparing results to targets.  Include opportunities for public input.

T I On-going

9.02 Provide regular and engaging updates on ONE McKinney 2040 progress to the community (residents, 
business and property owners, and other stakeholders).

E I On-going

9.03 Seek grant opportunities to support plan implementation. F I On-going
9.04 Foster better relationships across jurisdictions and agencies for coordinated regional planning. P I On-going

9.05 Increase staffing levels to support plan implementation projects. T I Short-term

9.06 Educate staff about the policy direction and use of the McKinney 2040 Plan, particularly those on the 'front 
line' working with customers.

T I Short-term

9.07 Develop a McKinney 2040 Plan checklist for use in evaluating development proposals, zoning applications 
and infrastructure projects for consistency with the Plan's principles and direction.

T I Short-term

9.08
Conduct a major McKinney 2040 review periodically (approximately every five years) to consider Plan 
amendments or refinements based on experience implementing the plan and external changes in the 
economy, demographics, technology or other factors.

T I
Medium-

term

Implementation
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